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Modern Ceremonial Silversmiths’ Work 


T is rather a curious fact that accom- 
panying the upward mental develop- 
ment of man there is retained a love of 
ceremonial which displays itself on every 
possible occasion. Even in this prosaic 





FIG. 1 


matter-of-fact country we are conscious 
that if any important occasion passes 
without a due observance of some sort 
of ceremony we consider it lacks much 
that is interesting. In England and 
some European countries there has been 
of late a growing disposition to make 
the most of every ecclesiastical and civic 
ceremony by investing it with a certain 
amount of pomp and display that a 
generation or so ago was thought to be 
unnecessary and out-of-date, which, to 
say the least of it, is a rather curious 
and interesting phenomenon. 

However, if it brings grist to the mill 
of the silversmith and jeweler who shall 
complain?. That is what it undoubtedly 
does do, and so we can look on this char- 
acteristic of the times as an advantage 
to our trade. After all is said and done 
it has to be admitted that the lives of 
many of us are drab, dull and monot- 
onous and if a little event now and then 
brings interest and excitement to en- 
liven workers up a bit we are all the bet- 
ter for it. Doubtless this revival of 
ceremonialism in these days is a reac- 
tion from the tense times of the war 
which so devastated the lives of Euro- 
peans that anything that comes as a 
welcome relief is valued and this ac- 
counts for many reversals of our pre- 
vious thoughts and habits. 





By “ELECTROGRAPHER”™ 


A phase of this development that is of 
considerable interest to the jeweler is in 
the presenting of addresses, testi- 
monials, the freedom of cities, etc. A 
generation back when an address was 
presented to a local celebrity, or person 
of renown or importance, it was gen- 
erally the work of an artist and con- 
sisted solely of an illuminated writing 
on vellum or some other enduring mate- 
rial, framed or unframed. Nowadays, 
the testimonial, or other illuminated 
writing, is not only prepared by the 
artist but his work is rolled up and 
placed in a casket in which it is pre- 
sented to the great man, whoever he is. 
As a rule the casket is of considerable 
value. Consequently it is, usually, spe- 
cially designed and made, every effort 
being directed to insure it being a true 
work of art. 

Sometimes alas! these efforts some- 
what miscarry. Not all of them result 
in works of art. However, it may be 
said safely that the standard of these 


his skill cannot transform an unpleas- 
ing design into a happy result. Conse- 
quently the jeweler or silversmith who 
angles for success in these waters must 


- 





FIG. 3 


have a capable designer for bait. Usual- 
ly designs are called from various 
jewelers by the committee, or officials, 
who have such matters in hand and the 
firm which sends in the one most favored 
gets the order for the work. Occa- 
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FIG. 2 


caskets is high and the tendency is to 
reach to greater heights. Of course, the 
results depend on the artistic abilities 
of the designer in great measure. Much 
lies in the hands of the workman but all 


sionally, the order may be placed with a. 
jeweler, who may fall back on two or 

three stock patterns of manufacturers 

but these are seldom the most important 

cases. 
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Where any notable presentation is to 
be made to a leading citizen or distin- 
guished visitor, considerable care and 
discrimination are exercised in selecting 
a design. Equally the wise jeweler in 
the competition for the winning design 
must exercise as much circumspection 
and prudence. It is of no use to rush 
in anything that is a bit showy. Not 
only must local characteristics be 
studied but something of the committee 
of selection must be known and its 
predilections and prejudices studied. 
For instance, a design that may suit a 
body of Hebrews admirably, or be use- 
ful for some secular purpose, would fail 
to find favor with a committee of Ro- 
man Catholics. Again, The Angel of 
Peace would be very much out of place 
in the design of a casket to be presented 
to a great general, or naval man. 

Sometimes a local touch or two given 
to the design will so impress those with 
whom the selection lies that it may suc- 
ceed in securing the commission. In Fig. 
1 is shown’ a casket in which much local 
color has been incorporated in the de- 
sign to some effect. This casket con- 
taining the valued document con- 
ferring the freedom of the town of 
Stourport, England, was presented some 
time recently to the prime minister of 
Great Britain—Mr. Stanley Baldwin. 
The local views that distinguish this 
piece of silversmith’s work are seen in 
the illustration on each side of the cas- 
ket, the armorial bearings occupying 
the center. The design is of a bold 
Renaissance character, dignified in form 
and graceful in treatment. 

This design offers a good model on 
which such work may be based for other 
similar occasions. While it lacks the 
originality of that shown in Fig. 2 the 
design, being on good lines, is likely to 
find favor in many eyes which may look 
askance at the daring shown in the sec- 
ond illustration. Of course, the casket 
in Fig. 1, being more conventional in de- 
sign, offers less difficulty in the making. 
In Fig. 2 there is much modeled figure 
work that would be costly to produce, 
requiring to be done well or it would not 
prove successful from any point of view. 
The other design could be made by any 
skilled silversmith from materials in- 
variably to hand in the ordinary stock 
which is a matter of moment to many 
jewelers in entering a design for ap- 
proval. 

Another thing that would weigh is 
that to many people any stereotyped de- 
sign, if not lacking in grace and delicacy 
is more likely to find favor with the ordi- 
nary person than one of startling origi- 
nality. The casket in Fig. 2 was de- 
signed by a young lady in a London 
Art school, a silver medalist and the 
bearer of other honors for her excellent 
work. There can be no gainsaying the 
beauty of her composition, here shown, 
and it may well serve as a model for 
something of outstanding merit. The 
design is intended to be carried out in 
silver without gilding or enamel. The 
panel of human heads at. the top treated 
In antique style while the main body of 
the casket is burnished and polished is 
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very effective. The figures at the cor- 
ners are chastely modeled and are par- 
ticularly reposeful and graceful. With 
a dull finish, such as that got by the 
scratchbrush and only light chasing 
tools they contrast very effectively with 
the brighter background. 

This artistic design is wonderfully 
dignified and noble in conception, free 
from all fussy and trivial detail and set- 
ting an example of what a really good 


piece of silversmith’s work should be.. 


Apart from the corner figures the de- 
sign presents no difficulty to the ordi- 
nary skilled silversmith. Undoubtedly 
these figures call for very careful, con- 
scientious work by a capable modeler 
and caster entailing upon the latter 
some false coring and clever manipula- 
tion of his molds. Electrotyping, where 
copper will answer, offers a better and, 
in some respects, an easier way of pro- 
ducing these figures, but in neither proc- 
ess can care and conscientious interest 
be eliminated. It is essentially a job for 
the man who finds joy in his work. 

The casket shown in Fig. 3 is given 
as a contrast to both the preceding ex- 
amples. The present is the day of plain, 
unadorned articles but they must not 
lack grace and refinement. Here is a 
design that does neither but is severely 
plain. In many cases where a good but 
inexpensive casket is required it would 
be difficult to find one more suitable than 
this. The shape is comely and the ab- 
sence of trashy ornament gives it a 
certain amount of dignity. The husk at 
the top being the only piece of added 
decoration serves to suggest the idea of 
the lid opening and also provides a 
handle for raising it. 

Such a design may be utilized in sev- 
eral ways. Either as it stands or with 
the slight addition of judicious embel- 
lishment. Repoussé work or engrav- 
ing would be quite in order, providing 
it was artistically designed and skillful- 
ly done. The division of the center space 
into three portions as in Fig. 1 by means 
of inlay, enamel or raised flutings would 
be permissible without injury to the 
general contour of the design. Again, 
providing the proportions were faith- 
fully adhered to, the design lends itself 
to either contraction or expansion as 
may best serve the jeweler’s purpose for 
any specific occasion. 








Jeweled Garter Buckles 


bpm present fashion of short—some- 
times very short—skirts, has given 
an unprecedented prominence to that 
very useful but hitherto rather seques- 
tered article—the garter, and in conse- 
quence a vogue for fancy garter buckles 
has arisen that should be of consider- 
able concern to those jewelers who are 
ever on the alert for seasonable novel- 
ties. Not that garter buckles fashioned 
by gold and silversmiths are any new 
thing. Ever since Edward III created 
that romantic order of British rank, the 
Order of the Garter, it has been sym- 
bolized by craftsmen in the precious 
metals. But the most pronounced mod- 
ern exploitation of the garter-buckle as 
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an ornament occurred about 40 years 
ago and enjoyed a vogue of several 
years thereafter. Indeed, the period was 
one of favor for buckles in general. 
Women’s shirt-waists were coming in— 
you can see them in the old “Gibson 
girl” pictures—and belts and buckles 
were the rage. Even men wore gold and 
silver buckles on suspenders, which were 
universal, belts having a very limited 
masculine vogue then. 

The boom in garter buckles at that 
time was attributed to no less a person- 
age than the Queen of Spain, who gave 
an order for a pair of jeweled buckles 
to be made for her. “The result is,” said 
a contemporary New York newspaper, 
“that more jeweled garters have been 
sold in New York within the past year 
than in any ten preceding years, and 
whereas formerly they were purchased 
only by women of doubtful character, 
they are now sold openly to the most 
respectable persons of both sexes. The 
barter in garters is carried on without 
the slightest hesitancy, and the modest 
young man takes his bride with him 
when he thinks of making a purchase.” 
Of course such a naive piece of publicity 
only served to abolish what remained of 
Victorian reticence in regards to gar- 
ters, and stimulated the demand, at the 
same time stimulating the inventive 
faculties of the manufacturers in the 
production of novelties. 

Among the garter buckles at a mod- 
erate price were those in silver, orna- - 
mented with various devices in enamel. 
Flowers were specially favored in this 
embellishment, the four leaf clover lead- 
ing the field, although the pansy was 
liked by many. Then there were pretty 
silver buckles set with moonstones, 
which were in high favor at that time. 
There were garters, too, without the 
regulation buckle, being fastened by 
two silver or gold loops so shaped that 
they interlocked. 

Many of the designs bore sentimental 
mottoes, and some swains even went to 
the extreme of wearing a garter on the 
arm, a revival of the days of knight- 
errantry when the bold warrior rode over 
the world combating for the right against 
all foes, and wearing one of his lady- 
love’s garters on the arm nearest the 
heart as a token of her fidelity and as 
encouragement in moments of danger. 

Of the more expensive buckles many 
were very elaborate, having monograms, 
initials, mottoes and insignia worked in 
precious stones in gold mountings. These 
were often very high priced. Indeed 
the inclination to lavish expenditure for 
these invisible trinkets was one of the 
phenomena of a period far more conser- 
vative in tone than the present.—S. R. 








The Wells Jewelry Co., State and 
Whitaker Sts., Savannah, Ga., was re- 
cently robbed of approximately $400 
worth of valuables. The thief removed 
the wire lattice work used to protect the 
plate glass windows and hurled a brick 
through the glass. They then reached in 
and obtained the jewelry on display. Two 
men are believed to have carried out a 
preconceived plan for the burglary. 
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New Jewelry in Paris * 





Leading Firms Showing Original Designs in 
Oriental Effects to Go with Simple 
Modes in Dress 


Paris, Nov. 2.—The autumn season 
is now here, and chic women are on 
the alert to see how the autumn fash- 
jons have been applied to suit individual 
tastes and requirements. On the whole, 
simple gowns and original jewelry seem 
to be the outstanding feature most read- 
ily adopted by the public from the selec- 
tion offered by the big dressmakers. As 
is natural in a vogue which gives place 
of preeminence to jewelry, this part of 
the fashionable woman’s toilette is re- 
ceiving the greatest attention, both of 
the designers and of the public. 

Originality is the keynote of jewelry 
designs, and all the leading jewelers, 





*From National Jewelers’ Publicity Ass’n, 
Newark, N. 
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such as Fouquet, Frahand, Templier and 
Vever are searching ancient and modern 
civilizations for inspiration. A new note 
has been struck during the last few 
weeks in jewelry which evidently derives 
its origin from the East. This Oriental 
jewelry phase has led to the featuring 
of the ruby, and also of seed pearls. 
Exquisite enameling is used as a back- 
ground or setting for these Oriental 
pieces. Another Eastern gem which is 
finding favor in Paris is the turquoise, 
which is the principal stone in a beau- 
tiful set of pendant, brooch and ear- 
rings shown by Cartier. Vever also ac- 
knowledges the influence of the East in 
his choice of a subject for the design 
for a bracelet in emeralds and diamonds, 
which depicts a Persian hunting scene. 
Carved semi-precious stones are another 
suggestion borrowed from Eastern jew- 
elers and are incorporated in many 
bracelets and pendants. The favorite 
materials for these carvings are crystal, 




















Times Wide World Washington Bureau 





THE PRESIDENT’S GOLD CUP 


Mrs. Delphine Dodge Cromwell, with the Gold Cup presented to her by President Coolidge, 
for driving her speed boat Miss Syndicate to victory, in the President’s Cup Regatta 
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lapis-lazuli and jade, and other semi- 
precious stones. 

In contrast to this rather heavy ex- 
pression of Orientalism is the simplicity 
of gowns, which, however, is redeemed 
by the choice of heavy brocaded velvets 
and silks. Again, Worth is showing some 
simple models for afternoon and eve- 
ning wear, all of which have a simple 
jeweled flower embroidered on the shoul- 
der, which is the only ornament on the 
dress, and gives an excellent cachet to 
an otherwise plain toilette, permitting 
individuality of taste in the selection of 
jewelry to remove the plainness of the 
present-day costume. 








To an Opal 
By Laura Van Hoesen 


Rainbow end— 
Oh! Beauteous gem of light 
And lucky though— 

Enfolding all things bright. 


There is the dawn at sunrise 
With myriad golden gleams 
That dance upon the world 

In joyous fairy beams. 


The fiery lights of noon 
That warm us on our way; 
That bid us do our part 
In earth’s gigantic sway. 


There’s sunset colors showing 
Rich golds and green and blue, 

While deep and mystic darkness 
Enchants and holds us too. 


And flowers all embracing, 
Deep wrapt within thy light, 
Portraying all that’s lovely 
To my enraptured sight. 


There is the calm at eventide, 
The sky, the rill, the pool, 
The great gigantic ocean 
And moonbeams clear and cool. 


Oh! wondrous gem of light, 
We too shall never part; 
The prism of thy rainbow 
Lies deep within my heart. 








How a Paterson Firm Celebrated Its 
Golden Anniversary 


In celebration of the 50th anniversary 
of Tappin’s jewelry store, 236 Main St., 
Paterson, N. J., people were treated re- 
cently with an unusual spectacle. At 2 
p. m. an airplane soared over the down- 
town business district, dropping money 
and hundreds of valuable gifts. An 
added feature to the air spectacle was 
seen in the person of “Miss Newark,” 
who was a passenger in the plain. “Miss 
Newark,” who in private life is Mis Vir- 
ginia Pierson, was selected as one of the 
five most beautiful girls in America at 
the recent Atlantic City beauty pageant. 
The business was established 50 years 
ago in Troy by Samuel C. Tappin. Stores 
are now maintained in New York, New- 
ark and Paterson, as well as at Troy. 
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SOVIET GEMS MINED 
BY AMERICAN FIRM 


Heller & Son Get Right to Vast Emerald Fields in 
the Ural Mountains 








$1,000,000 NOW ON MARKET 





Large Quantities of Treasures, Idle Since the Revolu- 
tion, Will Be Shipped to This Country 





The Russian Soviet Government, having disposed 
of the crown jewels and other treasures of the Czar’s 
régime, is now seeking to raise money from capital- 
ist countries by the sale of concessions to mine 
precious stones in the Ural Mountains, it was learned 
yesterday. L. Heller & Son of 15 West Forty- 
seventh Street, importers of precious stones and 
manufacturers of synthetic gems, announced that 
they had purchased a concession on the famous Ural 
emerald mines, had already put the best part of 
$1,000,000 worth of Russian emeralds on the Amer- 
ican market as a result of the deal, and expected ul- 
timately to bring many million dollars’ worth to this 
country. 


Before the Russian Revolution ten years ago, the 
Ural emerald mines, which produce some of the 
largest and finest emeralds in the world, were one 
of the principal sources of the world supply. Since 
then they have been neglected. For several years 
after the revolution they were hardly worked at all. 
During the past few years the Russian Government 
has been working them and has been selling the 
emeralds in small lots through various European 
middlemen. 

Deal Made Two Months Ago 

Philip Fried, general manager of the gem concern 
said that Samuel Heller, its President, had negoti- 
ated the transaction with Soviet officials in Moscow 
about two months ago, but that public announce- 
ment had been withheld until the first shipments of 
emeralds could reach this country. He said that Mr. 
Heller had found the Soviet officials anxious to do 
business with the United States, to obtain American 
capital for the exploitation of the vast natural re- 
sources of Russia. 


The contract signed by Mr. Heller with the Russky 
Samotzvet, the Soviet State Trust having charge of 
the Ural gem industry, as described by Mr. Fried, is 
an interesting mixture of communist and capitalist 
methods and a striking example of the manner in 
which the Soviet’s need of foreign capital has com- 
pelled them to compromise some of their Bolshevist 
economic ideals with capitalist principles. 
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Mr. Fried said that his firm agreed in the contract 
to supply American capital and American manage. 
ment for joint operation of the mines by the Soviet 
Government and the American private company, 
The firm also agreed to finance the instalment of any 
necessary new equipment and to send American min- 
ing experts to the Urals to teach the Russians the 
latest mining methods, the Soviet Government a 
minimum annual payment in addition to the initia] 
capital investment. 


The Soviet Government reserved to itself the right 
to regulate production in the mines, especially as 
affecting labor conditions, wages, safety methods, 
etc. It agreed to mine ali the emeralds that the 
American company could absorb, and not to mine 
any more than that quantity. This will enable the 
company to keep production on an even level with 
consumption, and keep prices up. 


As the gems will be sold outside of Russia, the 
Soviet Government will be unable to regulate the 
profits of the American company, Mr. Fried ex- 
plained. The Soviets have also waived the right to 
fix the prices at which they will sell the product of 
their mines to the Americans. 

The contract is for an indefinite period. At the 
end of each year the American firm has the option 
of renewing or canceling it, as it sees fit. Mr. Fried 
expressed the opinion that American methods of 
mining would show a large yield and result in a pro- 
longed and profitable connection for both sides. 


Rivalry for the Concession 


Mr. Fried said the Soviet Government decided to 
sell the concession because of the advantages of 
more thorough distribution that would come from 
an exclusive agreement with one concern. He as- 
serted that there had been much rivalry to obtain 
the concession and that several European firms had 
bid against the Americans. He thought the con- 
tract would result in New York becoming the most 
important world centre in emeralds. 


If the emerald mines are successful under Ameri- 
can management, Mr. Fried continued, they prob- 
ably would lead to the investment of additional 
American capital to exploit other natural resources 
in Russia. He thought that this was only the be- 
ginning of the sale to Americans of Russian mineral 
concessions which require large amounts of capital 
to exploit. 

The Ural Mountain region, which forms part of 
the boundary between Europe and Asia, has long 
been famous for its mineral wealth, including not 
only stones like the emerald, topaz and diamond, but 
also metals such as gold, silver, copper, iron, plati- 
num and coal. The Urals yield 90 per cent of all 
the platinum produced in the world. [ Advt.] 
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The News From England 





Sheffield and Birmingham Manufacturers Report Better Demand 
for Electro-Plated Articles—Installment Sales of Jewelry in 
United Kingdom—“‘Crackled’’ Crystal Necklaces— Inter- 
changeable Jewelry Sets—Flowers Fashioned from 
Colored Stones—Jeweled Evening Shoes 


LONDON, Nov. 2.—It is learned that 
more orders are being obtained these 
days for electro-plated goods and silver- 
ware by the Sheffield and Birmingham 
manufacturers from such countries as 
France and Germany than in several 
years. The state of the currencies in 
these countries has hampered business 
considerably. This factor still has to be 
contended with, but to a lesser degree. 
The demand on the continent for En- 
glish jewelry is better than it has been 
since the World War, which would in- 
dicate that general buying of the better 
quality wares there is improving, chiefly 
as a result of more stable conditions 
and a returning measure of prosperity. 
The pre-war business with France and 
Germany in plated and silver goods was 
substantial. Sheffield is busy shipping 
large quantities of high quality ware to 
Australia. There is an increasing de- 
mand for best quality silver and plated 
ware and for high class spoons. and 
forks. It is likely, however, once the 
seasonal demand has been met that 
Sheffield and Birmingham will find them- 
selves slowing down again. The re- 
quirements of the home market still 
leave much to be desired. Considerable 
business is being done for the jewelry 
trade in art ceramic ware and fine glass- 
ware, two lines being handled with in- 
creasing advantage by the retail jewel- 
ers. 

* * * 

Judging from figures supplied by the 
secretary of the Hire Traders’ Protec- 
tion Association, jewelry is an article 
least affected by the installment system 
of purchase in the United Kingdom. 
Secretary Sewell says the installment 
purchase agreements here are something 
like 16,000,000 annually, and double the 
1907 figures, the percentage of deferred 
payment sales being in proportion to 
those of the United States per popula- 
tion. Eighty per cent of motor cars, 80 
per cent of pianos and gramophones, 
and 50 per cent of furniture are bought 
on this system. Of jewelry only 10 per 
cent of it is purchased in this way. 

* * * 

The will of the late Louis Julius Rey- 
ersbach of Park Lane, London, and for- 
merly of Holborn Viaduct, is proved at 
around $1,170,000. Mr Reyersbach was 
a diamond mine owner and prominently 
identified with the diamond and gold 
mining industries of South Africa. He 
leaves the residue of his property to his 
widow and children. 

* * * 

The newest necklaces this side are in 
“crackled” crystal in jewel colorings. 
They match up with bracelets of similar 


design. It is now fashionable, of course, 
to have a necklace with each frock to 
harmonize with the color of the fabric. 
Every time a new frock is worn a new 
necklace must be worn with it. It is 
rather expensive for the average woman, 
so she gets around the difficulty by in- 
vesting in two or three necklaces made 
up of a mixture of all the jewels. She 
thus gets a few stones in each piece of 
jewelry that match up with her dif- 
ferent gowns. Clear crystals are used 
a lot with the new frocks. The new 
jeweled dress buckles must be crescent- 
shaped to be really chic. 
* * * 


The majority of new season jewelry 
is made in sets, usually comprising a 
pendant, brooch, necklace, bracelet and 
earrings, and is interchangeable. The 
influence of dress fashions on personal 
jewelry is thus pretty well emphasized. 
The idea of making the jewelry outfit 
interchangeable is so that any piece can 
be made up into a new piece altogether. 
Earrings are easily transformed into 
brooches, brooches into one of the new 
type dress buckles, or a neat pin for the 
hat. Corsage ornaments can be turned 
into jeweled slides for the shingled head, 
and pearl, crystal and gold necklaces are 
quickly camouflaged as twining brace- 
lets. Not a lot of finger rings are worn 
by women these days, but those that are 
must match up with the jewelry set dis- 
played at neck, ears and on the arms. 
Jewelers regard the matching vogue as 
a good idea and helpful to sales. They 
say the reason the modern wedding ring 
must be of platinum these days is in 
order that the harmonious grouping of 
jewelry sets shall not be spoiled by the 
gold ring. For all fashionable jewelry 
now is set in platinum. The leaning to- 
ward black and white jewelry—an idea 
borrowed from Paris, probably, is 
prompted by the satisfactory ensemble 
that can be obtained with almost any 
type of frock with this sort of design. 
Black and white jewelry harmonizes 
with the plain platinum wedding ring. 
The black and white designs are ob- 
tained by combining pearls, onyx, dia- 
monds and crystals, and some very chic 
and attractive effects are obtained with 
these four mediums. 

* ok * 

A failure of electricity in the Pad- 
dington district of west London this 
.week plunged stores into darkness for 
nearly half an hour. Retail jewelers 
promptly locked all their doors, business 
being at a standstill until the current 
was turned on again. The jewelers 
said they preferred to lose a few sales 
rather than run the risk of theft. 
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A correspondent in the Daily Mail 
says that one of the most original win- 
dows in the Avenue de |’Opera is that 
of a cutlery shop where hundreds of 
knives are fashioned in the form of palm 
trees with a Cubist background of other 
cutlery. The steel “plants” attract 
throngs of shoppers, the pointed leaves 
being formed by the steel blades. 


* * * 


A Brussels jeweler, M. Opitz, attended 
to two well-dressed men in his shop the 
other day and displayed for their inspec- 
tion several quality gems, among which 
was a $8,500 brilliant. The couple in- 
spected the stone minutely and agreed 
to return next day and purchase it. 
Shortly afterward it was noticed the 
brilliant seemed to have lost some of 
its fire and a closer examination showed 
that it was not the original brilliant at 
all but a piece of cut glass that had been 
cleverly substituted for it. 

cd * * 


The newest and most fashionable 
nosegays here are now sold by the Bond 
St. jewelers. They are, in fact, more 
like jewelry pieces than flowers since 
they are fashioned from colored stones, 
the more expensive bouquets being com- 
posed of pearls combined with semi-pre- 
cious materials. The jewelers say these 
nosegays are taking the place of ordi- 
nary jeweled decorations for street wear. 
Some society women are paying very 
high prices for the best jeweled nose- 
gays to wear in their furs. 

* * * 


The new Spanish heel is now fash- 
ionable on the evening shoe and must be 
of a length varying from two to two- 
and-a-half inches. In shape they are 
four-sided and liberally decorated with 
jewels. The fastenings of the most sty- 
lish shoes are just silken cords weighted 
with enamel or jeweled ornaments. With 
the new shoes a knee bracelet, chiefly of 
rhinestones, is worn well below the knee. 

* * 


Trimmings in gems, metals, enamel, 
ivory and the like are now being used 
extensively with the dress ahd the hat. 
Animal designs in these mediums are 
popular. From Paris comes the grey- 
hound silhouette. It is used with good 
effect on the close fitting helmets of vel- 
vet and felt. It is fashioned from any 
of the materials mentioned, being cut 
out of felt and embroidered onto the hat 
with gems, enamel or ivory. The same 
idea is applied to certain frocks. 

* * * 


Arthur M. Samuel, M. P., Minister for 
Overseas Trade, informs British manu- 
facturers there is a “rich market in 
luxury and quality” goods awaiting 
them in California. Decorative pottery 
and porcelain, silver table ware and fine- 
ly designed cutlery and table glassware 
can be sold in that State, he says, since 
high tariffs cannot keep out quality 
goods. He advises stocking goods on 
the spot and offering them in person, 
with shipment direct from Liverpool to 
the Pacific coast instead of via New 
York. 
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Prevent Diamond Robbery 





Kansas City Police Use Clever Ruse in 
Attempt to Catch Bandits 


Kansas City, Mo., Nov. 10.—One of 
the cleverest ruses in the history of 
Kansas’ City, and one which jewelers 
here believe will have considerable effect 
in lessening the number of store or pri- 
vate jewelry robberies was that which 
occurred Thursday morning, Nov. 3. 

The police assigned Herbert Hix, de- 
tective, to assume the role of a diamond 
salesman from Chicago, having secured 
information that one of the most no- 
torious bands of thieves in Kansas City’s 
underworld, that of Gus Nichols, was 
planning a jewelry robbery. Incidentally, 
Nichols was suspected in the robbery of 
the Meyer store here recently. 

Hix, with “fake” sample cases, ap- 
peared at the Union Station early last 
week, apparently a diamond salesman 
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And although no trace of the bandits 
has been found after intensive search- 
ing, it is believed that all three have left 
this part of the country. 

The ruse was a dangerous one and 
turned out less successfully than the po- 
lice had hoped for, yet many jewelers 
here feel that the incident will act as an 
effective deterrent to the numerous 
jewelry robberies which have occurred 
here recently. 








Billboard Advertising 


Campaign Now Under Way in Kansas City, 
Mo., Includes Use of 44 Outdoor Signs 


KANSAS City, Mo., Nov. 11.—The pro- 
posed billboard advertising campaign 
for Kansas City, which is intended to 
not only tie up the local section with the 
campaign of the National Jewelers Pub- 
licity Association, but which is also ex- 
pected to stimulate an increase in local 




















ONE OF THE BILLBOARDS USED IN KANSAS CITY TO ADVERTISE JEWELRY 


from Chicago. He registered at the 
Hotel President as Joseph Swartz of 
Chicago, and spent the next two or three 
days making the rounds of the jewelry 
companies of Kansas City. 

On Thursday, with a car of detectives 
covering his course closely, Hix went to 
the offices of the C. A. Kiger Co. at 20th 
St. and Grand Ave. The bandits were 
following Hix and were waiting for him 
when he came out. The detectives were 
also waiting across the street. Two of 
them were hidden under the blanket in 
the back seat of their car. The other 
two were simulating innocent business 
with nearby concerns. 

Instead of grabbing the case of the 
“salesman,” as it had been expected they 
would do, the three bandits, one of whom 
is thought to have been Gus Nichols, 
forced Hix into the car. Immediately the 
detectives began firing. The bandits 
drove rapidly south and, after throwing 
Hix out of the car without his “fake” 
case, escaped in the traffic. Before they 
escaped, however, two of them received 
serious wounds, according to Hix. 

The car used in the holdup was later 
found with a great deal of blood on the 
cushions and a number of bullet holes 
in the windows, leading the police to be- 
lieve that at least two of the bandits 
were seriously if not mortally wounded. 


jewelry trade, has got under way here. 
A contract with the General Outdoor Ad- 
vertising Co. for 44 billboards was nego- 
tiated, and the first billboard appeared 
on Oct. 24. The remaining 44 were all 
to be seen at various strategic traffic- 
way points by Nov. 1. 

The campaign, which is to last until 
the first of the year, is being backed and 
financed by an almost 100 per cent or- 
ganization of Kansas City retailers who 
are enthusiastic over the campaign. 
Indirectly the Kansas City campaign 
will connect up this city with Jefferson 
City, St. Louis, Omaha, and other cities 
which are conducting similar campaigns 
at the same time. In the belief of the 
jewelers here, the placing of the 44 
boards with the slogan “Give Jewelry,” 
is the best and most efficient way in 
which to connect the local retail trade 
with the national advertising program. 








Prosperity of Cattle Men Will In- 
crease Sales of Jewelry 


KansAs City, Mo., Nov. 11.—That the 
greatly improved condition of the live 
stock market in the Southwest will re- 
sult in an increased activity in the 
jewelry market, is the belief of jewelers 
here. The surplus of corn in the south- 
western states will materially aid the 
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cattle men this year, and conditions on 
the range point to a continuation of a 
good market. 

Speaking of the diamond business and 
prospects for the balance of the year, 
one wholesale jeweler, E. A. Kiger, 
stated that diamond sales during the 
summer and early fall had been just 
about normal but that many dealers were 
anticipating a much improved market 
during the holiday trade. 

According to this jeweler, in the great 
Southwest, there is a noticeable come- 
back among the cattle men who have 
seen hard times since 1920. However, 
cattle have been raised for some time 
“below the cost of production, and to 
such an extent that herds have been de- 
pleted. Cows have been shipped to mar- 
ket to such an extent that there is an 
impending shortage of calves. All of 
which materially aids in bettering the 
market. 

This fall not only are beef cattle sell- 
ing at the highest prices since the 
World War, but calves are showing an 
increase of 25 per cent in value over last 
year. Calves are, in fact, showing the 
cattle raisers a profit. 

Since the cattle men have always been 
good spenders, it is natural to presume 
that with any sort of profits, and with 
the market holding as it is and promises 
to do for the next five years, a share of 
their luxury money will be invested in 
diamonds. 


Is This the Same Man? 


An article in THE JEWELERS’ 
CIRCULAR, Oct. 27, warned the trade to 
be careful of a man, who was operating 
in the South, endeavoring to get from 
jewelers, bankers and others, a loan on 
jewelry for which he showed a bill for 
a large amount and askéed for but a 
small part of this on the loan. A letter 
by the concern in Jessup, Ga., to the 
concern in Florida which was supposed 
to have sold the jewelry, was returned 
as “not found,” indicating that the bill 
of sale was fictitious. Since the pub- 
lication of the notice, THE JEWELERS’ 
CIRCULAR has received word that a man 
of this description has also worked in 
Illinois and that he twice visited Van- 
dalia, once in May and again a short 
time ago. 

In each instance, the man (who was 
very well dressed and appeared to be 
a person of means and of importance), 
offered as collateral for a loan of $650 
what he said was a $1,500 diamond; 
in the first instance, it was set in a 
ring and, in the second, a scarf pin. 
Each contained a stone of the same size, 
about three carats in weight. The man 
offered $100 interest for the loan for 
a few days, claiming to have a large 
cargo of real liquor hidden somewhere 
in the vicinity on which it was necessary 
to put up $1,000 to get it from the offi- 
cers and he needed $650 to complete the 
amount. 

Jewelers are warned to be careful of 
this man should he visit their vicinity 
and any information as to his opera- 
tions should be forwarded at once to 
THE JEWELERS’ CIRCULAR. 








: 
1 
; 
} 
q 
i 
q 
i 





56 


THE JEWELERS’ CIRCULAR 





Novem 


ber 17, 1927 





- 


Li 


Ui... 














_ 








Zc WA = Ws 


a 


























mi 


_ 


7 


(A) 
SS “(CG (DK ~ 
MINT NNO CoP : 


C 


v 


cL 





LONDON 
House, El 























: SS 


ARNSTEIN 


BROS. & CO. 


Importers 
and Cutters of 


—— 
— = 
— —| 
—— =. 
—— a 
—_ — 
—— —— 
— 

— —| 
—— — 


New York 


20 West 47th Street 





















Se 

—— 
— 
— 
—— 
—— 
——! 
— 
—— 
——} 
———t 
——| 
— 





TT 


i 


i 






































< 





JOR~ 
i? owin and ho Ve 






C\\ mers | iy} 


KH) the confidence o 
| \( \\ our custo 
<S\"a 
Hi ai: nes 
Hy AVE 
CARS) 
| SZ 





SoM. 





wi 


mM 


os 


Lo 


- 








ee 





bint 
AA 





Co rt oe i are ee 


a 


— 
_ 
= 
= 
= 


F\S 














ELLA 





November 17, 1927 


THE JEWELERS’ CIRCULAR 


Paris Dress and Jewelry Fashions 





Costumes and Jewelry Indicate Nationality of W earers—Colored 
Engagement Rings—Precious and Semi-Precious Stones 
Used in Wedding Jewelry, but Gems Must Match 
—New Styles in Traveling and Hand Bags 


Paris, Nov. 4.—One of the difficulties 
that besets the path of those who judge 
fashions in Paris or the Riviera, just 
now, is the distinguishing of the nation- 
ality of the wearer. Jewelry, that until 
now has been international, is becoming 
national, while fashions in general have 
that tendency. This is the result, in the 
case of jewelry, of the varying fortunes 
averaged in the different countries. 
Some can put up much money for jew- 
elry, others less, in comparison, and the 
strong tendency to go in for fancy jew- 
elry in France is owing to the general 
lack of money. This fancy jewelry is by 
no means always artificial. It is usually 
made of some semi-precious gem or sub- 
stance, and an importer who has been 
able to anticipate the coming vogue in 
this respect often earns a fortune. 
When once the particular type of thing 
has caught on, prices rise and there is 
nothing more doing in that respect. 

ok * * 


Colored engagement rings are coming 
into fashion in some countries in Eu- 
rope. In France white, preferably dia- 
monds or white sapphires, in a platinum 
mounting, will still be the fashion for 
the young girl, who must be all in white. 
Widows and women who for some rea- 
son or other do not wear a white wed- 
ding gown, may go in for colored 
engagement rings. Public opinion is 
very strong on this point in France; 
only the young girl may wear white at 
her wedding. Generally speaking, older 
women, or those married just after the 
death of father or mother, wear gray or 
mauve, a traveling suit and colored 
jewelry to match the colored gown. 

* * ok 


A prominent jeweler says that he is 
very busy making wedding rings. No 
one would believe the extent of the or- 
ders, both for men and women. Nat- 
urally every order of this kind means 
an order for wedding jewelry. Gener- 
ally pendants are selected for the brides- 
maids. The pendants are often very 
tiny, just a semi-precious gem, slung on 
a chain of silver, to look like platinum, 
with perhaps a bracelet to match. In 
another case it is an order for peavl 
necklaces and bracelets to match. 

ok * * 


Aquamarine, topaz, amethysts and 
garnets are much used for this semi- 
Precious jewelry, but the gems must 
match, not an easy matter sometimes. 
Topaz and diamonds are strung. to- 
gether for earrings, emeralds and sap- 
Phires for pendants while amethysts and 
pearls are seen together, a mingling of 
the transparent and opaque, the precious 


and semi-precious that is not always in 
good taste. 


* * & 


The latest canon of the mode makes 
wrist watches unfashionable for men 
with evening dress. They must be kept 
for day wear. Pearl studs for the cuffs 
and three or four pear! studs, the pearls 
to match, for the shirt are the correct 
thing. If the waistcoat is cut to cross, 
four is correct and if straight, three. 

* * * 

Great bows of taffeta are worn at the 
side of the gown, at the hip. They re- 
place the popular buckle, in some cases, 
but at the same time render something 
of the kind obligatory. 

* * * 

Great attention is being paid to trav- 
eling bags and ladies’ bags generally 
just now. They must either be very 
large or tiny. For early morning the 
big type in supple leather is the thing, 
while for late afternoon something 
small in serpent’s skin or in soft leather 
is seen. These bags are ornamented 
with symmetrical, often geometrical, de- 
signs in leather of another shade, taking 
away from the plainness of the surface. 
The mounts are in silver, ornamented 
with pebbles, or in the case of the smaller 
bags, in enamel, in “old” silver some- 
times picked out in tiny gems. Antelope 
is much seen, with tortoise-shell mount 
and chain. Bags in real lace, white or 
black or dyed to match the gown, are 
seen again, with mother-of-pearl mounts. 
Bead bags are still carried and always 
retain their popularity. Bags in old 
brocade are mounted with diamonds or 
marcassite, while felt and velvet are 
also used and mounted in ivory. 

* * * 

The intensification of commercial re- 
lations between Belgium and the United 
States, which is being planned, will 
mean the exportation of much leather 
work from Belgium to the States, this 
being one of the classes of goods that 
Belgium can supply and for which there 
is a demand in the States. Brussels is 
known far and wide for her leather 
work and ladies’ handbags, beautifully 
made and ornamented, are likely to 
reach America next season in virtue of 
the effort being made in this direction. 

* * * 

A ring, about an inch in height and 
an eighth of an inch in breadth, is 
rectangular and formed of tiny sap- 
phires and diamonds, or alternately of 
diamonds and rubies, mounted in gold. 
The peculiarity of the new ring is the 
diagonal black enamel lines, crossing 
and forming tiny compartments for 
each tiny gem, creating a. plaid effect, 
not seen for some time. 


57 


Death of C. A. Sterner 


Former Mina Pa., Jeweler and In 
ventor Is a Victim of Apoplexy 


ALLENTOWN, Pa., Nov. 11.—Clement 
A. Sterner, a former jeweler of this 
city, died at his home, 27th and Russell 
Sts., at 6.30 o’clock Tuesday morning, 
following a stroke of apoplexy which 
he suffered on Monday. 

He was born Aug. 21, 1868, son of the 
late Lewis and Sarah (nee Lichten- 
walner) Sterner, on what was the 
Sterner farm and homestead, near the 
Grandview cemetery. He was educated 
in the public schools of the township 
and in the Allentown Commercial School. 
At the age of 19 years he learned the 
jewelry trade in Allentown, and later 
went to Easton, where he remained two 
and one-half years. Mr. Sterner then 
purchased a half interest in the E. J. 
Faust jewelry store in Allentown. They 
continued in business at 715 Hamilton 
St. for 15 years. Later he engaged in 
business for himself, and for six years 
was located at 128 N. Seventh St. He 
sold out in 1909 to take up farming, 
and was located on his father’s property. 

Mr. Sterner had a number of inven- 
tions, among them being a blow pipe, 
a watchmaker’s countershaft and an 
air motor. He was talented in many 
directions and was a deep student of 
metaphysics and mechanics. He was a 
member of Barger Lodge, No. 333, F. 
and A. M., and Rajah Temple of Read- 
ing; Lehigh Valley Shrine Club and 
Lehigh Consistory, as well as a number 
of other organizations. He was also 
a director of the Grandview cemetery, 
which ground was part of the Sterner 
farm. 

He is survived by his second wife, 
Susan, and a brother, Edwin. 

Services were held at his late home, 
27th and Russell Sts., at 1.30 o’clock 
Saturday afternoon. Rev. E. O. Leo- 
pold, a Lutheran clergyman, was in 
charge. Interment was made in Grand- 
view cemetery. 











Lowell is still being considered as a 
strong possibility for the place of the 
annual convention of the Massachusetts 
and Rhode Island Retail Jewelers’ Asso- 
ciation, to be held May 8 and 9, 1928. 
Arthur Stearn, of Lynn, president of the 
association, and Louis Smith, of Bever- 
ly, its secretary, were visitors in the 
city recently to look over the facilities 
which Lowell offers to accommodate the 
meeting. On their tour of the city they 
were accompanied by Frank Ricard and 
Adelbert H. Abbott, of the executive 
committee of the Jewelers’ Association, 
and Albert W. David, chairman of the 
Chamber of Commerce convention com- 
mittee. After having seen the hotels and 
facilities offered by the Auditorium, the 
two officers of the association expressed 
themselves as favorably impressed with 
the conditions here. Besides Lowell, 
three other cities are contending for the 
convention. These are Providence, Spring- 
field and Boston. 
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PARIS OFFICE: 


FAME 


“MEDINA” EMERALDS have acquired a 
justly deserved fame because of their 
sterling qualities. Their hardness, bril- 
liance of color and accuracy of cutting 
have never been surpassed. 


We carry acomplete range of “MEDINA” 
EMERALDS as well as synthetic Sap- 
phires and Rubies in straight and fancy 
shapes. 


Our lapidary shop in New York is 
equipped for prompt and efficient ser- 
vice at reasonable prices in cutting. and 
setting work in both platinum and white 
gold. 


We are in a position to quote extremely 
low prices on large quantity orders of 
“MEDINA” EMERALDS 


“Medina” Emeralds are Imported Exclusively by 


COOPER & BRASE 


22 West 48th Street, N. Y. 
Telephone: Bryant 3335 


Importers—Cutters and Setters of Precious and Semi-Precious Stones 


15 FAUBOURG MONTMARTRE 


EDINA EMERALDC 
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Sees Prosperity Ahead 





Edmund C. Mayo, President of the Gorham Mfg. Co., Reports on 
Business Conditions Noted on Recent Trip 


PROVIDENCE, R. I., Nov. 12.—Business 
conditions throughout the United States 
are good and the Middle West and South 
are more prosperous than has been the 
case for some time, according to Ed- 
mund C. Mayo, president of the Gorham 
Mfg. Co., in an interview published in 
the Providence Journal this morning. 

“As far as the Gorham Co. is con- 
cerned this year has been slightly better 
than 1926, which was a very satisfac- 
tory year,” he said. 

Mr. Mayo has just returned from an 
annual extended trip to all parts of the 
country, studying business conditions 
and prospects in all of the principal 
cities. His tour took him to Kansas 
City on the west, and to Chicago and 
New Orleans, as the northern and south- 
ern extremeties. 

“The Middle West, in the regions of 
Kansas City, Minneapolis and St. Paul,” 
Mr. Mayo says, “has enjoyed abundant 
corn and wheat crops this year, and 
cattle values have also increased enor- 
mously in that territory. For instance, 
the present price of cattle on the ranges 
is about $14.50 per hundred pounds on 
the hoof, where only a short time ago 
the price was but $12.50 per head. 

“The increase in the wealth and pur- 
chasing power of the agricultural dis- 
trict is thus increased many millions of 
dollars and has its effect on prosperity 
and business throughout the country. 

“In the South the farmers are blessed 
with high prices for their cotton crops 
with a parallel enhancement of purchas- 
ing power which is likewise reflected in 
general prosperity. 

“The activity of the steel mills at 
Birmingham, Ala., is an _ interesting 
sight,” Mr. Mayo declared, “and, al- 
though the steel industry is experiencing 
a dull period at present, Birmingham 
mills are operating at about 65 per cent 
of capacity. Unlike Pittsburgh, where 
the iron ore must be shipped by steamer: 
on the Great Lakes from Minnesota to 
Cleveland and thence by rail to Pitts- 
burgh, Birmingham stands in the center 
of all its raw materials. Iron ore is on 
one hand, with coal at the other, both 
intermingled with deposits of limestone, 
the third requisite for steel manufac- 
ture.” 

The importance of national prosperity 
of operations by the Ford Motor Co. 
were stressed by Mr. Mayo, who said 
that the thousands of Ford employees 
in Detroit who have been without work 
for six months, have adopted a spirit of 
watchful waiting,” but apparently 
without alarm. “With the shut-down of 
the Detroit plant of the Ford Co., along 
with the branches and export factories 
throughout the country, the buying 
Power of the country is seriously im- 
Paired,” declared Mr. Mayo. “It is en- 


tirely logical that the question of 1928 
prosperity will rest in a large measure 
with the success of the new Ford car 
and the consequent employment and in- 
crease in buying power of the Ford em- 
ployees.” 

Commenting on the political situation 
as he observed it during his trip, Mr. 
Mayo declared the outstanding reaction 
to be the favor and esteem with which 
many States in the “Solid South” re- 
gard Herbert Hoover, as the result of 
the masterful way in which he took com- 
mand of the Mississippi flood situation. 

“It was stated to me on several occa- 
sions,” Mr. Mayo said, “that at least 
Tennessee and Arkansas would be car- 
ried by Hoover, were he nominated for 
the Presidency in 1928. Favorable com- 
ment on Hoover’s executive ability was 
made in other southern States, but, be- 
cause of the sentiment against splitting 
the vote of the South, it is doubtful if 
they would vote the Republican ticket.” 

Mr. Mayo had little to say regarding 
the New England flood of a week ago, 
except to say that the Gorham plant at 
Concord, N. H., was undamaged by the 
flood, and except for a two-day shut- 
down because of the inability of employ- 
ees to reach the plant, there was no 
loss to the company. 

The Providence plant of the Gorham 
Mfg. Co. is at present employing about 
1,400 persons and business this fall is 
a little better than a year ago. “Busi- 
ness in general throughout the country 
has been satisfactory this year, and the 
outlook for 1928 is favorable,” Mr. Mayo 
concluded, “although it would be fool- 
hardy for anyone to predict the degree 
of prosperity or depression for any ex- 
tended period. Much, however, will de- 
pend on the Ford activity and other 
special instances of industrial opera- 
tions.” 








Creditors Start Bankruptcy Proceed- 
ings Against Fink & Marcus, 
New York 


Involuntary bankruptcy proceedings 
were started last Thursday in the United 
States District Court, New York, against 
Benjamin Fink and Max Marcus, indi- 
vidually and as co-partners doing busi- 
ness as Fink & Marcus, manufacturing 
jewelers, 15 Maiden Lane. 

The creditors instituting the action 
include Morris Granovsky, whose claim 
amounts to $800; Samuel Markowitz, 
$518, and Nina Silverstein, $526. The 
same day the petition was filed Judge 
Knox appointed George W. Elkins as re- 
ceiver, under a bond of $7,500. 

It is alleged that the concern has as- 
sets of about $15,000 while the liabilities 
are placed in excess of $60,000. 
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Sterling Silver Defined 


Qualitative Analysis Stated by Federal 
Trade Commission in Opinion Settling 
Case Against Jewelers 


WASHINGTON, D. C., Nov. 15.—A defi- 
nition of “sterling silver,” was given by 
the Federal Trade Commission on Nov. 
13 in a statement announcing the set- 
tlement by stipulation of cases against 
three jewelry firms in its campaign 
against untruthful advertising. 

The alloy, it was stated, should be in 
the proportion of 925 one-thousandths 
parts pure silver to 75 one-thousandths 
parts other metal. Use of labels, such 
as “sterline,” designed to simulate the 
word “sterling,” is as truly a misrepre- 
sentation as the use of “sterling” itself 
when applied to silver other than in the 
proportions specified above, according to 
the Commission. 

The statement follows in full text: 

“As part of its year-around campaign 
against untruthful advertising the Fed- 
eral Trade Commission announces dis- 
position of three cases against sellers 
and distributors of jewelry. 

“Advertising itself as a manufacturer, 
when in truth it has no factory and is 
not a manufacturer, is one of the com- 
plaints against a firm. Describing imi- 
tation pearls and ivory as genuine and 
labeling earrings as platinum when they 
contain no platinum, is also charged. 

“«Sterling’ or ‘Sterling Silver’ means 
but one thing when used as a mark or 
inscription to denote or designate silver, 
the Commission holds. It means genuine 
silver, the alloy of which is in the pro- 
portion of 925 one-thousandths parts 
pure silver to 75 one-thousandths parts 
copper or other metal, legally fixed as 
the standard of fineness for ‘Sterling’ or 
‘Sterling Silver.’ Therefore, according to 
the Commission, products not conform- 
ing to this standard cannot be con- 
sidered as silver even if they are labeled 
with such subtle suggestions as ‘Starlite,’ 
or ‘Sterline,’ designated to resemble or 
simulate the word ‘Sterling.’ 

“The firm that claimed to be a manu- 
facturer but in truth was only a seller 
and distributor advertised that it made 
and imported diamonds, watches and 
jewelry; that when customers purchased 
such products they saved three profits; 
that the company was rated as a manu- 
facturer by a certain board of trade. A 
picture purporting to be a view of the 
home and factory of this firm was dis- 
played in advertising matter when in 
truth the concern was not a manufac- 
turer and had no factory. The company 
agreed to discontinue publishing or cir- 
culating such false and misleading state- 
ments. 

“Names of the concerns are not made 
public by the Commission as each case 
was settled through stipulation and no 
formal action was taken.” 











George C. Jennings has moved into a 
new building, just completed, next to the 
a W. Greet grocery store at Chase City, 

a. 
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Interesting Points 
About RUBIES 


Rubies are the most valued of all our 
gems. Beautiful in color, and very rare, 
genuine rubies have long been a favorite 
of the jewelry buying public. Rubies vary 
in color from a deep cochineal to a pale 
rose red. The most valued color closely 
resembles pigeon blood. The largest ruby 
mines are in Burma, India. Superstition 
has made rubies the symbol of love. They 
are the birthstone for July. Reconstruct- 
ed rubies are fragments of the genuine 
stones solidly fused together. Synthetic 
rubies are chemically manufactured. We 
have at all times a complete line of 
rubies in all colors, sizes, cuts and 
qualities. 









our Stones /eaqve here 


that night / 


On all regular stock stones, we aim to give you 12- 
hour service. Specially cut stones take, of course, a 
few hours longer. We recently purchased the com- 
plete stock of R. A. Breidenbach, Inc., which consid- 
erably enhanced our regular line. We now carry 
complete stocks of over 60 different varieties of stones 
and you can feel certain that the great majority of 
your orders will come under our 12-hour service rule. 


We specialize on being able to supply you with what- 
ever stones you want. A staff of foreign buyers is al- 
ways at work locating odd and fancy stones and buying 
our regular stones for us at the most advantageous 
prices. We enjoy the business of many firms doing . 
their own importing. They concede that when it 
comes to stones we can give them better value and 
service at lower cost than they can get for themselves. 
If we can satisfy such companies, we can probably 
satisfy you. Won’t you mail or telephone’ us your 
next stone order—or write for our salesman to call? 


Send for Stones on Memorandum 


S. NATHAN & CO., INC. 


Importers and Cutters 


71-73 NASSAU ST., NEW YORK 


Diamonds - Pearls - Precious, Synthetic and Imitation Stones 


November 17, 1997 
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Oldest Woman Jeweler 





Mrs. Elizabeth Dickinson, Buffalo, N. Y., to 
Celebrate Eighty-ninth Birthday on 
Nov. 30 


BuFFALO, N. Y., Nov. 12.—Mrs. Eliza- 
beth Dickinson, president of T. & E. 
Dickinson, Inc., Buffalo’s leading retail 
jewelry firm, is preparing to celebrate 
her 89th birthday on Nov. 30. She is 


believed to be the oldest woman actively 
engaged in the retail jewelry business in 
the United States. 

Mrs. Dickinson feels she has reason to 


be proud. 


In perfect health, she comes 





ELIZABETH DICKINSON, OLDEST 


WOMAN JEWELER 


MRS. 


down town daily to her store at 618 
Main St., and performs the complex du- 
ties that fall to the head of any success- 
ful jewelry business. A journey that 
would exhaust many women much her 
junior, is nothing to Mrs. Dickinson. 
She returned early this week from a 
brief visit to Chicago. 

“I could go to Europe tomorrow, if I 
wished,” Mrs. Dickinson declared, and I 
wouldn’t need anyone to look after me 
either.” 

“Do you want to grow as old as I 
am?” she asked. “All right, here’s the 
secret. Keep on working. Eat plenty of 
wholesome food. Get lots of sleep. 
Above all, keep busy. I’m busy every 
day at the store. I do much of my own 
housekeeping, too. If I had retired, the 
idleness would have finished me.” 

Motoring is a favorite pastime for this 
sprightly woman. 

“I get out in the fresh air every day I 
can,” she said. “That as much as any- 
thing else, has preserved my health.” 

; Mrs. Dickinson is a veteran in the 
Jewelry business and is known in the 
trade all over the country. She first be- 
came identified with the jewelry trade 
at the age of 18 in her father’s store. 
When she later married the late Thomas 
Dickinson she was taken into his busi- 
ness as an equal partner and the firm 
became known as “T. & E.” Dickinson, 
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the initials representing the first names 
of the husband and wife. 

The old Dickinson store for 44 years 
was located at 254 Main St. It was later 
moved uptown and for the past seven 
years occupies its own building at 618 
Main St. 








Letter to the Editor 





Why Watches Should Not Be Guaranteed 


NEw YORK, Nov. 12, 1927. 
Editor, THE JEWELERS’ CIRCULAR: 


Referring to your editorial of Oct. 27 
on guaranteeing watches, I take the op- 
portunity to send in the following sug- 
gestions in addition to the several let- 
ters I had published in the CIRCULAR 
during 1926 pointing out the injustices 
suffered by watchmakers and dealers be- 
cause of the time guarantee. 

In recent years, since the advent of 
radio and the universal use of wrist 
watches, there has arisen a multiplicity 
of watch troubles never experienced be- 
fore. And these troubles every right 
thinking person must admit are the re- 
sult of misinformation or ignorance as to 
the accuracy to be expected of a watch 
or, particularly, a wrist watch. 

I have had people complaining that 
their wrist watch does not keep time 
when the variation was not greater than 
2 or 3 minutes in a week. If I explained 
that for a wrist watch it was keeping 
excellent time the comeback would be 
that they had a watch for years and it 
always was right; never varied a min- 
ute. And in their argument they feel 
convinced; for in those days they had 
no radio to tell them the correct time to 
the second every evening. The noon 
whistle was probably their source of 
correct time. And they did not figure 
the interval of time that has elapsed be- 
tween hearing the whistle while fixing 
the flower bed in the garden and looking 
at the watch which was upstairs in the 
bureau drawer. 

These things have changed the pub- 
lic’s attitute toward exact time. The 
noon whistle, if that is the source of 
their knowledge of time is more accu- 
rate than it was. The radio signal is 
exact. The watch is right on the wrist 
and is compared instantly; and, for that 
reason the wearers note variations that 
they have never noted before in a life- 
time which, nevertheless, have always 
existed. 

It is important to tell people these 
facts and also very important to impress 
on them the fact that a wrist watch is 
a very delicate piece of machinery which 
must have fresh oil every six or seven 
months, to which dust is a disease, sand 
or broken glass an instant knockout, and 
water a deadly poison. 

If the individual jeweler or watch- 
maker tells this it is not taken seriously 
because they consider it an excuse to 
evade free servicing which they have 
come to regard as much a part of a 
watch as a mortgage to a house. 

These facts should be told by a nation- 
wide organization having the indorse- 
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ment of manufacturers and nationally 
known importers of watches. A univer- 
sal guarantee as to material and work- 
manship should be adopted, stressing the 
fact that greater reliability can be had 
out of a watch movement having better 
material and workmanship than one of 
a cheaper make. 
Yours very truly, 
(Signed) JosEPH A. PLOTKIN. 








Chicago Directors of N.J.B.T. Nomi- 
nate Members of New Board 


and Arrange for Election 
Jan. 10, 1928 


CuHIcAGO, Nov. 10.—A meeting of the 
Chicago directors of the National Jewel- 
ers’ Board of Trade was held this week 
in the offices of the Board, 58 E. Wash- 
ington St. At this meeting the annual 
meeting was discussed and has been ten- 
tatively fixed for Jan. 10, 1928. In view 
of the success of last year’s general 
meeting, it was decided that this meet- 
ing would be the same, in the form of a 
luncheon at the Palmer House. 

Frank Milhening, of J. Milhening, 
Inc.; V. B. Feltus of J. R. Wood & Sons, 
and Thomas Stanek, of Graffe & Stanek, 
members of the nominating committee, 
nominated the following men for direc- 
tors for the Chicago district, terms to 
expire in 1932. Frederick M. Gottlieb, 


_of Frederick M. Gottlieb & Co., to suc- 


ceed Albert Ellbogen, and S. C. Lund, 
of A. C. Becken Co., to succeed himself. 

At this meeting the following reso- 
lution was drafted and accepted: 

Whereas, the Supreme Ruler of all 
things has seen fit in His infinite wis- 
dom to take from our midst Fred C. 
Backus, secretary of the National Jewel- 
ers’ Board of Trade; and 

Whereas, by his untimely death, the 
National Jewelers’ Board of Trade has 
lost one of its staunchest friends and 
most ardent workers; and 

Whereas, those who knew him during 
his lifetime have lost a true and warm 
friend; Be it, and it is hereby 

Resolved, by the Chicago Directors of 
the National Jewelers’ Board of Trade, 
that in the death of Mr. Fred C. Backus, 
the jewelry industry of this country, 
the Chicago district of the National 
Jewelers’ Board of Trade, and the un- 
dersigned, as his personal friends, have 
all sustained an irreparable loss, in one 
who will be missed both for himself and 
his deeds for many years to come, and 
be it further 

Resolved, that this resolution be 
spread upon the minutes of the Chicago 
district of the National Jewelers’ Board 
of Trade, and a copy transmitted to the 
members of the family of the deceased, 
as well as to the executive officers of the 
National Jewelers’ Board of Trade. 

(Signed) Taylor Strawn, Chairman; 
Albert L. Ellbogen, John T. Montgom- 
ery, Harry E. Radix, Earl E. Marshall, 
Sander C. Lund, John C. Petersen, Wil- 
liam F. Juergens, Jr., J. M. Braude, 
Secretary. 

Being the Board of Directors of the 

Chicago district of the National 
Jewelers’ Board of Trade. 
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OKELSON COMPANY sends out its de- 
liveries of “Y” stones with comet-like 
speed. It matters not what unusual sizes, 
shapes or colors your order demands it is 
filled that same day. This promptness of 
service is consistently possible because of the 
great stock of stones always on hand... . 
Many of the leading houses find it most 
profitable to use the services of the Yokelson 
shop where the complete job is turned out 
—on time and right! ... Rush your orders 
to us and let us show you the Yokelson 
Idea of Speedy Service. . . . The work will 
satisfy your taste and the prices will please 
the keenest sense of economy. 





YoKELSON CompPANy 


Incorporated 


Genuine SAPPHIRES . RUBIES . EMERALDS hy if 
and SYNTHETICS The WwW a) 


106 FULTON STREET, NEW YORK Superior LLY 





ENDURA EMERALDS are the scientifically 
compounded stones popular for their brilliant 
grass-green color, hardness and _ surpassing 

tenacity. 
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Death of Carl F. Hamann 





Prominent Sculptor and _ Instructor of 
Jewelry Designing and Silversmithing 
at Pratt Institute Passes Away 
Suddenly 


Carl F. Hamann, one of the foremost 
sculptors in this country, and for 23 
years instructor of designing, jewelry 
making and silversmithing, at Pratt In- 
stitute, Brooklyn, died suddenly on Tues- 
day, Nov. 8, at his home in Lake Ron- 
konkoma, Long Island, N. Y. While Mr. 
Hamann had not been in good health for 
some time, he recently returned from a 
trip to Europe and was believed to be 
much improved. On Tuesday of last 
week, he enjoyed a short walk and in the 
evening while at the dinner table com- 
plained of a pain in his arm. Later he 
was stricken and passed away almost im- 
mediately. 

Mr. Hamann was born in this country 
and was about 62 years old at the time 
of his death. His father was a well known 
jeweler and was a member of the old 
firm of Hamann & Koch. Mr. Hamann 
attended Cooper Union and then obtained 
his first practical experience with the 
goldsmiths, Hessels & Luedeke. In later 
years, he worked for a number of other 
concerns, including Tiffany & Co., from 
1879 to 1881; Durand & Co., Newark, 
from 1882 to 1884 and was head mod- 
eller for the Whiting Mfg. Co., from 
1884 to 1889. 

At the age of 24 years, Mr. Hamann 
went broad and entered the School of 
Decorative Art in Berlin, Germany, 
where he specialized in design and 
modelling. He returned to New York 
and for a number of years was a model- 
ler. Later he resumed his studies in 
Europe at the Royal Academy in Mu- 
nich and eventually at the Ecole des 
Beaux Arts in Paris. At both these 
schools Mr. Hamann received honors in 
the way of medals and mentions. 

He was a nationally known sculptor 
and one of his important works was the 
colossal figure of Justice for the Pan- 
American Exposition in Buffalo in 1901. 
Another was the figure representing the 
State of Wyoming in the colonnade of 
States at the St. Louis Exposition in 
1904, 

Probably one of his most noteworthy 
pieces of work was the designing of the 
famous Carnegie Hero Medal, a number 
of which are distributed each year to 
persons performing exceptionally heroic 
deeds. Mr. Hamann also designed one 
of the six figures of modern arts which 
now grace the Permanent Fine Arts 
building at St. Louis. 

In 1904, he was called to Pratt Insti- 
tute as an instructor and continued in 
this capacity until June, 1927, when the 
class went out of existence. During all 
these years, Mr. Hamann specialized in 
jewelry designing and making, silver- 
smithing and modeling and taught many 
pupils who now hold important positions 
in the industry. He was unusually suc- 
cessful as a relief sculptor and about a 
year ago designed an unusually beauti- 
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ful model in relief for the Floral Culture 
Society of New England. 

After he gave up teaching, Pratt In- 
stitute issued a beautiful pamphlet seek- 
ing private commissions for Mr. Hamann 
in the designing of unusual statuary and 
medals. 

In speaking of Mr. Hamann, Emil W. 
Kohn of Theo. A. Kohn & Son, well 
known Fifth Ave., New York, jewelers, 
who took a particular interest in the in- 
structor’s work at Pratt Institute, 
pointed out that Mr. Hamann was an 
expert in his field and a man of the 
highest ideals. “Mr. Hamann,” he said, 
“emphasized in his teaching the im- 
portance of technical excellence and 
thoroughness and those young men and 
young women who learned our trade 
under his guidance will testify to his 
superior qualifications in his chosen 
task. He was a rare man.” 








Death of George F. Graham 


Jewelry Plant Superintendent, Who Changed 
His Name from Hunter, Dies at 
Attleboro 


ATTLEBORO, MASs., Nov. 12.—George 
F. Hunter, for more than a quarter of a 
century well known in jewelry circles 
throughout the United States as George 
F. Graham, died suddenly of heart trou- 
ble at his home, 63 Pleasant St., Chart- 
ley, last Tuesday morning at the age of 
63 years. For the past seven years he 
had been general superintendent of the 
Sturdy Bros. manufacturing jewelry 
plant in Norton, Mass., under the latter 
name. 

Mr. Hunter had not been in the best 
of health for five years, having been 
under treatment during that period for 
heart trouble. He had been in his usual 
health when he arose Tuesday morning 
and had gone to the bath room to shave 
when he was stricken with a hemorr- 
hage. His funeral, held Thursday, was 
largely attended, attesting the high es- 
teem in which he was held by all who 
were fortunate in his acquaintance. 
Burial was in Springvale Cemetery, 
Rumford, East Providence, R. I. 

Mr. Hunter was born in East Provi- 
dence where he received his schooling 
and upon leaving school secured a posi- 
tion in the Town Hall. Eventually he 
became Town Clerk and Tax Collector. 
Later he went to New York city where 
he remained a couple of years, at the 
end of which he went to Taunton, Mass., 
where he was employed in the Taunton 
Pearl Works. He progressed in his busi- 
ness and after some years became ac- 
quainted with A. T. Sturdy, a member 
of the firm by whom he was employed 
at the time of his death. When Mr. 
Sturdy wanted a salesman to represent 
his firm on the road, he sent for Mr. 
Hunter, who had after leaving East 
Providence assumed his wife’s maiden 
name of Graham. 











Joseph A. Otten has opened a jewelry 
store at 410 S. Burdick St., Kalamazoo, 
Mich. 
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Death of Edward O. Krauss 


Well Known Member of Chicago Jewelry 
Trade Passes on After an Illness of 
Three Months 


CuHIcaGo, Nov. 12.—At 2 o’clock this 
afternoon funeral services were held for 
Edward O. Krauss, at his late home, 
1512 Sherwin Ave. From there his re- 
mains were taken to the Rogers Park 
Presbyterian Church. Interment was 
at Rosehill Cemetery. Mr. Krauss passed 
away at 10.20 p. m., Wednesday, Nov. 9, 
at his home, after an illness of over 
three months. 

“Ed” Krauss, as he was known by his 
many friends in the jewelry trade, al- 
ways enjoyed the very best of health 
until the first part of August. He was 
then sent to St. Francis Hospital at 
Evanston for observation, and after re- 
maining there for about three weeks re- 
turned to his home. He seemed to be 
getting along very nicely for a few days 
after his return from the hospital when 
he suffered a paralytic stroke. For 10 
weeks he never regained consciousness, 
until the Monday before his death. 

Deceased was born in Chicago, in 
January, 1879. He went to the public 
schools here and when 13 years of age 
started his career in the jewelry field. 
He first went to work for the Western 
Watch Case Co. as an errand boy and 
during .the 17 years he was with the 
concern worked his way up to office man- 
ager. He left the house to take a posi- 
tion with the Juergens & Andersen Co. 
and was associated in that company for 
18 years, and had charge of all colored 
stones. 

In April of this year Mr. Krauss left 
the Juergens & Andersen Co. to enter 
into business for himself. He established 
offices on the seventh floor of the Colum- 
bus Memorial building and was making 
great strides when his health failed. 

About 12 years ago Mr. Krauss was 
married to Miss Myrtle Mansfield, of 
Chicago. Mrs. Krauss is also well known 
to the jewelry trade of this city. For 
many years she was connected with the 
office of Edward Kirchberg, State St. 
jewelers. 

Deceased is survived by his widow and 
two sons, Edward O., Jr., and John 
Mansfield Krauss. One of his nephews, 
Herbert Sundmacher, is also connected 
with the jewelry industry, being em- 
ployed at Juergens & Andersen Co. 

Mr. Krauss was a member of Golden 
Rule Lodge, No. 726, A.F.&A.M., Orien- 
tal Consistory, S.P.R.S., Medinah Shrine, 
A.A.0O.N.MSS., of Chicago. He was also 
a deacon of the Rogers Park Presby- 
terian Church. 











A. H. Coleman opened the doors of his 
new store at 116 N. Main St., Belle- 
fontaine, Ohio, one evening a short time 
ago. This special event, in celebration 
of Mr. Coleman’s removal to his new lo- 
cation and greatly enlarged store, has 
been planned for many weeks, and the 
people of Bellefontaine and Logan County 
had the opportunity of viewing the at- 
tractive and modern store. 
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7 The Jewelers Pearl 


“To the eye Identical’ 











There 1s admittedly great pleasure in handling strictly high class mer- 
chandise which will give entire satisfaction to the wearer and thts ts just 
what Orienta (artificial) Pearls will do. They return handsome profits 
to the Jeweler who is proud of his reputation and standing in his home 
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“Service and Quality” 
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Auction Legislation 


Baltimore City Council Now Considering 
Measure to Regulate Jewelry Auctions 


BaLTIMoRE, Mp., Nov. 12.—What is 
believed to be an adequate law against 
mushroom and fly-by-night jewelry auc- 
tions is now in the hands of the City 
Council of Baltimore, having been re- 
ported favorably out of committee with 
an amendment to make the law effective 
Jan. 1, 1928. Some of the proponents 
of the bill would have made the law 
effective Dec. 1, 1927, but in some quar- 
ters it was felt that the law would have 
been rather drastic against certain mer- 
chants who have stocked up with cheap 
wares which they intended for auction 
during the holidays. These merchants 
would have sustained a_ considerable 
loss, it is said, should the law be effec- 
tive as of Dec. 1. 

In the future, after Jan. 1, auctions 
will be confined to bona fide merchants 
who have been in business at least a 
year and who have occupied the prem- 
ises upon which the auction is proposed 
not less than 90 days. And there are 
other restrictive measures which, it is 
believed, will end the promiscuous auc- 
tion evil. One of these is that the auc- 
tioneer will be obliged to report to the 
Police Commissioner information per- 
taining to his stock and record of sale. 

A digest of the proposed law, which 
it is understood, will be promptly signed 
by Mayor Wm. F. Broening, is as fol- 
lows: ; 


It shall be unlawful for any person or per- 
sons or corporation to sell, dispose of or offer 
for sale, in the City of Baltimore, at public 
auction, or cause or permit to be sold, dis- 
posed of, offered for sale in the City of 
Baltimore, at public auction, any gold, silver, 
plated ware, precious stones, watches, clocks 
or jewelry, whether the same shall be their 
own property or whether they sell the same 
as agents or employees of others; provided, 
however, that this section shall not apply to 
judicial sale or sales by executors or admin- 
istrators, nor to sales on behalf of licensed 
pawnbrokers or unredeemed pledges in man- 
ner provided by law, nor to the sale at pub- 
lic auction of the stock on hand of any 
person or persons or corporation that shall, 
for the period of one year ‘next preceding 
such sale, have been continuously in busi- 
ness in the city of Baltimore as a retail or 
wholesale merchant of gold, silver, plated 
ware, precious stones, watches, clocks or 
jewelry and that shall also have held a 
trader’s license for such business during said 
period; provided, further, that such sale at 
public auction of the stock on hand of such 
merchant or merchants shall be held only 
subject strictly to the following conditions: 

(A) It must be held on successive days, 
Sundays and legal holidays excepted, and 
shall not continue for more than 30 days in 
all, and a period of at least 365 days must 
have elapsed after the conclusion of any 
auction sale, conducted either before or after 
the enactment of this ordinance before an- 
other auction sale shall be commenced by 
the same merchant. 

(B) It must be held only between the 
hours of 8 o’clock a. m. and 6 o’clock p. m. 
and at no time within the hours beginning at 
6 o’clock p. m. and ending at 8 o’clock a. m. 

(C) Such auction sale must be held either 
at a place at which the merchant so selling 
his or its goods at auction conducted the 
jewelry business in Baltimore, for the period 
of at least ninety (90) days immediately 
prior to the commencement of said auction 
Sale, or at the regular and usual auction 
rooms of some duly licensed auctioneer, and 
at no other place or places. 

(D) Not more than fifteen days nor less 
than ten days before commencing any such 
sale, such merchant must file with the Police 
Commissioner of Baltimore City a statement 
setting forth the name and address of the 
merchant so intending to conduct the said 
Sale, the place or places at which for the 
year next preceding said date of sale such 
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merchant has conducted his or its business, 
the date or dates on which such merchant 
secured trader’s license for said business, 
the location of and purpose of the proposed 
sale, the probable duration thereof, the name 
and address of the auctioneer who will con- 
duct said sale, and the inventory showing 
in detail the quality, quantity, kind or grade 
of the goods, wares or other articles pro- 
posed to be sold, and stating that no items 
or articles belonging to any other person or 
corporation than said merchant are included 
in said inventory. Said statement must be 
subscribed by such merchant, or an officer 
(if a corporation) and verified by the oath 
before a notary public of the person so sub- 
scribing. 

(E) Within ten days after the conclusion of 
said sale, said auctioneer shall file with the 
police commissioner a report showing all the 
articles so sold at said auction sale, and the 
price at which sold, and certifying that no 
articles were sold which were not included 
in the foregoing statement, said report to be 
subscribed by said auctioneer and sworn to 
by him before a notary public. 

(F) No item or articles not set forth in 
the statement and inventory filed by such 
merchant in accordance with the provisions 
of sub-section (da) preceding shall be sold or 
offered for sale at said auction sale. 


Penalties provided in the ordinance 
are as follows: That any person or per- 
sons or corporation convicted of a vio- 
lation shall be fined the sum of ten dol- 
lars ($10) for the first offense and 
twenty dollars ($20) for every subse- 
quent offense. Each separate sale, at 
public auction, of an article or articles 
of gold, silver, plated ware, precious 
stones, watches, clocks, or jewelry in 
violation of preceding sections shall con- 
stitute a separate offense hereunder. 








Start Bankruptcy Action 


Creditors of Cohen & Kousin, New York, 
Begin Court Action Following Report of 
Loss of Diamonds 


Joseph Cohen and Harry Kousin, man- 
ufacturing jewelers, 10 John St., New 
York, under the firm name of Cohen & 
Kousin, were petitioned into bankruptcy 
in the United States District Court, on 
Wednesday, Nov. 9. J. Clifford Mce- 
Chrystie has been appointed receiver for 
the firm by Judge Knox who fixed the 
bond at $3,000. This order places the 
firm’s liabilities at $60,000 while the as- 
sets are estimated at about $16,000 con- 
sisting of merchandise, $4,000; accounts 
receivable, $11,000 and cash in the bank 
$750. 

The petition in bankruptcy was filed 
by Morris Landau, Charles I. Katz, and 
Claar Bros., who estimate their claims 
at $500 or more. It is stated in the 
petition that one of the members of the 
firm claims to have lost his stock of 
diamonds, worth approximately $60,000, 
in Chicago. 

As reported in these columns last 
week, Harry Kousin, on Nov. 4, notified 
the police of Chicago that he had lost his 
grip containing diamond jewelry worth 
$60,000. He claimed that he had parked 
his car in Grant Park and upon his re- 
turn, went to the machine and drove it 
to a garage. After leaving the garage, 
he remembered that he had forgotten his 
grip. He returned to the garage where 
he was told that no grip was found in the 
machine. It was believed that Mr. 
Kousin had left his bag beside the car 
in Grant Park when he stepped in the 
machine and drove off without it. 
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Another autoist, it is charged, may have 
picked up the bag and driven away. 

Peter B. Olney has been appointed 
special commisioner in this action for 
the purpose of conducting an examina- 
tion of the alleged bankrupts. 








Death of Harry J. White 


Litchfield, Ill., Jeweler Succumbs Following 
Attack of Appendicitis 


LITCHFIELD, ILL., Nov. 12.—Harry J. 
White, for 17 years the leading jeweler 
of Litchfield, Ill., died at the St. Francis 
Hospital, Friday, after a very brief ill- 
ness, resulting from an attack of appen- 
dicitis. 

He was born in Litchfield Sept. 1, 
1877, and received his education in the 
local schools. After a short period as 
mail carrier he entered the employ of 
S. O. Harvel, a jeweler of Staunton, later 
purchasing the store, which he conducted 
for two years and a half. 

Desiring wider experience, he entered 
the employ of Mermod, Jaccard & King, 
St. Louis, with whom he remained a year 
and a half, giving up his position to es- 
tablish himself as a jeweler in his home 
town, where he remained for the balance 
of his life. 

He was married on Sept. 1, 1906, to 
Miss Reba M. Snell. To this union were 
born two children, Elizabeth A., wife of 
Clelland Friddle; and Shirley Ormond, 
at home. These, with his mother, Eliza- 
beth D. White, and two brothers, Jesse 
D. and Frank O., survive. 








Canadian Jewelers Deplore Exten- 
sive Smuggling Operations 


TORONTO, ONT., Nov. 12.—Walter J. 
Barr of Toronto, president of the Can- 
adian Jewelers’ Association, in a letter 
published in the Toronto Globe complains 
that the Canadian Customs Department 
has taken no action to prevent the ex- 
tensive smuggling of jewelry by travel- 
ers returning from Europe. 

The matter was brought to the atten- 
tion of the Government in accordance 
with a resolution adopted at the annual 
meeting of the association, recommend- 
ing the adoption of the American system 
of requiring from each passenger re- 
turning from abroad a written declara- 
tion of all dutiable goods in his posses- 
sion. 

Speaking of the extensive scale on 
which the smuggling of jewelry is car- 
ried on, Mr. Barr says. “Within a limited 
period the following articles have been 
brought in for repair, or attention in 
Toronto, and they are only a fraction of 
what is occurring constantly: A pearl 
necklace, value $26,000; diamond brooch, 
value $2,000; bracelet, value $2,000; 


‘three diamond-set’ watches, each $400. 


“With largely increased European 
travel in prospect, our trade looks for- 
ward with some apprehension to this un- 
fair competition. The few items I have 
mentioned could be duplicated in almost 
every city on Canada.” 
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The high test of salability during the Holiday Season will eliminate 
many articles from being sold, but if you have the Wheeler line you will 
be giving your customers the greatest possible value. 


It means this— 
—The Wheeler trade mark stands for highest quality. 
—Wheeler exclusive designs appeal and satisfy. 
—The satisfied customer comes back to you again and sends his 
friends also. 
The Jeweler who depends upon Wheeler Service for all his Diamond Plati- 
num Jewelry cannot go wrong. 
Furthermore—our stock and organization are ready and capable of serving 
you in the same complete way. 
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Community Chest 





Providence Jewelers Take Active Part in 
Drive to Raise $582,227 


PROVIDENCE, R. I., Nov. 12.—Main- 
taining the high standard that the in- 
dustry in this city has always enjoyed 
in its support of all welfare and phil- 
anthropic movements, the jewelers and 
others identified with the industry and 
its co-ordinate branches are among the 
foremost workers in the second annual 
Community Chest campaign, the amount 
desired to be raised this year being 
$582,227 for the benefit of 38 social wel- 
fare and relief agencies. With can- 
vassing to continue until next Tuesday 
evening, the amount subscribed to date 
is something over $317,087. 

Henry D. Sharpe, president of the 
Brown & Sharpe Mfg. Co., is chairman 
of the campaign and among the mem- 
bers of the executive committee are 
Arthur L. Aldred, Arthur Henius, Ed- 
ward B. Hough, Samuel M. Magid, Mar- 
tin S. Fanning, Theodore B. Pierce, 
Jacob Ernstof, Bernard M. Goldowsky, 
Frederick W. Aldred, E. Merle Bixby, 
Sigmund W. Fischer, Gordon Schoen- 
farber, Everett I. Rogers and Archibald 
Silverman. 

Of the total of $317,087.63 that had 
been reported as subscribed up to the 
luncheon hour at noon today $65,141.45 
is credited to individuals and firms as- 
sociated with the jewelry industry and 
its allied trades. Of this amount 
$2,394.95 was collected in 20 manufac- 
turing establishments from the em- 
ployees while the remaining $62,747.50 
was subscribed by 165 individuals and 
firms. 

Among the contributors to the fund 
are the following connected with the 
jewelry industry: Silverman Bros., 
$3,000; Mr. and Mrs. Samuel Magid, 
$2,100; Mrs. William L. Mauran, $1,500; 
Russell Grinnell, $1,200; the Outlet Co., 
$3,000; Leon and Joseph Samuels, 
$3,500; George B. Champlin, $500; Wal- 
ter Hidden, $1,200; John S. Holbrook, 
$800; Mr. and Mrs. Erling C. Ostby, 
$500; S. I. Kaplin, $100; employees of 
Theodore W. Foster & Bro. Co., $271.75; 
employees of Brier Mfg. Co., $250.61; 
Monroe Block Co., $50; Blacher Bros., 
$300; Bernard M. Goldowsky, $100; em- 
ployees of George H. Cahoone Co., 
$277.50; Mr. and Mrs. Robert C. Chapin, 
$60; Paul C. Nicholson, $750; A. T. 
Wall, $300; employees of William C. 
Greene & Co., $188; Cardin Mfg. Co., 
$75; George Briggs, Jr., $500; Sidney 
Silverman, $20; G. Leon Silverman, $20; 
Irwin N. Silverman, $25; Thomas Mc- 
Grath, $100; Frank T. Fulton, $180; 
Mrs. John S. Holbrook, $500; Mrs. Rus- 
sell Grinnell, $6,000. 

Mr. and Mrs. Alfred K. Potter, $500; 
Mrs. A. T. Wall, Jr., $275; Mr. and Mrs. 
Gustave Strandberg, $50; Frank R. 
Parsons, $200; Walter P. Misch, $25; 
Benjamin Zetlin, $25; Sigmund Rosen, 
$25; Edward E. Markoff, $25; Ernest 
W. Lakey, $10; Eugene Morehouse, $10; 
George S. Champlin, $25; Mr. and Mrs. 
John F. Allen, $12; A. & Z. Chain Co., 
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$25; Eustace Cress, $25; Ward & Ochs, 
$25; Samuel K. Grover, $10; Frank R. 
Budlong, $50; Edgar M. Docherty, $50; 
Patton-MacGuyer Co., $25; Manchester 
Silver Co., $25; William J. Braitsch, 
$10; Rhode Island Welding Co., $25; Mr. 
and Mrs. Asher A. Stark, $35; Mrs. Al- 
bert B. Lemon, $25; Mr. and Mrs. 
Charles C. Darling, $25; Miss Grace P. 
Chapin, $25; George Von Benschoten, 
$25; Milton Sulzberger, $500; Harry 
Wachenheimer, $100; Mr. and Mrs. By- 
ron S. Watson, $125; Blanding & Bland. 
ing, $100; Theodore W. Foster & Bro. 
Co., $500; R. L. Griffith & Son, $200. 

J. J. White Mfg. Co., $100; L. Stern 
Co., $100; C. C. Brown, $150; Albert 
Mfg. Co., $100; L. J. Anshen and Arnold 
Zetlin, $200; H. J. Lederer and A. J. 
Lederer, $100; O. Kuehner & Co., $100; 
Horace Remington & Son Co., $50; Mr. 
and Mrs. George M. Baker, $50; Henry 
O. Hinkel, $50; Charles S. Bush, $60; 
Kestenman Bros., $50; L. F. Rosenberg, 
$50; Bernard Rothschild, $50; John J. 
Collins, $20; Henry T. Arnold, $10; Ed- 
ward L. Weed, $20; employees of O. 
Kuehner & Co., $25.50; employees of 
Louis Stern Co., $53; employees of 
Gesner Mfg. Co., $19; employees of 
Sterling Silver Mfg. Co., $25.50; em- 
ployees of the Federal Products Co., 
$31.50; Henry G. Thresher, $25; em- 
ployees of Wolcott Mfg. Co., $66; em- 
ployees of Potter & Buffinton Co., $76.50; 
Callender, McAuslan & Troup Co., 
$2,500; Gladding Dry Goods Co., $1,000; 
Mr. and Mrs. Edward B. Hough, $1,000. 

Adolph Meller, $150; Bickford En- 
graving and Electrotype Co., $130; Mr. 
and Mrs. George H. Cahoone, $300; Mr. 
and Mrs. William A. Schofield, $50; Mr. 
and Mrs. William H. Mason, $50; G. H. 
Cahoone Co., $300; Mr. and Mrs. Joseph 
C. Fox, $500; employees of C. J. Fox 
Co., $88.50; Mrs. George F. Berkander, 
$400; Gorham Mfg. Co., $1,400; Mrs. 
Jane Callender, $100; Brown & Sharpe 
Mfg. Co., $5,000; Mr. and Mrs. Newton 
P. Hutchison, $150; Mrs. Paul C. Nich- 
olson, $750; John N. Schott, $50; Sam- 
uel Goldstein, $100; Dr. N. Darrell 
Harvey, $100; Maurice L. Fox, $75; 
Samuel Colitz, $50; Narragansett 
Jewelry Co., $20; Emery J. San Souci, 
$10; Progressive Engraving Co., $10; 
J. Solinger & Co., $25; Abbott-Beeber 
Co., $25; Lancor Mfg. Co., $25; Gold- 
smith Mfg. Co., $10; Earl H. Ashley, 
$25; Mr. and Mrs. Joseph M. Tally, $25; 
Adolph Rotenberg, $10; Frederick A. 
Stevens, $100; Mason Box Co., $25; Mr. 
and Mrs. David Feldman, $25. 

Royal Sales Co., $25; Mrs. Clifford G. 
King, $35; Mr. and Mrs. Harry T. Dan- 
iels, Jr., $10; Dr. Joseph Hawkins, $10; 
Mr. and Mrs. Walter S. Ballou, $100: 
Mr. and Mrs. Richard W. Blanding, 
$150; Mr. and Mrs. Benjamin Brier, 
$200; Mr. and Mrs. Daniel Donig, $200; 
Jacob Erntof, $300; Mr. and Mrs. Mar- 
tin S. Fanning, $120; Harold W. Ostby, 
$300; Mr. and Mrs. Raymond E. Ostby, 
$160; Providence Paper Co., $100; Abra- 
ham Klemer, $50; Harold L. McAuslan, 
$20; P. & A. Linton Co., $25; Speidel 
Chain Co., $20; Charles Silverman, $15; 
William Silverman, $20; Fred Heller, 
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$20; Grafton H. Willey, $20; employees 
of Taylor Card & Box Co., $25.34; Tay- 
lor Card & Box Co., $34; the M. S. Rod- 
enberg Co., $25; Clarence J. Roehr, 
$12.50; Ludwig J. Roehr, $10; employees 
of Patton-MacGuyer Co., $37.75; em- 
ployees of Winsor & Jerauld Mfg. Co., 
$26; employees of the Bassett Jewelry 
Co., $53.50; employees of Improved 
Seamless Wire Co., $31.50; the Bassett 
Jewelry Co., $10; Horace A. Carpenter, 
$10; employees of A. T. Cross Pencil 
Co., $42.50; Philip L. Voelker, $25; 
American Standard Watch Case Ca., 
$10; employees of Thomas McGrath- 
Tracy Jewelry Co., $34; Horace L. Man- 
chester, $25. 








Harry Brown Indicted 





Fighting Fund of National Jewelers’ Board 
of Trade Being Used to Prosecute 
Portland, Ore., Jeweler 


PORTLAND, ORE., Nov. 10.—Harry 
Brown, formerly a jeweler at 149 Third 
St., was arrested recently on a secret 
Federal indictment, charging him with 
making false statements before a bank- 
ruptcy hearing. Brown was thrown into 
involuntary bankruptcy last January 
and adjudicated on Jan. 27. 

It is alleged that in a hearing before 
the referee in March Mr. Brown swore 
falsely that he had paid two auctioneers 
each $100 a day during a sale until 
$7,000 was expended. It is claimed that 
he had paid them but $3,889; that he had 
entered false items on his cash book, 
and that he testified that he had lost 
between $1,600 and $2,000 in diamonds 
carried off accidentally by a garbage 
man when as a matter of fact, it is al- 
leged, he had recovered all the lost gems. 

Bond of $2,500 was posted, and when 
the case came up for trial last week 
Mr. Brown was given two weeks in 
which to prepare a plea. 





It is understood that the Fighting 
Fund of the National Jewelers’ Board of 
Trade is being used in the prosecution of 
Harry Brown, formerly in the jewelry 
business at Portland, Ore. 

According to information obtained in 
New York, Brown failed last January 
owing about $40,000. His assets were 
sold recently at bankrupt sale and 
realized $1,810. 

It is claimed that on Feb. 12, 1926, 
Brown issued a financial statement to 
the National Jewelers’ Board of Trade 
showing his assets, as of Jan. 1, 1926, 
at $29,749 and liabilities of $7,876. It 
is also alleged that an auction sale held 
by Brown realized about $28,000 and not 
$18,000 as claimed by the jeweler. 








The signing of a 21-year lease on the 
American Railway Express Co.’s build- 
ing, 31 N. Pearl St., Albany, N. Y., has 
been announced by S. C. Kane of the 
Kane Co. It is possible, said Mr. Kane 
that the jewelry firm may move into the 
building after the lease on the present 
quarters located at 65 N. Pearl St., has 
expired. 
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Precious Stone Bill 





Cables to New York Diamond Trade An- 
nounce Its Passage by South African 
Parliament 


A cablegram received Thursday by 
Stern Bros. & Co., cutters and importers 
of diamonds, 2 W. 46th St., New York 
city, from their London representatives 
contained the good news that the Pre- 
cious Stone Bill had been passed by the 
South African Parliament. The cable, 
which was dated London, Nov. 10, stated 
that both houses in joint session had 
passed the bill the night previous (N< v. 
9), and, therefore, it was expected in 
London that restriction and thorough 
control of the world diamond output 
would follow. 

This is in accordance with the predic- 
tion made by the South African Minister 
of Mines at a conference held some time 
ago between some members of the dia- 
mond trade and representatives of THE 
JEWELERS’ CIRCULAR and National Jew- 
elers’ Publicity Association when he 
passed through New York on his way 
back to South Africa after attending a 
convention in Canada. The Minister then 
stated that he expected the bill would 
be passed by the South African legisla- 
ture in October, and, in fact, had every 
confidence that it would go through de- 
spite the fact that it had been previ- 
ously rejected by the Senate. 

Under the bill and its amendments, 
the alluvial production of South Africa 
will be as thoroughly restricted as that 
of the mines. It is, therefore, safe to 
assume that the days of the so-called 
diamond “rushes” are over and the ex- 
ploitation of the alluvial fields, which has 
been given so much sensational publicity 
in the British and American press in the 
early part of the year, is a thing of the 
past. While it is true that the alluvial 
fields, when opened, were quickly ex- 
hausted by the individual diggers, the 
output for the moment was great, and 
each time resulted in irresponsible and 
sensational speculation by newspaper 
writers as to its effect on the diamond 
market and diamond prices. 

The output of the regular diamond 
mines of South Africa are carefully 
regulated and sales of her product con- 
trolled by the Diamond Syndicate of 
London, which also took steps to get con- 
trol as much as possible of the output 
of the alluvial fields when they were be- 
ing worked. The present restriction that 
will come from the passage of the Pre- 
cious Stone Bill will now apparently 
solidify the control of the London Syndi- 
cate under all conditions. 

The South African government, it 
might be mentioned, has an interest in 
the stability and maintenance of diamond 
prices, inasmuch as the government’s in- 
terests in the product of the mines runs 
from 10 to 60 per cent and will average 
about 20 per cent of the value of the 
gems obtained. 





At the office of the South African 
Trade Commissioner, at 11 Broadway, 
New York, it was stated, Monday, that 
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no word had been recetvedof" the” pas- 
sage of the Precious Stone Bill but that 
it was probable that the cables received 
in the diamond trade were correct, in- 
asmuch as the last word received had 
been that it had passed the House on 
the third reading. The Commissioner 
stated that there was no reason for 
them to receive any cable advices on the 
subject but that if passed that the news 
could come in the regular way. 





WASHINGTON, D. C., Nov. 14.—A cable 
just received by the Department .of 
Commerce from South Africa is to the 
effect that the Precious Stone Bill had 
passed. No details are given in the 
dispatch. 


Get Loot Worth $10,000 


Burglars Visit Store of S. A. Smith, Mankato, 
Minn., and Break Into Safe 


MINNEAPOLIS, MINN., Nov. 12.—Stan. 
A. Smith, retail jeweler, S. Front St., 
Mankato, Minn., and prominent in the 
activities of the Minnesota Retail Jewel- 
ers’ Association, lost diamonds and 
jewelry valued at $10,000 when his store 
was entered by thieves on the night of 
Nov. 6, or early the following morning. 
Two other stores which adjoin were 
robbed at the same time, and the crime 
was first discovered by a clerk at one of 
the other places of business when he ar- 
rived at 6 in the morning to open the 
store. 

It is believed that the robbers entered 
the building through the basement and 
that they passed between the three 
stores through an open arcade which 
connects them, and which may be sepa- 
rated by means of wire gates. 

By removing the dial of the safe in 
the store of Mr. Smith, the thieves 
gained access to diamonds and valuable 
watches. A number of watches were 
taken from other parts of the store. The 
thieves apparently left through the base- 
ment, because three diamond rings were 
found there. 

Mr. Smith posted a reward of $1,000 
for either the return of his goods or for 
the apprehension of the robbers. The 
loss is understood to be partially cov- 
ered by insurance. 

















Toronto Police Arrest Three Men 
Who Are Charged With Trying 
to Defraud a Jeweler 


TORONTO, ONT., Nov. 10.—Three men 
were arrested here yesterday on a 
charge of conspiracy to defraud Harry 
Skup, jeweler, of Simcoe St., of $1,495. 

They called at Skup’s store and offered 
for sale what they represented as a 
bag of gold, the contents being really 
brass filings and a few pieces of low 
grade gold ore. Mr. Skup had been 
forewarned by the experience of another 
jeweler, who is understood to have been 
victimized by the same gang to the 
amount of $1,500. 

Skup pretended to be willing to deal 
with them and communicated with the 
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police, who laid a plan for their capture. 
On the invitation of one of the crooks 
the jeweler accompanied him to a house 
on Mercer St., where he was to see more 
of the “gold.” A deal was concluded, 
Skup agreeing to purchase the gold at 
$14 per ounce, the price of the lot being 
$1,495. The transaction was concluded 
and on the following day the jeweler 
handed over to the gang a roll of bills 
with which he had been supplied by the 
police. As soon as the exchange was 
effected the police who had been in wait- 
ing descended upon the party, revolvers 
in hand and placed the men, who made 
no resistance, under arrest. They were 
held at bail of $5,000 each. 

In a subsequent search of the house 
on Mercer St. the detectives came upon 
a fairly large quantity of silver quartz. 
This leads to the belief that the men 
who stated that they were miners and 
recently came here-from the Porcupine 
district may be high graders and wanted 
by the Provincial authorities. 








Salesman Robbed 


Grip with $7,000 Worth of Jewelry Stolen 
from Automobile of Paul H. 
W ettstein 


CHICAGO, Nov. 11.—Chicago has proved 
to be an unfortunate city for Paul H. 
Wettstein, this year. Mr. Wettstein, 
who represents Adolph Rosenberg, of 58 
Columbia St., Newark, N. J., was held 
up in this city early in April this year, 
and yesterday afternoon, a grip contain- 
ing approximately $7,000 worth of mer- 
chandise was taken from his automobile. 

Mr. Wettstein called at the store of 
A. W. Johanson & Co., 963 Belmont Ave. 
He parked his car directly across the 
street and carried two grips into the 
store. When he returned for the third 
grip he found it had been stolen. 

In April, while visiting his trade on 
the south side of Chicago, Mr. Wettstein 
was overpowered while in his automobile 
by eight bandits. He was thrown from 
his machine at 54th St. and Cottage 
Grove Ave., and his merchandise, valued 
at $40,000, taken along with the car. 

Shortly after the Wettstein grip was 
stolen, Charles David, representing 
Morris, Mann & Reilly, Chicago, entered 
the Johanson store. When he learned of 
the loss, he commented on the careless- 
ness of leaving an automobile door un- 
locked. 

Thirty minutes after leaving the Jo- 
hanson store Mr. David ’phoned the Town 
Hall police station and notified them 
that while his car was parked in front 
of 526 Cornelia St., someone came along 
and, finding the doors of his automobile 
locked, smashed the glass and escaped 
with beaded bags valued at $700. 











Lloyd Grayson, of the watch repairing 
department of G. W. Loar & Co., of 
Grafton, W. Va., has resigned to engage 
in business in Pennsylvania. In the re- 
organization of this department, M. E. 
Skaggs has been appointed head watch- 
maker and Abraham Tackett assistant. 





70 THE JEWELERS’ CIRCULAR November 17, 1927 








Established 1860 


EKICHBERG & CO. 





Cutters and Importers of 


DIAMONDS 


| 155-157 Summit Street 511 Fifth Avenue 


| NEWARK, N. J. NEW YORK 























Wim. S. Hrages & Cn. 


IMPORTERS OF 


DIAMONDS 


FRANK JEANNE, President 20 West 47th Street 
c. L. BLEECKER, Vice-President 
DANIEL PRICE, Secretary NEW YORK REBTABLIGHED te78 


WM. C. GRUNER, Treasurer 




















I 


FREDERICK W. RAUCH 
522 Fifth Ave. New York 


Pearl NecKlaces 


Loose Pearls for Additions 
Pearl Ropes BlacK Pearls Button Pearls 
Fancy Cut Diamonds and Precious Stones 
































November 17, 1927 


E. A. Kirchner Honored 





Minneapolis Wholesaler Chosen President 
of Association of Wholesale Jewelers 
of Minnesota 


MINNEAPOLIS, MINN., Nov. 11.—E. A. 
Kirchner, proprietor of the firm of 
Kirchner & Renich, wholesalers of dia- 
monds and mountings, and jewelry 
manufacturers, 412 Nicollet Ave., was 
elected president of the Association of 
Wholesale Jewelers of Minnesota at the 
meeting of that organization at the 
Minneapolis Athletic Club last night. 

Mr. Kirchner is prominently identified 








E. A. KIRCHNER, PRESIDENT-ELECT 


with the activities of the jewelry trade 
in this State, and his firm has con- 
sistently endeavored to cooperate with 
the retailers for the betterment of the 
jewelry business in general. At the 
convention last spring of the Minnesota 
Retail Jewelers’ Association, Mr. Kirch- 
ner and W. R. Cooper of S. H. Clausin 
& Co., wholesale jewelers, assisted in 
holding the banquet given at the Nicol- 
let hotel, which proved to be a big suc- 
cess, 

On Sept. 1, 1901, Mr. Kirchner and 
the late Walter Renich formed the 
partnership of Kirchner & Renich, and 
this relationship continued for 25 years, 
until the death of Mr. Renich the first 
of this year. During the past seven 
years the firm has been at 412 Nicollet 
Ave. The son of Mr. Kirchner, Ernst 
George Kirchner, and his nephew, 
George E. Metzler, assist him in the 
business. 

Kirchner & Renich had a display at 
the convention of the American National 
Retail Jewelers’ Association in Milwau- 
kee this year, and when President 
Brotherly made the suggestion that 
wholesalers be admitted to membership 
in the association, Mr. Kirchner stepped 
forward and declared that he wished to 
be applicant No. 1 as soon as the plan 
was adopted. 

In assuming his duties as president 
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of the Association of Wholesale Jewelers 
of Minnesota, Mr. Kirchner makes the 
statement: “It is my ambition to assist 
whenever possible to promote the in- 
terests of the jewelry business in gen- 
eral. One of the most important things 
facing the jewelers at the present time 
is the enforcement of our crime laws, 
because no doubt these various robberies 
have a serious effect on the sale of the 
better diamonds and jewelry. A serious 
effort should be made by everyone con- 
nected with the jewelry interests to 
enforce and strengthen all of the laws 
relating to this matter.” 








Loot Jeweler’s Trunks 





Thieves Steal Them from Fort Wayne, Ind., 
Station and Open Them in 
Lima, Ohio, Hotel 


Fort WAYNE, IND., Nov. 18.—Two 
clever jewelry thieves stole two trunks, 
containing jewelry valued at $2,000 
from the traction station here, and 
looted them in a hotel at Lima, Ohio, 
police have revealed. The jewelry was 
the property of the Hart Jewelry Co., 
Chicago. Marvin J. Lasson, a salesman 
for the company, had charge of the 
trunks and contents. 

Through some trickery not yet learned 
the robbers stole the trunks from the 
interurban station after they had been 
transferred from the Pennsylvania rail- 
way station. The trunks and robbers 
were trailed to the Lima hotel but when 
police arrived there the thieves had fled 
taking with them the most valuable con- 
tents of the trunks. 

Lima police said the men were ap- 
parently professionals. Although they 
left the chisels with which they ripped 
off the locks on the trunks not a finger 
print could be found. 

The thieves are reported to have tied 
a rug from the hotel bathroom around 
the hammer to muffle the noise of pound- 
ing. They also allowed the water in 
the bathroom to run at full force to 
drown out any noise that might cast 
suspicion on their activity. 

When Lawson discovered the trunks 
were missing he notified the taxicab 
company that was to transfer them from 
one station to the other. The officers 
learned that the trunks had been re- 
turned to the Pennsylvania station by 
another cab company. It is thought 
probable that the thieves fastened fake 
tags on the trunks. 

The men registered at the Lima hotel 
and requested that their trunks be taken 
immediately to their room. The clerk 
told them that such was not the custom 
and refused them. The men then 
pleaded that they had clothing in the 
trunks and desired to change clothes. 
The trunks were then sent to their 
rooms. 

Jewelry was scattered all over the 
room, Lima authorities said. It is 
thought the thieves took the most valu- 
able part of the loot that they could 
carry out of the hotel without arousing 
suspicion. 
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Two Pennyweighters Visit Philadel- 
phia Jewelry Store and Get Diamond 
Ring, But One Is Caught 


ATLANTIC City, N. J., Nov. 17.—The 
old “switching game” was attempted on 
a jeweler here and succeeded so far as 
obtaining a diamond mounted ring was 
concerned but one of the “switchers” 
was caught after a chase. The other 
with the ring escaped. 

Two colored men entered Melnik’s 
jewelry store at 826 Atlantic Ave., and 
asked to be shown several expensive 
rings. Both handled several rings and 
although the clerk who was waiting on 
them kept a sharp eye on the rings, 
one of the Negroes succeeded in sub- 
stituting a ring with a paste stone be- 
fore they announced they could not 
make a selection but would return soon. 

The substitution was discovered as 
the men left the store, the poor quality 
of the ring catching the clerk’s eye. He 
dashed after the men, and Rose Melnik, 
daughter of the proprietor, shouted an 
alarm and joined in the chase. Scores 
of shoppers, attracted by the shouts, 
joined in the pursuit as did a traffic 
policeman. The Negroes separated and 
one of them succeeded in making his 
escape. The other was captured at 
Delaware Ave., and the Boardwalk. The 
stolen ring was not found on him and 
it is supposed his companion has it. The 
prisoner was held for a hearing after he 
had refused to reveal the name of his 
accomplice. 








Safe in Philadelphia Jewelry Store 
Resists Attempt of Burglars 
to Loot It 


PHILADELPHIA, PA., Nov. 17.—Thanks 
to his safe, Samuel Miller, a jeweler, at 
824 S. Fourth St., escaped a heavy loss 
in diamonds and fine mountings when 
the strong box resisted the attempts of 
burglars who were poorly equipped with 
safe-breaking tools, to open it a few 
nights ago. 

The burglars gained entrance to the 
store by breaking the glass in a door 
and throwing back a bolt. They began 
work on the safe but were unable to 
force it with what tools they had and 
finally gave it up, contenting themselves 
with taking a few pieces of jewelry 
which had been left for repairs. Mr. 
Miller, following his custom, had placed 
all his valuable stock in the safe. 

A neighbor who saw the broken glass 
in the door, notified the police and also: 
Miller, but the thieves had gone when 
the police arrived in force. Mr. Miller 
ran to his store from his home at Fed- 
eral and Third Sts., and was rejoiced at 
the ill-success of the thieves. 








The J. O. Ladd Co. jewelry store, 
Ambridge, Pa., recently purchased by 
H. G. Yoho, Brownsville, Pa., has been 
resold by him to J. M. Clere and J. O. 
Allan, who will operate the business un- 
der the style of Clere & Allan, as a 
branch of their store at Rochester. 
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Jewelry Statistics 





Massachusetts State Department of Labor 
and Industries Gives Out Interesting 
Figures on Jewelry and Silver- 
smithing Industries in 
Attleboro 


AtrLesoRO, MAss., Nov. 12.—The pro- 
duction of the jewelry manufacturing 
establishments of this city during the 
year 1926 was valued at $16,803,209, ac- 
cording to an announcement just made 
by the State Department of Labor and 
Industries, through the Division of Sta- 
tistics. This constitutes 58.9 per cent of 
the total valuation of all products manu- 
factured in Attleboro during the past 
year, collated at an aggregate of 
$28,506,638. 

The total number of manufacturing 
establishments in operation in Attleboro 
during the year 1926 was 143, repre- 
senting a total capital investment of 
$22,568,585. Included in these were 66 
manufacturing jewelry establishments, 
six silversmithing and 25 concerns en- 
gaged in co-ordinate branches. These 97 
establishments represented a capital of 
$28,472,437. 

The average number of wage-earners 
employed in all manufacturing industries 
was 5636, of whom 2791, or 49.5 per cent, 
were employed in the manufacture of 
jewelry. The total amount paid in 
wages during that year was $6,938,436, 
of which the wage earners employed in 
the production of jewelry received $3,- 
707,186, or 53.4 per cent. This would 
give an annual wage of $1,328.98 for 
each person employed in the jewelry 
industry. 

Principal data for those industries.for 
which data can be shown separately are 
presented in Table I as follows: 
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TABLE II. PRINCIPAL DATA RELATIVE TO MANUFACTURES 1 IN THE CITY OF ATTLEBORO, 
MASS., 1921 TO 1926: ALL INDUSTRIES 


Num- Amount of 
ber of Value of Wages Average 

Attle- Estab- Stock and Paid Dur- Number Employed 
boro lish- Capital Materials ing the of Wage- Value of 

Years ments Invested Used Year Earners Products 

1921 124 2 $10,888,696 $5,808,220 5,341 $23,430,403 
1922 153 $22,851,041 12,745,772 5,996,406 5,351 25,146,471 
1923 145 2 16,852,481 7,640,268 6,545 33,207,529 
1924 147 22,994,360 14,596,024 6,945,475 5,872 27,765,842 
1925 138 2 14,367,420 6,515,960 5,273 27,852,994 
1926 143 22,568,585 14,516,961 6,938,436 5,636 28,506,638 

Jewelry 
1921 69 2 6,260,759 2,519,334 2,181 11,720,807 
1922 71 9,880,625 8,310,175 2,735,683 2,368 14,303,569 
1923 6 2 11,115,952 3,668,302 2,942 20,141,553 
1924 66 10,632,076 9,314,889 3,528,210 2,762 16,485,951 
1925 6 2 8,985,398 3,423,810 2,628 16,549,637 
1926 66 10,817,858 8,984,509 3,707,186 2,791 16,803,209 
Silversmithing and Silverware 

1921 4 2 341,611 375,772 330 1,222,511 
1922 6 1,707,288 341,611 473,333 417 1,623,753 
1923 9 2 635,506 537,270 455 1,747,288 
1924 8 1,964,249 629,053 576,678 467 1,741,915 
1925 5 2 604,820 565,667 393 1,637,947 
1926 6 1,835,781 588,577 572,248 451 1,667,498 








Window Smashers Get Jewelry 
Worth $1,000 From Youngs- 
town, O., Store 


YOUNGSTOWN, OHIO, Nov. 14.—Bur- 
glars smashed the window of the Frank 
M. Powers Jewelry Co., 24 N. Phelps St., 
and escaped with watches and rings and 
other jewelry valued at approximately 
$1,000. 

No exact estimate on the loss was 
given, as Frank W. Powers and his son, 
Edward W. Powers, are both in New 
York. Employees of the company say 
that valuable jewelry was removed from 
the window before the store was closed 
at night. 

A brick was tossed through the north 
display window within five minutes after 
an officer had tried the front door. A 
few minutes later, when in an alley in 








PRINCIPAL DATA RELATIVE TO MANUFACTURERS IN THE CITY OF ATTLEBORO, 


MASS., 1926: BY INDUSTRIES 1 


TABLE I. 
Number 
Principal Industries of Value of 
(arranged in the Estab- Stock and 
order of value of lish- Materials 
products) ments Used 

All industries 143 $14,516,961 
Jewelry 66 8,984,589 
Silversmithing and silverware 6 588,577 
Tools 5 221,685 
Enameling and japanning 8 18,101 
Engraving and die-sinking rf 11,252 
Bread and other bakery 

products 4 43,445 
Electroplating 5 15,796 
Other industries (1) 42 4,633,602 


General Data 


A summary of the principal data rela- 
tive to manufacturing in the city of At- 
tleboro for the several years 1921 to 
1926, inclusive, is presented in Table II. 
In making comparison for the several 
years of the money values presented in 
this summary, due allowance should be 
made, the report points out, for price 
fluctuations from year to year. The 
values of products manufactured do not 
necessarily represent the relative volume 
of goods products in the several years. 


Average 
Amount of Number of , 

Wages Paid Wage- 
During Earners Value of 
the Year Employed Products 
$6,938,436 5,636 $28,506,638 
3,707,186 2,791 16,803,209 
572,248 451 1,667,498 
217,148 179 668,545 
78,627 69 136,113 
53,811 30 125,998 
18,839 15 91,686 
27,729 29 71,074 
2,262,848 2,072 8,942,515 








the rear of the store, the officer heard a 
crash and the roar of a speeding auto- 
mobile on Federal St. It is believed the 
burglars escaped in a car. 

The burglary had been carefully 
planned and apparently was timed care- 
fully to avoid coming in contact with 
the officer. 

The burglary is the second of the same 
kind at the Powers store within the past 
two years. é 
got $1,200 worth of jewelry by crashing 


In December, 1925, burglars 


the south window of the store with a 
brick. : 

It has been just a year since a similar 
burglary was committed at the jewelry 
store of Raymond Brenner, a few doors 
south of the Powers store. 








Death of Charles E. Platt 


Salesman Who Represented New England 
Concern for Nearly Forty Years 
Dies in Providence 





PROVIDENCE, R. I., Nov. 10.—Charles 
E. Platt, who was for nearly 40 years 
a traveling representative for the Theo. 
W. Foster & Bro. Co., 100 Richmond St., 
and who was well known and highly es- 
teemed by a wide circle of friends and 
acquaintances both in the jewelry trade 
and in other circles, died at his home 
on Sunday evening, Nov. 6, of diabetes. 
The funeral was held last Wednesday 
from the funeral parlor of J. Will Car- 
penter, Providence, and the interment 
was in Rumford Cemetery, Rumford, 
R. I. 

Charles E. Platt was born, 58 years 
ago, in Providence, R. I., where he spent 
his early life and obtained his education. 
After finishing his school work he went 
into business with his brother, Eugene, 
in the printing business under the name 
of the Platt Albertype Co. He later be- 
came associated with Theo. W. Foster 
& Bro. Co. as a traveling salesman, 
covering New York State, Pennsylvania, 
a part of Maryland and Washington, 
D. C. 

During his many years on the road 
he constantly widened his circle of 
friends, who came to know and regard 
him as a man of sterling qualities. In 
the announcement of his death, sent out 
by his employer, the Theo. W. Foster & 
Bro. Co., that concern, in stating that he 
was faithful unto death, summed up one 
of his many lovable qualities. His many 
friends and acquaintances in the jewelry 
trade will learn with deep regret of his 
passing. 

The deceased is survived by his widow, 
four brothers, William H., Eugene, Fred 
B., and Chester, and by a sister, Alice. 
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Ranging in Sizes from 3 to 20 Grains 
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Diamond Smuggling Plot Uncovered 





Electrician Employed on the “Lapland” Arrested as He Attempts 
to Leave the Ship with Gems Valued at $100,000 Concealed 
in His Shoes—Several Alleged Accomplices 
Also Apprehended 


With loose diamonds worth about 
$100,000 concealed in secret compart- 
ments in his shoes, Florent Lamot, sec- 
ond electrician on the Lapland, attempt- 
ed to leave the boat early on Monday 
morning, Nov. 7, a few hours after it 
had docked, but before he was able to 
get by the customs lines was grabbed 
by Federal agents. The electrician pro- 
tested when told that he was charged 
with smuggling, but was ordered to re- 
move his shoes. Upon inspection, it is 
charged, the customs agents, including 
John Roberts, George M. Barron, Walter 
Semsey and Joseph Van Wie, found the 
loose diamonds concealed in the heels 
and toes of the shoes. 

The electrician was placed under ar- 
rest, and after being questioned by the 
customs agents, four other men and a 
woman were taken into custody. They 
were all charged with conspiracy to 
smuggle diamonds into this country, and 
when arraigned before Commissioner 
Francis A. O’Neil in the United States 
District Court, bail totaling $210,000 
was fixed. When brought before Com- 
missioner O’Neil, the other prisoners de- 
scribed themselves as Julius Adler, a 
haberdasher, 429 Sixth Ave.; Leon Schols, 
923 Greene Ave., Brooklyn; Abraham 
Frank, a diamond merchant living at 
Harmon, N. Y., and having a place of 
business at 12 John St., and Charles P. 
Goldberg, another diamond dealer with 
an office at 93 Nassau St. Assistant 
District Attorney John M. Blake insisted 
that the prisoners be held in high bail, 
as he believed that the arrest of these 
people would go far toward retarding 
the smuggling of diamonds into this 
country. As a result, Adler’s bail was 
fixed at $35,000; Frank’s at $50,000, 
which was later reduced to $35,000; 
Goldberg’s, $25,000, reduced to $15,000, 
and Lamot’s, $100,000. Schols and Mrs. 
Ricka Lammel, the woman arrested by 
the customs authorities, were paroled in 
custody of customs agents. Adler and 
Frank furnished bail on Monday and 
were released. When Goldberg’s bail 
was reduced to $15,000 he also furnished 
a bond and was let out of jail. Assis- 
tant United States District Attorney 
Blake vigorously opposed these reduc- 
tions in bail. 

It is understood that Lamot had been 
under the observation of customs agents 
for some time, and it was not the fact 
that he wore big shoes, as reported in 
SO many newspapers, that he was be- 
trayed. 

It is claimed by the authorities that 
after Lamot was arrested and questioned 
he was released and closely followed 
by customs agents. As the diamonds, 


it is alleged, were delivered to each of 
those involved, they were placed under 
arrest. The diamonds were then seized 
and the prisoners taken to the Customs 
House, where they were closely ques- 
tioned. Their arraignment followed in 
the United States District Court, where 
the case has been placed in charge of 
Assistant District Attorney John M. 
Blake. 

He stated to a JEWELERS’ CIRCULAR 
reporter that the case may be presented 
to the grand jury next week, and that 
as soon thereafter as possible the prison- 
ers would be placed on trial. 


Interview With President Rothschild of the 
American Jewelers Protective Association 


In an interview with a JEWELERS’ 
CIRCULAR reporter, Meyer D. Rothschild, 
president of the American Jewelers’ 
Protective Association, was emphatic in 
stating that the arrest of these alleged 
smugglers was the most important 
capture and seizure made in years. “The 
importance arises not so much out of the 
amount involved,” said Mr. Rothschild, 
“but because of the fact that the gov- 
ernment has caught not only the carrier 
but the intermediaries and the receivers 
as well.” Mr. Rothschild pointed out that 
that was somewhat unusual and also 
informed a JEWELERS’ CIRCULAR reporter 
that it was on information furnished to 
the government by the association which 
led to the capture of this band. 

The arrest of these men and the seiz- 
ing of their diamonds, in Mr. Roth- 
schild’s opinion, will not have any great 
deterrent effect on smuggling operations 
but will only tend to more strongly em- 
phasize the importance of relief which 
the jewelry trade is entitled to. “The 
only way we can get any substantial 
relief,” said Mr. Rothschild, “is to go 
back to the 1897 Tariff when the duty 
on cut stones was 10 per cent and 
rough was admitted free. That would 
automatically reduce the smuggling evil 
a great deal.” 

“The government,” he said, “has been 
hampered in catching smugglers largely 
because of the lack of men for this kind 
of work. As a result, our association 
is straining every effort to get the per- 
sonal interest of the Secretary of the 
Treasury in order that the effective- 
ness and personnel of the government’s 
detective service may be largely in- 
creased.” 

When asked what he estimated to be 
the value of diamonds smuggled into 
this country each year, Mr. Rothschild 
replied, that it was rather difficult to 
even venture a guess. He did state, 
however, that in his opinion, only about 
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one-half of the gems brought into this 
country are regularly invoiced. 

“The smuggling of gems and diamond 
mounted jewelry into this country,” he 
said, “is not only confined to professional 
smugglers but to tourists as well. There 
is, of course, a certain percentage of 
foreign purchases made by tourists 
which are regularly imported into the 
United States and of which there can 
be no complaint but even this loss of 
trade alone is important to every Amer- 
ican retail jeweler.” 

Emphasizing this point, Mr. Roth- 
schild cited an example whereby two 
American women recently made pur- 
chases of pearls and emeralds in Paris, 
amounting to approximately $1,700,000. 
Duty paid these articles represented a 
total worth of about $2,000,000. There 
can be no valid objection on the part of 
American retailers on purchases of this 
kind, stated Mr. Rothschild. The duty 
is paid but this in Mr. Rothschild’s opin- 
ion is the only kind of competition 
American retailers should be forced to 
put up with. “Competition of smuggled 
goods,” he said, “must be reduced as 
this is a form of competition which re- 
tailers in this country should not be 
forced to meet.” 

“In the last 10 years,” said Mr. Roth- 
schild, “the jeweler, I think, has had 
less benefit of the increasing wealth of 
this country than almost any other in- 
dustry, not because the public ceased 
buying valuable jewelry but because 
there has been increasing purchases of 
high priced jewelry abroad to the detri- 
ment of the home retailer. If this 
goes on for a number of years longer, 
it can be seen that the retailers, espe- 
cially those who sell to the wealthier 
class of people, will be faced with un- 
profitable business for lack of customers 
who buy their more expensive goods.” 

Regarding the valuable jewelry pur- 
chased abroad by American tourists and 
taken possession of in Europe by pur- 
chasers, practically all of it is smug- 
gled,” he said. “It is not conceivable 
that a woman will buy a diamond brace- 
let, abroad, for $5,000 or a pearl neck- 
lace for $25,000 and bring it back with 
her and pay a duty of 80 per cent, which 
is the lawful tariff on mounted mer- 
chandise.” 


Mr. Rothschild scoffed at the idea that 
one enormous organized “ring” carried 
on all the smuggling operations into 
this country. He pointed out that there 
are numerous “cliques” or groups in 
Antwerp which undertake this sort of 
work. Explaining their methods, Mr. 
Rothschild told a JEWELERS’ CIRCULAR 
reporter, that an American merchant or 
his buyer may go to Europe and pur- 
chase a bill of diamonds. Believing that 
he cannot make a large enough profit 
after paying the duty of 20 per cent, 
he goes to one of these groups, most of 
which are known in Antwerp and they 
undertake to smuggle the gems into this 
country for a fee representing 8 per 
cent of their value. When the diamond 
merchant turns over his gems to the 
smuggling group, they, in turn, give him 
a bond or put up cash security assuring 
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, Clear as Aquamarine 


Thomas Jefferson was chosen to write The Declaration of Independence 
because he could leave the meeting and reduce all that was said and done 
into a form as clear and beautiful as Aquamarine. 


A Reprint from The Herald-Tribune. 
Retailer— 
Mr. Retailer 


Are you aware of the fact that the 
AQUAMARINE” 


Is the best semi-precious stone that 
has been standardized within the last decade? 


It’s up to you! 
The sale of Aquamarine Jewelry is only limited to 
the force you put behind it 


“If you'll show it, you'll sell it”’ 
Every manufacturer mounts them. 
Rings, Brooches, Pendants and Scarf Pins. 


LEWIS & HARDING 15 Maiden Lane, New York 


Aquamarine Specialists to the Manufacturer 
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delivery in this country. They then give 
the jewels to one of their carriers, who 
may be a coal passer, a mechanic or even 
an officer on one of the ocean-going 
steamers. Upon his arrival in this coun- 
try, their carrier will turn over the gems 
to an intermediary or “go-between” 
and he, in turn, will hand them over to 
the receiver or original buyer. In this 
way, the carrier often has no knowledge 
who the actual receiver is and if 
arrested, of course, can give no informa- 
tion on this point. For this reason, this 
last capture has proved important when 
it is considered that not only the carrier 
put the go-between and the receivers 
were all caught and the gems seized. 
Upon the delivery of the gems to the 
merchant in this country, the security 
deposited by the smuggling group is re- 
leased. 

In summing up his interview, Mr. 
Rothschild wished to emphasize these 
facts: That the jewelry trade can be 
of great assistance in stamping out this 
evil by giving any information to the 
association or the government when they 
have reason to believe that diamonds 
offered to them have been smuggled. 
This does not only apply to dealers but 
tourists as well, as the tourist smuggling 
works a direct harm on the retailer. 
Next, when the opportune time arrives, 
the industry should work hard to im- 
press Congress with the fact that the 
only way this wholesale smuggling can 
be greatly minimized is by a reversion 
to the old tariff of 1897 of a 10 per 
cent differential duty on cut diamonds to 
protect the American cutting industry 
and rough diamonds free. This reduc- 
tion in tariff, in Mr. Rothschild’s opin- 
ion, would go a long way to overcome 
this evil as few, if any, diamond pur- 
chasers would run the risk of smuggling 
diamonds into this country for the sake 
of saving 2 per cent. 








Gas Tank Explosion Excites Pitts- 
burgh Jewelers and Smashes 
Store Windows 


PITTSBURGH, Pa., Nov. 16.—Downtown 
Pittsburgh was rocked by a gas tank 
explosion last Monday morning which 
threw the business section into a frenzy 
while it lasted. Windows in some jewel- 
ers’ buildings were shattered as well as 
in stores generally, but the principal 
damage, amounting to millions, was in 
the Vicinity of the explosion on the North 
Side of the city, about a mile from the 
downtown section. 

The tank which exploded held about 
5,000,000 cu. ft. of natural gas. At first 
it was thought that there had been an 
earthquake, but after the first shock 
Jewelers soon discovered what had hap- 
pened, and there was not so much excite- 
ment. In the immediate vicinity of the 
explosion there was great loss of life, 
with a score or more killed and hundreds 
injured, and great property damage done 
to warehouses and especially to that of 
the Joseph Horne Co. Other department 


store warehouses also suffered to some 
extent. 
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Hold Important Meeting 





Members of Brooklyn Retail Jewelers’ As- 
sociation Elect Officers and Transact 
Other Important Business 

The Brooklyn Retail Jewelers’ Associ- 
ation held one of the most enthusiastic, 
best attended and most important meet- 
ings in the history of the organization, 





SAMUEL FELDMAN, 
REELECTED PRESIDENT 


last Thursday evening, at the new meet- 
ing rooms in the Leverich Towers, 
Brooklyn, at which time the nomination 
and election of officers took place and 
a great deal of other business of im- 
portance to the association was trans- 
acted. 

During the course of the meeting, 





P. PETERS, SEC’Y-TREAS. 


plans were submitted for the annual 
banquet of the association which is to be 
held late in February or early in March, 
and which it is expected will be the 
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largest and best banquet ever held by 
the association. The enthusiasm shown 
at the meeting is an indication that the 
big banquet, this year, will pass all pre- 
vious records. About 60 members were 
in attendance at the meeting and many 
of them took part in the discussion of 
the various questions which were con- 
sidered. 

The election of officers resulted as fol- 
lows: S. Feldman, president, (re- 
elected); P. Peters, secretary-treasurer, 
(re-elected); C. Esposito, first vice- 
president; D. Heft, second vice-presi- 
dent; A. Eytel, third vice-president and 
Mortimer Stavenhagen, recording secre- 
tary. 








Beware of This Man 


“Customer” Offers Bogus Checks and Re- 
ceives Small Amount of Change 


INDIANAPOLIS, IND., Nov. 12.—William 
H. Parmenter, a jeweler and optician at 
107 Lincoln Highway, East, Mishawaka, 
Ind., reports that a few days ago a well 
dressed man about 25 years of age, 
called at his place of business and 
stated that he wished to purchase a 
certain type of chime clock. Mr. Par- 
menter did not have the clock desired 
in stock but the man said that he was 
in no hurry for it and that it could be 
sent on to Jacksonville, Fla., as it was 
for a wedding present. 

After all the details had been at- 
tended to, the stranger offered his per- 
sonal check and said that the check 
could be presented and verified before 
the clock was shipped. The check, how- 
ever, was drawn for $65.75 instead of 
for $60, which was the sale price of 
the clock. The difference was given to 
the man in change. 

When the jeweler returned to his 
store, he thought the transaction un- 
usual and took the check over to the 
bank where he discovered that a florist 
had been there with a similar check. At 
the florist’s establishment, the man had 
ordered $50 worth of American Beauty 
roses to be mailed to a young woman 
in Jacksonville, making the amount of 
his check for more than the bill and 
getting $2.75 in change. 

The jeweler had the bank send the 
check on to Jacksonville and of course it 
was returned with the information that 
the man did not have an account there 
and according to the directory no 
one of that named lived in that town. 
A letter was also sent to the address 
where the clock was supposed to have 
been -delivered but the letter was re- 
turned. 

The man is described as about 25 
years of age, and well dressed and was 
about five feet, eight inches tall. He 
seems to operate about the noon hour, 
a time when there is not much help in 
the stores. Jewelers throughout the 
country are warned against this man. 











The business of Gerard & Co., Hyde 
Park, Mass., has been sold to Lee 
Thorne. 
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The Star Sapphire 
Ring 
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THE STAR SAPPHIRE 


Louis N. MARX 


551 FIFTH AVE., NEW YORK 
Telephone Murray Hill 8838 








The Growing Demand 


STAR SAPPHIRES 


is merely a natural tribute to the most 
beautiful and entrancing of Gems. 


is selling itself to Lovers of Fine Jewelry. 
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Executive Board Meets 





Representatives of Associations of Retail 
Jewelers in Metropolitan District Dis- 
cuss “Fake” Auction Problem and 
Other Questions 


The ‘Executive Board of the Retail 
Jewelers’ Asssociations of New York city 
held a regular monthly meeting recently 
at the Hotel Astor. The meeting was 
well attended and during the evening a 


number of important trade problems ~ 


were discussed and acted upon. 


The “fake” auction question, of course, 
came in for a great deal of discussion 
and it was pointed out that the retail 
jewelers of New York have within the 
past year raised a fund of over $3,000 
with which to fight this evil. Added to 
this fund has been the contribution of 
$500 made by the New York State Retail 
Jewelers’ Association, but even with this 
it is realized by those in charge of the 
campaign that the amount is insufficient 
and inadequate to accomplish much in 
the movement. 


For this reason, a special committee 
has been appointed to appeal to the 
wholesale dealers and to ask them for 
financial support. The retailers will 
point out to the wholesalers the serious- 
ness of the situation and call their at- 
tention to the progress made so far by 
the retailers in their fight to eliminate 
this evil. At the present time a bill is 
being prepared and will be introduced 
in the forthcoming session of the New 
York State legislature. It was under- 
stood that Murray Hearn, general coun- 
sellor for the association, and who is 
also an assemblyman in Brooklyn, will 
probably sponsor this proposed legisla- 
tion. 

The question of the retailing whole- 
saler was also discussed at great length 
and in connection with this, the jewel- 
ers voted their approval of the recently 
organized Jewelers’ Better Business As- 
sociation. The members present also 
voted to again call attention to the ap- 
peal to all wholesalers to cease selling at 
retail. This appeal was published in 
these columns, last year. It was adopted 
at a meeting on Friday, Oct. 8, 1926, and 
appeared in THE JEWELERS’ CIRCULAR 
soon thereafter. 


The subject of better police protection 
during the holiday period was also 
brought up for consideration and fol- 
lowing the discussion, a committee was 
appointed to confer with Police Commis- 
sioner Warren. This committee is com- 
posed of Samuel Feldman, president of 
the Brooklyn Retail Jewelers’ Associa- 
tion; Jacques LeRoy, vice-president of 
the Metropolitan Retail Jewelers’ Asso- 
ciation; A. Landau, head of the Bronx 
Retail Jewelers’ Association; Jerome 
Roller, recently elected president of the 
East New York Retail Jewelers’ Associa- 
tion; Phineas Peters, secretary of the 
Brooklyn association and of the execu- 
tive committee and General Counsellor 
Murray Hearn. Secretary Peters was 
also instructed to write a letter to the 
Better Business Bureau of New York 
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calling to its attention the misleading 
statements and descriptive terms used 
by certain firms in advertising diamonds 
in New York newspapers. 








Death of Jerome M. Lissauer 





Traveling Representative for New York 
Diamond Importers Dies Suddenly in 
Detroit 


Jerome M. Lissauer, traveling repre- 
sentative for Arnstein Bros. & Co., dia- 
mond importers, 20 W. 47th St., New 
York, died last Monday at the Hotel 
Statler, Detroit, Mich. Mr. Lissauer was 
taken suddenly ill last Thursday night 
while on a business trip for his concern. 

The funeral services were held yes- 
terday (Wednesday) afternoon, at the 
Riverside Memorial Chapel, 76th St. and 
Amsterdam Ave. 

Mr. Lissauer was born in Baltimore, 
Md., in April, 1875. He passed most of 
his life, however, in New York. As a 
boy he started in the jewelry trade and 
before becoming associated with Arn- 
stein Bros. & Co., about 21 years ago, 
was connected with various other con- 
cerns. He covered the South and Mid- 
dle West for the Arnstein concern and 
was one of the most popular and best 
liked men on the road. He had a host 
of friends in New York and throughout 
his territory, who will learn with sin- 
cere regret of his sudden death. Mr. 
Lissauer was the son of the late Morris 
J. Lissauer who was also connected with 
the trade for many years. He also has 
several other relatives who are affiliated 
with the industry. 

Deceased is survived by his widow 
and one daughter, Mrs. Louise Shendel. 








Designer of the Carnegie Steel 
Co’s Trophy 


In the description of the unusual 
trophy made for the Grogan Co. of Pitts- 
burgh, which is to be presented by the 
Carnegie Steel Co., as a safety trophy, 
(published in the issue of Nov. 3), no 
mention was made of the designer of 
the piece although the credit was given 
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to the artist who modeled the figures 
on the base. 

The designer of this trophy was Wil- 
liam Codman, chief designer of the Gor- 
ham Co. In the creation of this design, 
Mr. Codman adds another to the list of 
the many distinctly original works he 
has produced in recent years. 








Must Pay 80 Per Cent 





U. S. Court of Customs Appeals Says 
Imitation Pearl Necklace Is Dutiable 
as Jewelry 


WASHINGTON, D. C., Nov. 15.—In a 
decision handed down yesterday, the 
United States Court of Customs Ap- 
peals has decided that Marshall Field 
& Co., Chicago, must pay 80 per cent 
duty on imitation pearl beads made up 
into a finished necklace. This was 2 
test case. The necklaces were mounted 
with a clasp and with fancy pieces of 
metal and were assessed at 80 per cent 
as jewelry. The importer protested 
that they were properly dutiable as im- 
itation pearl beads mounted. 

The United States Customs Court sus- 
tained the protest of the importer, but 
this judgment is reversed by the Cus- 
toms Court of Appeals in an opinion 
written by Associate Judge James F. 
Smith. 








Creditors Start Bankruptcy Pro- 
ceedings Against Kansteiner, 
Inc., Chicago 


CuicaGco, Nov. 14.—An_ involuntary 
petition in bankruptcy was filed last 
Thursday against Kansteiner, Inc., 5 N. 
Wabash Ave. 

At a meeting held this morning at 10 
o’clock a motion for the appointment of a 
receiver was postponed for ten days 
pending consideration of their composi- 
tion settlement offer. 








The new store of Kranich Bros., Inc., 
was opened at 550 Main St., Worcester, 
Mass., recently. The former location was 
at 545 Main St. The firm has four other 
stores located in Pennsylvania. 

















THE HUBBARD MEDAL AWARDED TO COL. CHARLES A. LINDBERGH BY THE 
NATIONAL GEOGRAPHIC SOCIETY AND WHICH WAS PRESENTED TO THE 
FAMOUS FLYER BY PRESIDENT COOLIDGE IN WASHINGTON, NOV. 14 
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Mikimoto Pearl Necklaces 
Offices: K. MIKIMOTO Pearl Culture Farms: 
omit 535 FIFTH AVENUE re 
LONDON—DIAMOND HOUSE NEW YORK eae mae 
HATTON GARDEN, E. C. 1 ISHIGAKIJIMA, 
PALAO ISLAND 
—=—— Sse 
9 
The BUYERS’ DIRECTORY 
Price One Dollar 
The Jewelers Publishing Corp., 11 John St., New York 
CHINESE JADE CARL STERNFELD CHINESE JADE SUITABLE 
BLACK OPALS SPECIALTIES IN COLORED STONES FOR ALL PURPOSES 
STAR SAPPHIRES 74 West 46th Street IN COMMERCIAL QUALITIES 
New York 
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December Advertising 





National Jewelers Publicity Association Announces Magazine 
Advertising to Appear in “The Saturday Evening Post” 


and “Literary Digest’? Next Month 


Jeweled moments! They come to 
Dad, dear old Dad, too. 

And “Dad will never forget,” you can 
depend upon it, the Christmas when, 
amid all the presents he had bought or 
paid for, for the rest of the family, his 
dear ones turned the tables on him and 
presented him with some gift of jewelry 
that, deep in his heart, he had always 
had a “hankering” for. 

This supreme moment of surprise for 
Dad, the bill-payer and gift-buyer of 
the family, is made the theme of this 
compelling advertisement for the Christ- 
mas season, appearing in The Saturday 
Evening Post and also in the Literary 
Digest early in the month, dedicated to 
Santa Claus and his merriment and 


gifts. 


The compelling contagion of the gift- 
giving season, with its “loads of fun” 
watching the faces of the recipients as 
they open their gift boxes, with its 
astonishment too deep “to say a single 
word,” with the “joyous twinkle in the 
eye” that tells of pleasure and reminds 
of Saint Nick—all these are woven into 
this advertisement. 

This clever combination of appeals to 
the heart and mind of the reader, ap- 
peals that carry conviction and have the 
punch that gets to the pocketbook, makes 
of this advertisement a very effective 
example of the advertiser’s art. 

At the Christmas season, when the 
mind is bent on gifts and happiness, this 
advertisement carries a_ particularly 
timely note, one that is sure to appeal 
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THE SATURDAY EVENING POST 


Ailsa appearing in The Literary Digest 


DEC. 10, 1927 
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The U fe wELED MOMENT 
Dad will never forget. 


G futs Time Dad has the surprise of his life — 
af real present, selected at the jewelry store! * 
What loads of fun to watch his face as he 
opens the box. Tvo astonished for a moment to 
say asingle word. But there’s a joyous twinkle 
in his eye that means he’s pleased as Punch 


This jeweled gift is a personal possession that 
Dad will useand treasure all the years to come. 
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MAGAZINE ADVERTISING “GIFTS THAT LAST” TO APPEAR 
DURING DECEMBER 
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to the millions doing their Christmas 
shopping. 

They will want Gifts that Last—not 
the ephemeral manufactures of a day, 
which will be gone or destroyed before 
the Christmas season is a month past. 

This reminder, with its powerful 
appeal, will bring foremost in their 
thoughts the truth that the jeweled gift 
is a personal possession that the re- 
cipient will “use and treasure all the 
years to come.” 

A reprint of this advertisement, with 
its apt message for the Christmas sea- 
son, will be sent to each subscriber to 
the national advertising campaign. By 
its use in window display, the local 
dealer can tie up with the national cam- 
paign very effectively. He can also 
bring directly before the eye of the 
shopping throngs the message of “Gifts 
that Last,” while those throngs are in 
the very mood and act of buying, thus 
serving very materially to teach the 
millions the way back to the jewelry 
store and make that way well-trodden. 








Members of Association of Wholesale 
Jewelers of Minnesota 
Elect Officers 


MINNEAPOLIS, MINN., Nov. 14.—The 
Association of Wholesale Jewelers of 
Minnesota met on the evening of Nov. 10 
at the Minneapolis Athletic Club and dis- 
cussed their activities for the coming 
year. 

Officers were elected as follows: E. A. 
Kirchner, proprietor of Kirchner & 
Renich, 412 Nicollet Ave., Minneapolis, 
president; John Esslinger, Esslinger & 
Co., Ryan building, St. Paul, vice-presi- 
dent; H. E. Murdock, the H. E. Murdock 
Jewelry Co., 100 N. Seventh St., Minne- 
apolis, secretary; Charles Beard, the 
Charles Beard Co., Ryan building, St. 
Paul, treasurer. Mr. Murdock and Mr. 
Beard were reelected to their positions. 








Arkansas Police Hold Negroes Sus- 
pected of Shooting Jeweler in 
Attemped Robbery 


WILMOT, ARK., Nov. 10.—The police 
of this town are holding three negroes 
on suspicion after they participated in 
the attempted robbery and the shooting 
of William Smith, a jeweler. One of the 
negroes is seriously wounded and said to 
be in a critical condition, while the other 
two suspects are in the Hamburg Jail. 

Smith, the jeweler, who is in the sani- 
tarium at Monroe, La., reported that he 
had been held up by two negroes and 
was shot during the fight he made in 
resisting their attempt. Later the sus- 
pects were arrested while driving a 
stolen automobile. One of them resisted 
and was shot by the sheriff. The other 
two made a “getaway,” but were later 
caught. 








A watch and chain which was stolen 
from the Hewitt Jewelry Co., Greenville, 
Pa., Sept. 9, has been recovered in a 
Cleveland pawnshop. 
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“BUY FROM THE CUTTERS” 


PRECIOUS AND SEMI-PRECIOUS 


GEMS 


OF EVERY DESCRIPTION 


é 


ENGRAVED 
EMERALDS - RusBiEs - SAPPHIRES 


for 


- ‘Brooches - “Bracelets 


Pendants 


AMERICAN GEM @? PEARL Co. 


Miners « Cutters : Importers 
SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
PARIS 

















ARNSTEIN BROS. & CO. 


announce with deep regret 


that 


Mr. Jerome M. Lissauer, 
who had been associated with 
them in business for more 


than twenty-one years, 
died November 14. 
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THE WASHBURN 
MAGIC NUT 
for EAR STUDS—SCARF PINS, ete, 





Now Made in 
18K. WHITE GOLD 
Platinum—18K—14K—14K R.P.—Sterling 


Also 
SAFETY CATCH = 
Open For Brooches, etc. 
18K.White. 18K., 14K., Large and an ae Size 
Descriptive Circular on Application 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN ‘Nii s 








EXPERT Watch Case 
Repairs 


Gold, Silver and 
jum Plating 


\ Manufa 

Way, of Special Cases. 
Swiss and 
English cases 

i] changed to fit 

Hj American 
movements on 
all kinds of 
Raised Colored 
Gold Work 


Attachments for bracelets put on watches and 
pendants lowered. The largest and _ promptest 
repair shop in Chicago. All kinds of "Seasdlile 
repaired. Send for Price List. 


J. C. Howard & Company 


Room 810, 5 South Wabash Avenue 
Mallers Building CHICAGO, ILL. 











The Buyers’ Directory 





Price, $1.00 





Jewelers Publishing Corp. 
11 John St., cor. Broadway, New York 








Traveling Outfits, Trays and 
Cases 


For the traveling jewelry salesman. 
Strongly built and _ priced right. 
Inquire 

SIGMUND J. GERTLER 
2999 Atlantic Ave., Brooklyn, N. Y. 








PLATINUM MELTING 
Crucibles 
J. & H. BERGE 32 20r2 Sci; 
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Leo Grossman, retailer, announced 
the past week that he was closing out 
his business at 91 Eddy St. 

Frank Tanner, Westminster St., was 
a business visitor in Boston the past 
week. 

The Ideal Leather Goods Co., 93 Stew- 
art St., has been increasing the facili- 
ties of its plant. 

William A. McAuslan has been elected 
to membership in the British Empire 
Club. 

Mr. and Mrs. Ashbel T. Wall, Jr., have 
returned to the city after an automobile 
trip in eastern New York State. 

Mr. and Mrs. Walter H. Manchester 
have returned from a motor trip to 
Henniker, N. H. 

Mr. and Mrs. H. Ernest Stafford have 
closed their summer home at Diamond 
Hill, and returned to their city home. 

William Schloss & Son, Inc., 136 
Westminster St., have added a large 
costume jewelry department to their 
millinery store. 

Mr. and Mrs. W. C. Paquette, New- 
port, have returned from a_ several 
weeks’ trip by automobile through 
Canada. 

Nathan E. Pockar has filed a state- 
ment at the city clerk’s office that he is 
sole owner of the Providence Emblem 
Co., 66 Howell St. 

Chris W. O’Brien, et al, have trans- 
ferred to Walter G. Nichols a tract of 
land with buildings at corner of Eddy 
and O’Connell Sts. 

Oscar R. Mitchell has transferred to 
F. Easterbrooks a lot of land with 
buildings on southeasterly side of 
Sackett St. 

Walter R. Callender was re-elected a 
trustee of the Rhode Island Hospital 
Corporation at the annual meeting on 
Wednesday. 

Asa Cushman was a member of the 
Armistice night dinner committee of 
the British Empire Club at the Provi- 
dence-Biltmore Hotel. on Friday night. 

Mr. and Mrs. Charles A. Russell have 
closed their country home, Hillcrest, at 
Thompson, Conn., and are in town for 
the winter. 

Raymond I. Blanchard, with the Gor- 
ham Mfg. Co., retired as Worshipful 
Master of Orpheus Lodge of Masons at 
the annual communication last Wednes- 
day night. 

Gregor Krichbaum of L. Krichbaum 
& Co., was chairman of the committee 
of the First Light Infantry Veterans to 
arrange for its Armistice Day celebra- 
tion on Friday last. 

The Religious Goods Mfg. Co., 58 
Louis Ave., is owned and conducted by 
John O. Lewis and Ida Mae Lewis, ac- 
cording to statements filed at the city 
clerk’s office. 

A dividend of $1.75 a share has been 
declared on the 7 per cent first preferred 
stock of the Gorham Mfg. Co., payable 
on and after Dec. 1, to stockholders of 
record of Nov. 15. 
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William Little of the Shepard Co. and 
Glen E. Fargo of Gladding’s were 
elected directors of the Retail Credit 
Managers’ Association of Providence at 
the annual meeting held last week. 

Charles E. Ford, who conducts a tool- 
making business at 49% Pine St., ob- 
tained a marriage license from the City 
Registrar’s office last week. The bride- 
to-be is Miss Gertrude Coggan. 

The handsome gold enameled Past 
Master’s jewel presented the retiring 
Worshipful Master of Overseas Lodge of 
Masons last Friday evening was de- 
signed and executed by the Irons & 
Russell Co. 

A marriage certificate was issued 
from the City Registrar’s office last 
Saturday to Mesack Manoogian and 
Zarouchi Melkonian. The former con- 
ducts a small business at his home, 30 
Bernon St. 

The Providence City Council, last 
Monday evening, passed a_ resolution 
abating the following taxes erronously 
assessed: Frederick A. Jones, receiver 
of Flint-Blood Co., $98.70, and Mabel 
T. Johnson, treasurer of the Flint-Blood 
Co., $213.85. 

Slight damage was caused by a fire 
among some boxes on shelves in the 
plant of the Uncas Mfg. Co., 88 Sprague 
St., shortly after 6 o’clock, Friday morn- 
ing. The fire was discovered before it 
got much headway and the quick action 
of the firemen averted a bad blaze. 

Harvey & Otis designed and executed 
the handsome solid gold and enameled 
Past Master’s jewel presented to the 
retiring Worshipful Master of Orpheus 
Lodge of Masons at its annual com- 
munication held at Freemasons’ Hall 
last Wednesday evening. 

The Ruby Shoppe, Inc., to be located 
in Woonsocket and capitalized at $20,000 
to deal in jewelry, clothing and general 
merchandise was granted a charter 
under the laws of Rhode Island last 
week. The incorporators are Elmer E. 
Tufts, Jr.. Gurney Edwards and John 
S. Dole, all of Providence. 

At a meeting of the directors of the 
New England Manufacturing Jewelers’ 
and Silversmiths’ Association, held last 
week at the rooms of the association at 
the Providence-Biltmore Hotel, Archi- 
bald Silverman of Silverman Bros., this 
city, was re-elected president for the 
ensuing year. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Avidan of 
Lippman, Spier & Hahn Co., New York 
city; Miss Cooper of Gimbel Bros., New 
York city; Mr. Karske of the Boston 
Store, Milwaukee, Wis.; Arthur Caro of 
Ben Felsenthal & Co., New York city. 

H. J. Lance, advertising manager of 
Gorham Mfg. Co., was chairman of the 
weekly luncheon meeting of the Town 
Criers at the Biltmore Hotel last Mon- 
day noon. The topic discussed was 
“Say it with Signs” led by R. V. Somer- 
ville of the General Outdoor Advertising 
Co., New York city. 

A meeting of the creditors of Nathan 
Saltzman, doing business as the Colonial 
Jewelry Store, will be held Nov. 21, at 
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10 o’clock at the office of George J. 
Sheehan, referee in bankruptcy, at 332 
Industrial Trust building, for the pur- 
pose of proving claims and appointing 
a trustee. 

At the annual meeting last Sunday 
evening of the congregation of Temple 
Beth-El Edward Wolf was elected presi- 
dent; Abraham Diamond, vice-president; 
Adolph Meller, financial secretary. Sig- 
mund Lederer and Louis Lyons, who 
have served the congregation in various 
capacities for 40 and 36 years respec- 
tively, were elected honorary trustees. 

At the monthly meeting of the New 
England directors of the National 
Jewelers’ Board of Trade held at the 
Providence office last Monday with Vice- 
President George C. Rueckert, presid- 
ing; Sidney Dean Humphrey, vice-presi- 
dent of Martin-Copeland Co., was elected 
a director to fill the vacancy caused by 
the recent death of Oscar E. Place. 
Several new membership applications 
were approved. 

At the annual communication of 
Orpheus Lodge of Masons held at Free- 
masons Hall Wednesday evening, Nov. 9, 
among the officers elected were: Edward 
M. Wheeler, secretary; Raymond I. 
Blanchard, chaplain. Among those 
present at the dinner were also included 
Eric E. Berkander, Lewis T. Capron, 
Kenneth P. Armstrong, William H. 
Mason, Granville S. Hood, and Stowell 
B. Sherman. 

Harry M. Mays officiated as toast- 
master at the banquet following the 
122nd annual communication of Har- 
mony Lodge of Masons at Pawtuxet 
Tuesday evening, Nov. 9. Among those at 
the banquet were: Raymond I. Blan- 
chard, Robert Hill, William H. Mason, 
Harold L. McAuslan, Kenneth P. Arm- 
strong and W. Clarke Mays. Sylvester 
M. Budlong was elected treasurer and 
Sylvester K. M. Robertson, chaplain. 

A fire was discovered in the building 
occupied by the retail store of the Guar- 
antee Jewelry Co. at 305 Weybosset St., 
just before 1 o’clock Tuesday morning, 
Nov. 8, which caused several thousand 
dollars’ damage. The fire is believed to 
have started in the basement and swept 
through to the second floor. Quick work 
on the part of the firemen prevented the 
flames from going any higher. In addi- 
tion to the damage done to the Guar- 
antee Co.’s_ store, the haberdashery 
known as Saltzman’s, 307 Weybosset St., 
suffered damage from water and smoke. 

Among the individuals and firms in 
Cranston assessed on a property valua- 
tion of $25,000 or more are the fol- 
lowing: Horace F. Carpenter, $39,500; 
Horace F. Carpenter and wife, $27,940; 
George N. Babbington and wife, $40,260; 
Eustace S. Crees and wife, $62,160; 
Earl C. Devoll, $38,100; Walter Hough, 
$25,480; Kenney Mfg. Co., $71,500; 
Frederic V. Kennon, $29,560; Langelier 
Mfg. Co., $105,780; Harry C. Lindoll, 
$25,220; Alice M. Samuels, $45,100; 
Joseph Samuels, $116,500; Leon 
Samuels, $129,020; Standard Machinery 
Co., $326,640; United Wire & Supply 
Co., $351,920, and Grafton H. Wiley, 
$51,070. 
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SALESMAN WANTED 
SOUTHERN TERRITORY 





SALESMAN OF ABILITY, WITH ESTABLISHED REPUTATION AND 
FOLLOWING WITH THE LARGER TRADE—CAPABLE OF REPRE- 
SENTING THE UR LINES OF DIAMOND MOUNTED RINGS AND 
MOUNTINGS, AND THE COMPLETE LINE OF OPTIMA WATCHES 
IN THIS TERRITORY. 


CORRESPONDENCE STRICTLY CONFIDENTIAL 


UNTERMEYER, ROBBINS & CO. 


20 WEST 47th STREET NEW YORK 


Sasaueineeaaemtaueeseaaieetaeeen 
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NaTure’s /WIASTERPIECE 


BLACK OPALS 


DREHER Bros. & WIDER 


35 MAIDEN LANE, NEW YORK 




















Gems ;. Orient 


FINE JADE 


Prized Through 
the Ages 


Its Subtle Appeal is Universal 


LUCIAN M. ZELL 


522 Fifth Avenue NewYork 
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Mr. and Mrs. Ervin Sweet spent last 
week-end at Provincetown, down on 
Cape Cod. ; 

Mr. and Mrs. J. William Simmonds 
returned last week from a visit to rel- 
atives in Maplewood, N. J. 

Joseph H. Rioux, head of Bliss Bros. 
Co. was in New York the past week 
on business for the concern. 

Gus Strandberg of Sykes & Strand- 
berg, was a business visitor in New 
York the past week. 

Miss Helen A. Clegg, for the past 
four years in the office of L. G. Balfour 
& Co., was married last Monday morn- 
ing in St. John’s Church to Leo A. 
Greeve of North Attleboro. 

Last Friday evening at the annual 
installation of officers in Fraternity 
Lodge, New England Order of Protec- 
tion, Amie Dion, with the L. G. Balfour 
Co., was inducted as Warden. 

Mr. and Mrs. Lawrence P. Keeler and 
Mr. and Mrs. Andrew B. Flagg were 
among the attendants at the Brown- 
Harvard football game last Saturday in 
Boston. 

Among the representatives of the 
Attleboro Chamber of Commerce at the 
New England conference at Springfield 
the latter part of this week will be 
Joseph Rioux. 

Mr. and Mrs. Elmer Scott, whose son, 
Norman, plays on the Cornell team, at- 
tended the game between Cornell and 
Dartmouth at Hanover, N. H., last 
Saturday. 

Mr. and Mrs. Lloyd G. Balfour were 
guests over the last week-end of friends 
at Westerly, R. I., after attending the 
Yale-Princeton football game at New 
Haven on Saturday. 

A window at the shop of the J. & L. 
Tool Co., on Union St., was broken some 
time during last Friday night, but no 
one had apparently entered the plant, 
although the police are making an in- 
vestigation. 

Mr. and Mrs. Max Schweinshaut spent 
the last week-end with friends in Welles- 
ley Hills, after attending the banquet 
of the Massachusetts Osteopathic Hos- 
pital Association, at the Hotel Statler, 
Boston. 

Mr. and Mrs. Thomas G. Sadler have 
sent out invitations for the marriage 
of their daughter, Miss Phyllis W. 
Sadler, to William C. Munroe of Albany, 
N. Y., to be held in the Bethany Church 
in South Attleboro, on Nov. 26. 

Frederick Pion, who recently resigned 
his position with the Robbins Co., left 
last week for New York city, where he 
has accepted a position. He was pre- 
sented a purse of money by his fellow 
employees last Saturday evening when 
he was tendered a farewell party. He 
was also the recipient of a leather 
traveling bag. 

The annual membership enrollment of 
the Attleboro Young Men’s Christian 
Association is on and among those who 
compose the organization for the cam- 
paign are Leonard I. Lamb, Gavin J. 
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Tyndall, Lawrence E. Baer, John E. 
Anderson, Edward H. Brown, Charles 
W. Brigham, Charles O. Mathewson, 
William W. Rogers, Max Schweinshaut, 
Percy O. Wilmarth, Ervin V. Sweet, 
Lewis S. Chilson, Harold E. Sweet, 
Joseph Finberg, Raymond M. Horton, 
George E. Nerney, Edwin F. Thayer, 
Frank J. Ryder, Alfred D. Crosby, John 
R. Gray, John Johnston, Oscar F. 
Klinke, Raymond J. Rioux, Chester C. 
Gilbert, Wheaton E. Gray, Henry C. 
Ostrander, Wilbur D. Money, William 
F. McDonald and R. Curtis Read. 
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Louis E. Morse was a member of a 
local party that visited Thompson, 
Mass., the past week on a fox-hunting 
trip. 

The Jewelry & Cutlery Novelty Co. 
has been adding to its facilities at 83 
Elm St., and increasing its working 
forces. 

W. G. Clark & Co., Inc., of this town, 
have instituted suits against three con- 
cerns elsewhere that are alleged to be 
infringing the patent rights of the 
Clark Lighter. 

The campaign for $12,500 for the 
North Attleboro Community Chest is on 
with J. Frank Mason as chairman and 
Harry W. Fisher and Howard Grant 
as majors and a small army of workers. 

The Sturdy bowling team won two out 
of the three strings from the Clark team 
in their match last Friday evening. The 
Sturdys rolled 458, 461, 420, for a total 
of 1339 while their opponents scored 
424, 467, 418, for-a total of 1309. 

Among the officers installed last Mon- 
day evening at the annual meeting of 
Howard Encampment, Independent Or- 
der of Odd Fellows were the following: 
Henry G. Grant as high priest; Lorenzo 
B. Sturtevant as financial scribe; Her- 
bert Follett as second watch; Byron E. 
Gardner, third watch; Howard Williams 
as inside sentinel; Frank Hancock as 
first guide and William Robinson as 
second guide. 

At the regular meeting of the school 
committee held last Monday evening, 
Superintendent Morris reported the 
progress that has been made to inaugu- 
rate a class in jewelry design. Already, 
eight persons have enrolled and as soon 
as the necessary number of 15 is signed 
the class will be started. It is the pur- 
pose of the committee to make this class 
a real factor in the jewelry industry of 
North Attleboro, and, with that objec- 
tive in view, the best qualified man ob- 
tainable will be engaged to take charge 
of the class. There is a possibility that 
the regular instructor in jewelry design- 
ing at the Rhode Island School of Design 
will be secured to conduct the class in 
the North Attleboro evening school on 
at least one evening and possibly two 
evenings a week. 








O. A. Dockham has moved from Fall- 
brook to Carlsbad, Cal. 








Alfred Gerstein has returned to Bos- 
ton after a stay in Europe for over a 
year, where he gained much insight into 
the diamond trade on the other side. 


Sol Robinson has opened a jewelry 


store near School St. It is being con- 
ducted under the name of the Richards 
Jewelry Co. 

David Goldwasser and his bride have 
returned from a tour in Europe. They 
visited the capitals of the old world 
and derived much benefit from their 
prolonged visit. 

I. Alberts Sons have taken the offices 
in the Jewelers building formerly oc- 
cupied by the Boston Optical Co. They 
are using these premises for stock 
rooms. 

The Bonnet Brown trophy awarded 
to the Newton Graphic by the National 
Editorial Association for merited 
achievement in advertising in 1927 is on 
exhibition in the windows of the Thomas 
Long Co. and has attracted much atten- 
tion. It is a silver cup standing two 
feet high. 

Benjamin Weiner, for 14 years with 
the Heller & Atkins Co., is now as- 
sociated with Myer Ennis, Washington 
building, the amalgamation being in- 
corporated under the laws of this State 
with a capital of $10,000. Mr. Ennis 
was formerly with the Boston Jewelry 
Mfg. Co. as foreman, and also associated 
at one time with Otavio Negri in New 
York. Weiner and Ennis are both high- 
ly experienced men in the trade and 
their association brings skill and crafts- 
manship of the highest order to manu- 
facturing circles in this city. 

How much the jewelers in Vermont 
and other flooded regions suffered is not 
yet known in this city. Letters are only 
just beginning to percolate through. 
Only a few have been heard from and 
they report that they escaped the worst 
of the flood. H. Green, Franklin, N. H.; 
Derby’s, Concord, N. H.; Pickett & 
Stuart and George Colton of Lee; Bogle 
Bros., White River Junction, Vt.; W. H. 
Goodfellow, Barre; F. Scofield, St. 
Albans, Vt.; Mr. Price and Hollister & 
Wilder, Westfield; report only slight 
damage due to inundation. There are 
a good many jewelers in Burlington, 
Montpelier and other large cities in Ver- 
mont yet to hear from. As they were 
in the center of the flood it cannot be 
expected that they escaped, although it 
is hoped that the swollen rivers spared 
them. Rumors have been current in 
Boston that some of the jewelers were 
completely washed out, but these have 
not been confirmed. 








L. Jennings is confined to his home at 
Tipton, Ind., and is critically ill, suffer- 
ing with leakage of the heart. Mr. Jen- 
nings, who is proprietor of a jewelry 
store and repair shop, has not been able 
to be at his place of business on account 
of illness for a month. 
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There’s more money for you in Gemex straps than : 
in other straps of similar looks and quality. For k 
you can buy Gemex straps for 5 to 25% less than W 
you can buy similar, competitive straps. Yet you . 
can re-sell Gemex straps for as high a price as the st 
others. A 
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Close cooperation between the various units in our , 
production department keeps our costs low. Manu- ir 
facturing much of our own raw material holds our 
expenses down. Through methods of such nature, . 
savings are effected. Most of such savings are ' I 
passed on to you. if: 
a . 
Have you seen our free newspaper mats? And do : 
you know that all Gemex straps come mounted on : 
cardboard easels, ready for display? Jewelers han- st 
dling Gemex goods are pleased by the cooperation js 
we give them. Half our energy goes into making st 
our goods—half into helping you sell them. If , 
you think you would like to handle such a line, it 
your jobber can give you all the information. Or 
write us for the name of one who can. ? 
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Most of the jewelry stores have been 
helping along the Red Cross membership 
drive and have displayed the “Join” 
placards of. the organization which has 
a large membership in this section. 

Paul Hardy, of the Hardy & Hayes Co., 
was in New York last week buying mer- 
chandise. The firm has a large stock 
for the holiday rush. J. Alexander 
Hardy says that some very good wed- 
ding business has been stirring. 

The will of the late Charles B. Mc- 
Fail, former manager of the Holmes 
Electric Protective Co., and a man well 
known to the trade, was filed here last 
week with the request that his executors 
cremate his body. 

Thieves jimmied a side window at the 
store of Leo Elyah, 1717. W. Liberty 
Ave., which is in the South Hills dis- 
trict and stole merchandise valued at 
$250, city detectives reported. The rob- 
bery took place some time after the clos- 
ing hour last Friday night. 

A. P. Dupuis, buyer of jewelry for the 
Kaufmann & Baer Co., was in New York 
last week buying goods for that store. 
It is stated that there is to be some re- 
arrangement of the jewelry department 
of this store after the first of the year 
to give it still greater prominence than 
jt has at present. 

The Terheyden Co. has been getting 
some excellent orders for diamond wrist 
watches and for special pieces in dia- 
mond jewelry. It was stated at the 
store that the business of this house has 
been on a par with a year ago, although 
all jewelers do not report such good 
luck. 

R. M. Brown, Morgantown, according 
to word received here, will move into 
his new home in High St. about Dec. 1. 
Mr. Brown’s place of business was de- 
stroyed by fire some time ago, which 
wiped out a large section of the business 
district of the West Virginia town. He 
has been doing business on Walnut 
Street. 

Mrs. Woodrow Wilson was in Pitts- 
burgh Armistice Day and unveiled a 
very handsome bronze tablet in the City- 
County building erected in honor of her 
husband by the American Legion. The 
plaque was made by an eastern con- 
cern. There was a big parade preceding 
the event and from 11 to 1 o’clock many 
of the jewelry stores were closed in 
honor of the day. 

The name of the Kaufmann & Baer 
Co. is to be changed to Gimbel Bros., 
after the first of the year. This store 
was bought by the Gimbel’s sometime 
ago. It is also reported that James H. 
Hammond will become the new presi- 
dent of the concern here, to succeed 
Theodore Kaufmann, who announced 
recently he would retire from the active 
management at the end of the year. 

An automobile jack was _ hurled 
through the display window of the store 
of O. Gold, 1424 Beaver Ave., early one 
day last week, the thieves escaping with 
Jewelry estimated to be valued at about 
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$500, according to the police. A pedes- 
trian who heard the crash said the 
thieves escaped in an automobile. The 
store of Abraham Cahn also on Beaver 
Ave., was robbed in much the same man- 
ner. Articles valued at about $100 were 
stolen. 

It is stated here that the Better Busi- 
ness Bureau which is to be organized by 
the merchants generally will be well un- 
der way after the first of the year. A 
committee is at work at the present 
time on the details of the plans. It is 
stated that the merchants generally are 
much impressed with the idea for it will 
eliminate, it is believed, many abuses. 
A. W. Smith is the chairman of the 
Merchants Council of the Chamber of 
Commerce, which is sponsoring the idea 
and I. D. Wolf of Kaufmann’s Depart- 
ment Stores is the secretary. 

A movement is on foot to improve the 
character of Fifth Avenue, the agita- 
tion being backed by bankers and big 
merchants. It is desired to do away 
with hideous signs and make other im- 
provements. An agitation also is under 
way for the widening of Strawberry 
Way from Grant St. to Penn Ave. Such 
an improvement would lead right into 
the jewelry quarter from some of the 
crosstown thoroughfares and one of the 
main arteries to the East End. There 
has been a lot of street widening in 
Pittsburgh in recent years. The move 
to widen Strawberry Way, it is claimed, 
would be of great value to the wholesale 
jewelry district and jewelers hope to 
see the plan accomplished in the near 
future. 











Abram Glazer, wholesaler of 194 Main 
St. E., is back in Rochester after another 
short business trip into the midwest. 

George Schaefer, member of the firm 
of Schaefer & Hartel, retailers of 8 
Main St. E., is back after a business 
trip to New York and the East. 

I. Glaser, president of the Glaser Co., 
220 Main St. E., returned, last week, 
from a business trip to New York and 
the East. 

Harold Short, traveling representa- 
tive of the Berson Marine Co., Central 
building manufacturers, is in the East 
on a business trip. 

Ellison Rosenthal, traveling represen- 
tative of the Philip Present Co., Com- 
merce building, is in the East on a 
business trip. 

The regular meeting of the Rochester 
Retail Jewelers’ Association scheduled 
for Hotel Powers Nov. 10 has been post- 
poned until Nov. 17. Russel Scheer, 
retailer of 259 Main St. E., secretary 
of the organization, announced. 

Benjamin Turk, partner in the firm 
of Turk & Lisson, Central building 
manufacturers, was confined to his home 
with a cold for a few days last week. 
Upon his recovery he left for a business 
trip to Syracuse, Utica, Albany and 
other cities of eastern New York. 
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The annual exodus to winter resorts 
and a slight increase in Christmas trade 
have combined to create a noticeable 
advance in retail jewelry sales during 
the first two weeks of November in 
Rochester. Diamonds and watches have 
taken on added impetus during the last 
week. 

Joseph Kopelowich, wholesaler of 47 
Clinton Ave. N., returned from a busi- 
ness trip to Vermont two days before 
the New England floods washed out the 
territory he had just covered. Mr. 
Kopelowich will leave, next week, for 
an extended business trip through 
northern Pennsylvania. 

Klee & Groh, retailers of 143 Main 
St. E., have a novel window display, this 
week, in which parlor lamps provide 
light for the jewelry setup as well as 
play a prominent part in the stock 
display. Windows on either side of the 
entrance are fitted with lamps blending 
into the stock setting of each. 

Fishers’ Jewelers, Inc., retailers of 
318 Main St. E., will reopen shortly 
after extensive repairs and rearrange- 
ment of stock. The store was closed a 
week ago after a night fire had burned 
out part of the rear of the building and 
liberated the automatic sprinkler system 
in the establishment. 

“Gifts for Her” and “Gifts for Him” 
occupy places in opposite windows of 
Russells’ Inc., retailers of 21 Main St. 
E., as part of the company’s Christmas 
display of jewelry, this week. In the 
east window an elaborate outlay of 
feminine jewelry is backed by display 
of ivory dresser wear. The west win- 
dow contains men’s watches, rings and 
ornaments. Both displays have borders 
of wrist watches. 

The staff of the Metal Arts Co. 
deserted its quarters at 77 South Ave. 
for its new $65,000 home at 1742-752 
Portland Ave., on Nov. 9. The new 
plant, said to be one of the most modern 
in jewelry manufacturing plant con- 
struction, was completed a week ago. 
Machinery and equipment were moved 
without interruption to business. The 
building is of fireproof construction and 
houses the entire staff on the ground 
floor. Windows on three sides and a 
skylight provide ample lighting. Arti- 
ficial light, suited to the delicate work 
the staff must perform, has been in- 
stalled for dark days. Ample floor 
space, modern ventilation and new 
equipment are added features of the new 
building. 








The Spritz Jewelry Co., 618 Wabash 
Ave., Terre Haute, Ind., is celebrating 
its seventh anniversary of successful 
business in that city. Established in its 
present location seven years ago, it 
never has moved, but the building has 
been remodeled and expanded several 
times. Milt Berger, who has been man- 
ager of the store for the last two years, 
said he believed the present year would 
be the most successful in the store’s his- 
tory. Last April the company finished 
the final program of remodeling and re- 
decoration, making the store one of the 
most attractive in Terre Haute. 
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REDUCED PREMIUMS 
JEWELLERS BLOCK POLICIES 


with a reliable stock company in high standing. 


are. $2,500,000 
Reserves .......... 5,000,000 
NE, cick wes 10,000,000 


Reliable references as to stability of company 
furnished upon request. 


THE JEWELLERS AGENCY 


James I. Hipwell, Pres. 
15 Exchange Place Jersey City, N. J. 
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100% North Daylight 
74 WEST 46th STREET 


pearance designed and built strictly from the 
tenant’s point of view, embodying all the spe- 
cific light and service requirements of the jewelry 
trade. Occupancy, immediate. Come and check 
these important features: — 





1. 100% north daylight—34 windows to the 
floor—every inch of every office flooded with 
100% light. 


2. More flexibility for sub-division than any 
building yet produced. No matter how you may 
sub-divide your offices, you cannot shut out the light. 


3. The only building in the up-town section 
built on a corner for the jewelers. Space units 
as small as 12’ x 18’ up to entire floors. 


4. Plumbing available for every office, however 
small. Latest type burglar alarm. Unusual high- 
speed elevator facilities. Excellent service. 





BROWN 





The C. G. BRAXMAR CO, 


242 W. 55th St., New York City 





Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 


Forty-four years of satisfactory service to an increasing 
number of customers. 

Our facilities for manufacturing and designing are at 
your service. 


Write for Emblematic or Badge Catalog 














TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 


Illustrates the trade marks, registered and unregistered, 
used by manufacturers, wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
11 John Street, New York, N. Y. 








- ITALIAN JEWELRY ;- 


Filigree Silver — Florentine Silver — Venetian Beads 
CORALS—CAMEOS—MOSAICS 


At Lowest Manufacturers’ Prices 


FRANK CORSI 


Buying Agent for Italian Specialties 


FLORENCE (Italy) 


Correspondence invited. 



































the Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 





























14 East WHEELOCK: bea Vanderbilt to our regular sizes. 
47th Street 0031 . ‘ 
. HARRIS R= The Lion Safety Pin Clutch Co. 
Pat. Feb. 20,1917 20 W. 22nd St, New York py way 25, 1920 
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Allentown, Pa. 





Among local jewelers who donated 
door prizes for the John Hay Republican 
Club smoker held last Thursday evening 
were the following: E. Keller & Sons, 
gold cuff links; Kay Jewelry Co., gold 
bracelet, and Simon Levene, a strap 
watch. 

E. J. Faust, a member of the firm of 
Faust & Landes, jewelers, whose place 
of residence is Catasauqua, was de- 
feated as one of the borough school di- 
rectors at the last election. Strange to 
say, another jeweler, Robert J. Beitel, 
of Catasauqua, was elected to the board. 

The following traveling men are call- 
ing on their friends in the trade in this 
locality: Paul M. Stern, with Louis 
Stern Co.; Mr. Kelly, with the Gorham 
Co.; William L. Little, with George H. 
Fuller & Son Co.; A. D. N. Smith, with 
the Parker Pen Co.; and H. Rodney 
Allen, with Oneida Community, Ltd. 

Mrs. E. C. Hauser, a local housewife, 
won the “Dirigold” breakfast set 
awarded by E. H. Wetherhold & Son, 
723 Hamilton St., in connection with the 
cooking school lectures held in the Lyric 
Theater last week. This jewelry firm 
also presented 12 jelly spoons to a like 
number of women who attended the cook- 
ing school sessions. 

The new storeroom of Melvyn D. 
Pugh, Northampton jeweler and optom- 
etrist, which is being built on Main St. 
near 20th, is rapidly nearing completion. 
The glass has already been placed in the 
store fronts and the tinsmiths are put- 
ting the finishing touches to the copper 
work. Mr. Pugh is now occupying 
rooms in the Cement National Bank 
building, 21st and Main Sts. 

The jewelry store of Morris Koeneff- 
sky, 391 Hamilton St., was robbed some 
time last Thursday night, according to a 
report the proprietor made to the po- 
lice on Friday. An array of silverware, 
jewelry, clocks, watches, fountain pens 
and other articles, valued by the jeweler 
at $500, was taken. Entrance to the 
store was gained by forcing a rear door, 
which, police say, was of flimsy con- 
struction. 

In connection with the beauty contest 
being staged at the Rialto Theater this 
week, during the showing of the picture, 
“American Beauty,” starring Billie 
Dove, local merchants in various lines 
are donating prizes to be awarded to 
the winning “Miss Allentown” at the 
close of the contest. The Rogers Jewel- 
ry Co., 610 Hamilton St., will present a 
well-known make of sports watch to the 
winning beauty. 

All Allentown is rejoicing over the 
fact of Miss Louise Lerch having made 
her debut as an opera star in the Met- 
ropolitan Opera House last Saturday 
night as Gilda in Verdi’s “Rigoletto.” 
Miss Lerch was born and raised in Al- 
lentown and possesses a soprano voice 
of rare tone, range and brilliancy. 
More than 200 Allentownians, including 
Mayor Gross, journeyed to New York on 
Saturday afternoon to attend the per- 
formance, see Miss Lerch make her de- 
but and wish her Godspeed. 
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Indicative of the attitude of local 
jewelers with regard to the efficacy of 
newspaper advertising as a means of 
speeding up sales, THE JEWELERS’ CiIR- 
CULAR correspondent found that jewelry 
advertisements in one day’s issue of the 
two leading dailies totaled approximately 
6600 lines, representing an expenditure 
of about $350 for space. As the Christ- 
mas shopping period draws near, this 
amount is likely to be greatly exceeded. 
In addition to the money spent for news- 
paper advertising, not a few jewelers 
take space in theater programs, dance 
and card party programs, and the like, 
as well as donate prizes to charity ba- 
zaars, church fairs, smokers and similar 
events. From the foregoing it will be 
seen that jewelers hereabouts believe in 
favorable publicity, and plenty of it as 
a means of stimulating trade. 

Jewelry valued at about $25 was stolen 
some time early Tuesday, Nov. 8, 
when the plate glass window in the store 
of Earl H. Gier, 129 W. Fourth St., 
Bethlehem, was smashed. The discovery 
of the robbery was made at about 6 
o’clock the next morning, when the pro- 
prietor of the D. & S. restaurant nearby 
saw the hole and summoned policeman 
Reuter. A telephone call was immedi- 
ately made to Mr. Gier, who rushed to 
his place of business in fear that entry 
might have been made to the store. A 
hasty examination disclosed the fact that 
nothing of real value had been stolen, 
the thief evidently having been fright- 
ened away before he could lay his hands 
on the other articles. It is supposed 
that the robbery took place between 
3.30 and 5 o’clock Tuesday morning. 
Some heavy object was used to smash 
a hole in the heavy plate glass, large 
enough for the person to stick his hand 
and arm through. A number of brace- 
lets and pendants in a tray near the 
hole were carried away. 








Reading, Pa. 





City detectives Arlington Britton and 
Peter Zawidski are investigating a 
burglary at Kagen’s jewelry store, 641 
Penn St., where the lock on a window 
was broken and six revolvers taken from 
the place. 

The Kay Jewelry Co., 757 Penn St., 
is celebrating the 13th anniversary of 
its embarking in the jewelry business. 
One of the features of this sale is the 
offering of jewelry on a down payment 
of 13 cents, with the privilege of paying 
the balance in 13 months. Full page 
newspaper advertisements were used to 
give publicity to this event. Cigars for 
the men and flowers for the women were 
given away on the opening day of the 
sale last Saturday. 








Jewelry stores of Michigan City, Ind., 
which have been closed on Thursday 
afternoons throughout the past season 
were again open for business this week 
and will continue to open on Thursday 
afternoons hereafter. The new arrange- 
ment was agreed upon to become effec- 
tive this month. 











Raymond Gable, formerly of Ocean 
City, N. J., is now in Lancaster. 

J. F. Apple of the J. F. Apple Co., 
and wife, have returned from a visit 
to Atlantic City. 

The medals to be the prizes in the 
events of field day at the Mercersburg 
Academy, Mercersburg, Pa., this month, 
were furnished by the J. F. Apple Co. 

The 13th anniversary sale of the Kay 
Jewelry Co., which operates stores in 
Lancaster and several other places, 
ended on Nov. 5. 

A better business bureau is about to 
be established here, Herbert H. Herr, 
chairman of the Lancaster Advertisers’ 
Club, has just announced. Its opening 
will take place at an early date. 

These visitors were recently in Lan- 
caster: Paul Markley, Pittsburgh; Joel 
P. Connolly, St. Louis; Marcus Porter 
Ridge, Cleveland; Aaron Pennsgrove, 
Chicago. 

S. Kurtz Zook and Richard H. Smith, 
the latter also of the Zook jewelry store, 
are engaged on the teams in the big 
Welfare Federation drive for funds, the 
former on the Big Gift team, the other 
on the A B C team. 

The local American Express Co.’s 
office has refused to receive packages 
intended for the districts in New Eng- 
land affected by the great disaster unless 
an agreement is signed relieving the 
company from responsibility due to de- 
lay in delivery. 

The firm of W. W. Appel & Son have 
just made for the Coatesville, Pa., 
Country Club a beautiful trophy board, 
mounting on it a considerable number 
of silver trophies. The interior of the 
Appel store has just been rearranged, 
which gives it a larger and better ap- 
pearance, new casing being added. 

C. T. Humphrey, Fairmont, N. C., 
has enrolled as a student at the Bow- 
man Technical School, and these stu- 
dents have just finished their courses 
and taken positions: G. Myron Latshaw, 
Pottstown, Pa., goes with C. W. Long- 
acre, Pottstown; Lawrence Presterly, 
Lancaster, to W. B. Gay, Waynesburg, 
Pa.; John B. Wise, Orangeburg, S. C., 
to the Wise jewelry store, Orangeburg. 

This month brings to Lancaster the 
Lancaster County Teachers’ Institute, 
most of whose nearly 700 teachers are 
women. As it will afford them an entire 
week in which to look around for Christ- 
mas gifts, the jewelers will profit by 
considerable trade from this source. As 
during the past few years the jewelry 
stores will remain open evenings over 
a longer period than other stores. The 
Merchants’ Bureau of the Chamber of 
Commerce has not yet announced any 
evening hours. 








Roscoe Murray, who recently sold his 
interest in the Murray Bros. jewelry 
store, Bluffton, Ind., to his_ brother, 


Homer Murray, has moved to Muncie, 


Ind. 
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who was just determined she was going to buy this lovely ‘Treasure’. 


ORE and more Sterling silver is becoming recognized as an 
emblem of gracious living—and the correct thing to have 
on one’s table. 


And more and more is the name “Treasure” mentioned when table silver is the 
topic of conversation. For the good taste of “Treasure” period designs is becoming 
quite a known and accepted fact. 


Deep in her heart, every woman wants to be smart. She is keen for what is correct 
in custom—what is correct in style. 


“Treasure” Solid Silver designed in period styles which fit into the decorative 
schemes of modern fine homes is the acme of good taste. And the smart exclusive- 
ness of its patterns wins the favor of leading hostesses and prominent brides. 


Each Holiday season for the past three years we have been oversold on the 
William and Mary Style. This year we have the largest stock ever. But don’t 
be disappointed. Order early. 





RoGERS, LUNT & BOWLEN COMPANY . Silversmiths 


Creators of Distinctive Tableware GREENFIELD, MASSACHUSETTS 


Member of the Sterling Silversmiths Guild of America 





“Creasure 
Solid Silber 
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STERLING 925/1000 FINE 
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Editorials 





HE importance 


How Real News * Ls 
é of publishing 
Service Protects : 2 elma 
the Trade news while it is 


news is clearly un- 
derstood by the trade, at large, but its 
value to the industry, as a protective 
feature can hardly be over-emphasized. 
Time and time again, the quick news 
service of THE JEWELERS’ CIRCULAR 
has stopped the operations of clever 
swindlers jumping frem one part of 
the country to another and in many 
instances has led to their capture. 
This is equally true as to dishonest 
employes and other thieves. 

One of the latest instances of this 
kind was the capture in St. Louis, re- 
cently, of a man who had skipped out 
of Chicago after swindling a manu- 
facturing jewelry concern of that city. 
Hunt for the man was started, a war- 
rant issued and his picture published 
in THE JEWELERS’ CIRCULAR of Oct. 
27. When copies of this issue reached 
St. Louis, the following Monday, a 
manufacturing jeweler of that city 
recognized the picture as that of a 
man recently employed by him but 
who had left his shop for employment 
with another concern. He immediate- 
ly notified the Pinkerton detectives 
who caused the man’s arrest, and al- 
though he had worked in St. Louis 
under an entirely different name, and 
strongly denied that he was a Chicago 
fugitive, he was finally forced to con- 
fess and taken back to the Windy 
City. 

As it turned out, this man had a 
record and was on parole for several 
charges, most of them for passing 
worthless checks among jewelers. He 
would have been perfectly safe in 
changing his seat of operation had it 
not been for the account in THE 
JEWELERS’ CIRCULAR and the picture 
published. 

This instance demonstrates the pro- 
tective value of full publicity as to 
crimes and criminals, and such pub- 
licity is most effective when it occurs 
immediately after the warrant is out 
for the fugitive. THE JEWELERS’ CIR- 
CULAR is glad to cooperate with all 
members of the trade in publishing 
news of this kind and urges its readers 
to read carefully the accounts of every 
fugitive wanted, not only for their 
own protection, but for that of their 
brother members of the trade. Quick 
arrests of this kind do much to dis- 
courage the thief and swindler in his 
operations. In fact, as a clever swin- 
dler remarked to the Chief of Police 
of a Texas city, some years ago, “If 


THE JEWELERS’ CIRCULAR is ‘on to me’ 
and telling of my work, I guess I'll 
have to quit because I can’t go any- 
where that the jewelers won’t be wise 
to my game.” 





HE reports of 

the seizure of 
over $100,000 
worth of diamonds 
alleged to have 
been smuggled and the arrest by the 
government agents of a large number 
of people charged with being con- 
nected with an international plot to 
smuggle diamonds, was received by 
the jewelry and diamond trade with 
much gratification last week, indicat- 
ing as it does that the prosecuting au- 
thorities of the government are alive 
to the present situation that confronts 
our trade. Whether or not the smug- 
gling of diamonds has reached the 
figure of $50,000,000 a year as re- 
cently reported in some of the New 
York newspapers, it has at least 
reached a figure so large as to make 
the Treasury Department and the De- 
partment of Justice realize that some- 
thing must be done at once, and it is 
claimed that the present activity of 
the government agents is expected to 
put a crimp in the operations of smug- 
glers who have brought in merchan- 
dise to the value of millions. 

The situation that has confronted 
the diamond and jewelry trade has 
been a most serious one, whatever the 
figure that the clandestine importa- 
tion of diamonds may have reached. 
It has been large enough to disturb 
and to disrupt the business of the 
reputable importers and cutters of our 
industry, who pay the government its 
just dues on diamonds imported. It 
has been large enough to show that 
the government’s machinery for the 
detection of smugglers of gems has 
been absolutely inadequate and that 
the loss of revénue which has resulted 
has been tremendous. 

Whether our Federal officials will 
ever be able to protect our borders, 
north and south, as well as our sea- 
coast against smugglers in an efficient 
way, is a matter of doubt to a large 
number of people who have been con- 
versant with the conditions extending 
over the past quarter of a century. 
As previously noted in these columns, 
it has been a matter of common knowl- 
edge that a regular business has been 
carried on by organized smugglers, 
who have agreed to transport dia- 
monds from Europe and land them in 
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this country at about 8 per cent of 
their invoice value. And the extent 
to which they have operated has made 
a joke of our Tariff Laws to the up. 
scrupulous importers and to those 
abroad who supply them with mer- 
chandise on credit. 

It would seem that the simplest way 
to remedy the condition would be to 
take away the incentive to smuggling 
by re-imposing the rate of duty on 
gems which prevailed here for many 
years, namely, 10 per cent on cut, 
leaving the rough free. This would 
take away practically all the margin 
which the smuggler now has to make 
his operations successful, leaving our 
cutters with a full 10 per cent differ- 
ential in their favor, and, as recent 
investigations have shown, give to the 
government approximately as much 
revenue in the way of duty as it is 
now collecting. 

Is it not time to call this to the at- 
tention of our law-makers in Washing- 
ton and urge them to stop playing 
politics and overcome their reluctance 
to a duty on so-called luxuries? Can 
they not treat the matter from a 
common sense standpoint and impose a 
duty that can be collected? If this is 
done, our gem tariff will cease to be a 
joke, the government will get its 
proper dues and our honest merchants 
and importers will no longer suffer 
from the unfair competition of the 
customs thief. 








Time to “De-Bunk” 


The above is the title of a timely arti- 
cle in the K & L Melting Pot, worthy 
of consideration. It reads: 

“Trade leaders are warning jewelers 
that the time has come when they must 
make a decision between being jewelers 
or dealers in ‘bunk and junk.’ Many 
jewelers have drifted into the habit of 
handling merchandise which belongs in 
bazaars, and, in some cases in the five- 
and-ten stores. In buying stocks, they 
have been governed wholly by the price 
tags. This has tended to cheapen per- 
sonal adornment and has impressed un- 
thinking persons that there is a lot of 
bunk about fine jewelry. 

“Better class stores have not been 
carried away by the wave of low-priced 
merchandise: they have stuck to quality, 
and their position is sound. They have 
no de-bunking to do. 

“Stores that were swept off sound 
footing by the size of the figures on the 
price tags and the prospects for big 
profits must ‘de-bunk’ if they are going 
to continue in the jewelry business. The 
public does not want ‘cheap’ jewelry 
and watches. It demands something 
genuine. 

“The warning issued by trade leaders 
to ‘grade up’ should be taken seriously. 
Those stores that insist on continuing 
to ‘grade down’ are seeking their proper 
level—the five-and-ten store.” 
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Sol Van Wezel has removed his office 
and factory to 74 W. 46th St. 

In commemoration of 40 years in busi- 
ness, Charles H. Layng, 21 Maiden Lane, 
is inviting the trade to visit his new and 
handsome show rooms at that address. 

The Mirror Watches Jewelry Co., this 
city, is the name of a concern incor- 
porated at Albany, N. Y., last week with 
a capital of $10,000. 

Sidney Y. Ball of the Norris, Ball- 
Bridges Co., Chicago, with his wife, and 
daughter, has been on a short visit to 
the metropolis, staying at the Savoy- 
Plaza Hotel. 

Milton Rosenberg of M. & A. Rosen- 
berg, importers of diamonds, 37 Maiden 
Lane, was a passenger on the Leviathan 
which left New York last Saturday. Mr. 
Rosenberg has gone to the European 
diamond markets and will remain abroad 
for about two months. 


Jerome B. Katz of L. & J. Katz, dia- 
mond importers, 20 W. 47th St., sailed 
for Europe last Saturday on the Levia- 
than. Mr. Katz will make an extended 
visit of several months to the European 
diamond markets going abroad on a pur- 
chasing trip for his concern. 


S. C. Powell of S. C. Powell & Co., 
importers of diamonds, 2 W. 46th St., 
sailed last Saturday, on the Leviathan, 
and while in Europe, will visit London, 
Amsterdam, Antwerp and Paris to pur- 
chase diamonds for his concern. Mr. 
Powell will be gone for several weeks. 


Sol Gutwirth of Gutwirth Bros., dia- 
mond importers, 170 Broadway, returned 
to this country last Friday on the 
Aquitania after a purchasing trip to the 
European diamond markets. While 
abroad Mr. Gutwirth made his head- 
quarters at the office of Gutwirth Bros., 
in Antwerp. Mr. Gutwirth was in Eu- 
rope for about 10 weeks. 


On behalf of creditors, Sternberg & 
Rosen, attorneys in the Woolworth build- 
ing, and Howard Bloom, another attor- 
ney, started bankruptcy proceedings on 
Monday, Nov. 7, in the United States 
District Court, this city, against the 
Jerome Watch Case Co., manufacturer, 
341 E. 150th St. The same day the 
petition was filed, Judge Knox appointed 
Jerome McCrarry as custodian, under a 
bond of $500. The creditors instituting 
the action and their claims include: 
Milton Nearenberg, $250; Julius Four- 
nier, $200 and Charles Rose, $50. The 
concern, it is said, has liabilities of 
$2,500 while the assets are estimated at 
$1,000 including machinery, fixtures, 
furniture, ete. 
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Morris Reuben and Isaac Segalowitz, 
both living at 272 S. Ninth St., Brook- 
lyn, N. Y., and who were arrested when 
they attempted to dispose of $6,000 worth 
of smuggled diamonds, were sentenced 
on Monday, Nov. 7, by Judge Bondy in 
the United States District Court, to 
serve three weeks in prison. The dia- 
monds have been seized by the govern- 
ment. Last August, the pair were ar- 
rested at the office of a diamond con- 
cern at 10 W. 47th St., where they at- 
tempted to sell the gems. The members 
of the firm became suspicious when this 
pair offered the stones and immediately 
notified the customs authorities. Special 
Agent Lynch and several other customs 
officials arrested them and after being 
taken to the Customs House, Reuben and 
Segalowitz admitted they had landed on 
Aug. 5 on the George Washington with- 
out declaring the gems. One of the men 
traveled third class, while the other 
came in as a tourist. 


Hellmut Kienzle, of the factory at 
Schweiningen, Germany, arrived in this 
country, recently, as a member of a com- 
mercial and industrial commission con- 
sisting of about 10 business men. This 
commission is touring America and 
studying manufacturing and _ business 
organizations. Mr. Kienzle has visited 
Buffalo, Niagara Falls, Detroit, Cleve- 
land, Chicago, St. Louis, Pittsburgh, 
Washington, Philadelphia, and is now in 
New York city. Mr. Kienzle and party 
have been entertained by the German 
consuls and Chambers of Commerce of 
the different cities and were given a 
special entertainment by the Chamber 
of Commerce at St. Louis. Mr. Kienzle 
states that he has been much impressed 
by what he has seen and admires the 
business life in this country. He will 
remain in America until December and 
will then return home. While here, Mr. 
Kienzle is making his headquarters at 
the office of his concern, the Kienzle 
Clock Co., 221 Fourth Ave. 


Fifty jeweled and enameled gold boxes, 
many with miniatures, are to be sold 
today (Thursday) by order of the Hamil- 
ton National Bank, trustee. The boxes 
have been shown at the Anderson Gal- 
leries, where the auction takes place this 
afternoon. An odd gold patch box, 
shaped like a courier’s dispatch case, was 
made in Paris circa 1820. There are sev- 
eral book-shaped gold snuff boxes, sev- 
eral oval, circular or oblong. One French 
early 19th century gold enameled snuff 
box is said to have been a gift from the 
Emperor Francis of Austria to an Im- 
perial Councilor in recognition of his 
services at the Council of Aix-la-Cha- 
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pelle, 1818. A gold and enameled bon- 
bonniére has a plaque painted on trans- 
lucent striped purple and a band painted 
with Rafaelesque birds on a _ purple 
enamel ground. Another round bonbon- 
niére with a miniature representing Or- 
pheus and Eurydice is signed by Richard 
V. Soutter. Another, bearing a minia- 
ture of a lady of rank, is by Piat Joseph 
Sauvage, 1744-1818. A number of the 
boxes have miniatures, and one has a 
mosaic panel. 

An echo of the notorious Whittemore 
gang was heard, last week, when one of 
its members was frustrated in an at- 
tempted jail delivery at Clinton Prison, 
Dannemora, N. Y. The information 
which reached New York stated that the 
head of the plotters was Leon Kramer 
who, as the trade will recall, was one 
of the principal members of the Whitte- 
more gang. Kramer, with his brother, 
Jacob, is serving a 40-year sentence in 
prison. It is understood that the plot 
to shoot their way out of prison was 
frustrated by officials who, it is said, re- 
ceived information from one of the 
“trusties.” For informing the prison 
authorities of the proposed plot, the 
man, it is claimed, was stabbed by Leon 
Kramer while the prisoners were in the 
prison yard. After the plot was frus- 
trated, Leon Kramer was questioned and 
put under severe restrictions. Despite 
this, however, it is claimed that he man- 
aged to secrete a knife in his clothes 
and while in the exercise yard, on Mon- 
day afternoon, of last week, attacked 
the informer and wounded him so that 
he had to be taken to the prison hospi- 
tal. Nathan Weinzimmer, who is said 
to have driven the car for the Whitte- 
more gang and who is the only one of 
the “mob” never brought to New York 
and placed on trial, has lost his fight in 
Cleveland against his extradition. After 
Weinzimmer was taken into custody in 
Cleveland, he was held in $50,000 bail. 
He fought extradition proceedings in 
which it was planned to bring him to 
New York. The lower court ruled in 
favor of his extradition and Weinzim- 
mer then took the case to a higher court 
which only last week upheld the ruling 
of the lower tribunal. Weinzimmer is 
still out on bail and when brought in 
will probably be turned over to New 
York detectives who will soon leave for 
Cleveland. 

Arthur I. Demarest, for 40 years in the 
diamond and jewelry department at the 
Fifth Ave. store of the Gorham Co., has 
started in business for himself and in 
the future will sell to private trade. He 





(Continued on page 95) 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
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has opened an office in Room 83 at 542 
Fifth Ave. 

Hubert A. Wood, representing Koke, 
Slaudt & Co., manufacturers’ agents and 
jewelers, Los Angeles, Cal., is in the 
Metropolis on a business trip. He is 
making his headquarters at the Hotel 
Pennsylvania. 

Mrs. A. S. Anzell, proprietor of the 
Specialty Mfg. Co., 39 Front St., Brook- 
lyn, returned the middle of November 
from a business visit to Detroit. She 
was impressed with business conditions 
in Detroit in both the jewelry and auto- 
mobile lines. 

Mr. and Mrs. Joseph H. Jacobson, the 
former a manufacturing jeweler at 125 
Canal St., entertained a number of rela- 
tives and friends on Sunday, Nov. 13, 
in honor of the confirmation of their 
son, Herbert. The ceremony took place 
in the Gold Room of the Imperial Manor, 
1657 78th St., Brooklyn. Music was fur- 
nished by the Sunny Brook Society Or- 
chestra. 

It was announced last week that Her- 
bert A. Johnson has been appointed 
New York manager of the Leipzig Trade 
Fair, Inc., to succeed the late E. A. 
Boettcher. The headquarters of the 
Leipzig Trade Fair in this city is at 
630 Fifth Ave. The next general fair 
will be held in Leipzig, from March 4 to 
March 10, 1928 while the technical fair 
will open on March 4 and continue until 
March 14. 

The Merchants Association of New 
York has sent out to all of its members 
a notice cautioning merchants to be 
careful in making donations to charit- 
able organizations issuing Christmas 
appeals. Many members of this associ- 
ation are affiliated with the jewelry and 
allied industries and will undoubtedly 
be solicited during the holiday season so 
for this reason they should either in- 
vestigate or ask the Bureau of Advice 
and Information about the worthiness 
of questionable appeals. 


An offer of 25 cents on the dollar 
made to creditors by the Casperfield 
Jewelry Corp., 160 W. 34th St., this city, 
was accepted last Tuesday at a meeting 
held in the offices of Goldman & Frier, 
attorneys, 15 Maiden Lane. The settle- 
ment is payable 15 cents in cash and 
the balance in two notes of five cents 
each. They are to be indorsed by 
Nathan H. Casperfield and are due in 
two and four months. The concern 
owes about $15,000 and has assets of 
approximately $1,500. 

Nat L. Blauston, trading as _ the 
Bristol Gift House, dealer in jewelry 
and novelties, 500 Fifth Ave., was peti- 
tioned into bankruptcy in the United 
States District Court, last Monday. An 
order signed by Judge Knox, appointing 
Arthur C. Leach as receiver under a 
bond of $2,000 places the liabilities at 
about $15,000, as against assets esti- 
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mated to be worth $3,500. The petition- 
ing creditors and their claims include: 
M. J. Dratman & Son, $227; S. Weiss- 
man Co., Inc., $158, and Harry Kramer, 
$210. 

The executive committee of the Jewel- 
ers Security Alliance held a regular 
monthly meeting last Friday with the 
following present: President, H. C. Lar- 
ter; vice-presidents, H. H. Butts, C. J. 
Brotherly and Leo Wormser; treasurer, 
Bernard Karsch; secretary, Jas. H. 
Noyes; and Henry Abbott, Alpheus L. 
Brown, H. H. Dillingham, Prentice 
Luckey, Frank T. Sloan and Nathan J. 
Stern. There were 18 new members ad- 
mitted to Class B and six Class A mem- 
bers were transferred to Class B. Dur- 
ing the meeting, six rewards were or- 
dered paid. 

The creditors of C. J. Schnelwar, Inc., 
manufacturing jewelers, 71 Nassau St., 
met at the offices of Karelsen & Karel- 
sen, attorneys, 1440 Broadway, last Fri- 
day afternoon to discuss the affairs of 
the concern. Several weeks ago, the con- 
cern’s salesman was held up and robbed 
in Chicago but the exact amount of the 
loss was not known until the meeting 
when it was announced that the thieves 
had taken merchandise worth between 
$21,000 and $23,000. This loss is cov- 
ered by a policy in the Thread and 
Needle Insurance Co., of London, Ac- 
cording to figures made known by Frank 
Karelsen who was in charge of the meet- 
ing, the liabilities of the concern amount 
to about $31,700. Figuring the money 
which will be derived from the policy 
and other items inventoried, the assets 
will probably total about the same 
amount. In addition to the $21,000 
which the concern will claim on the 
policy, it was shown that there are ac- 
counts receivable amounting to $3,195; 
machinery, tools and fixtures, $3,860; 
and pledged goods, $6,000 on which $4,- 
000 is owed. It was decided at the meet- 
ing that Mr. Schnelwar should continue 
the business under the guidance of a 
creditors’ committee, of which Mr. Ka- 
relsen will be the directing head. After 
the policy has been paid to the concern, 
it is planned to make a pro rata dis- 
tribution and if possible to settle. all 
claims in full. 








Business Troubles 





T. Thompson, Buffalo, Minn., is offer- 
ing 20 cents on the dollar to creditors. 

Bernstein’s, Des Moines, Iowa, has filed 
a voluntary petition in bankruptcy. 

Gamler’s, Inc., Rochester, N. Y., has 
assigned for the benefit of creditors. 

Ira C. Althouse, Lancaster, Pa., is 
reported to be in bankruptcy. 

Alex L. Klavans, Inc., Norfolk, Va., 
has filed a voluntary petition in bank- 
ruptcy. 

L. E. Harlan, Woodriver, IIl., has 
filed a voluntary petition in bankruptcy. 
The assets are placed at $3,400 and the 
liabilities at $5,600. 

N. N. Hajjar, Munising, Mich., is of- 
fering 20 per cent to creditors in settle- 
ment. The assets are placed at $1,000 
and the liabilities, $5,000. 
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Death of Morris Joseph 


President of Des Moines, Iowa, Jewelry Con- 
cern Succumbs to Acute Heart Disease 


Des MoINEs, Iowa, Nov. 14.—Morris 
Joseph, head of the jewelry house of 
S. Joseph & Sons, at Locust and Sixth 
Sts., this city, died yesterday morning at 
his home, 334 Tonawanda Drive. Death 
was caused by acute heart disease. 
Shortly after dinner on Friday evening, 
Mr. Joséph was taken ill and passed 
away about 36 hours later. Previous to 
his sudden illness, Mr. Joseph was ap- 
parently in good health and his passing 
was a shock to his many friends in this 
city. 

Morris Joseph was born in _ Des 
Moines, Oct. 30, 1875, and made this city 
his residence during his entire life. He 
was the son of Solomon Joseph, founder 
of the present jewelry firm. 

Mr. Joseph was not very active in 
civic life, but was a liberal giver in wel- 
fare drives and other charitable works. 
He was a member of the Des Moines 
club, the Park View club, the Conopus 
club and the Masonic order, and held 
a life membership in lodge 98, B. P. 
O. E. 

The funeral services are to be held 
at 11 o’clock, tomorrow morning, in 
Dunn’s Funeral Parlor. 

In 1911 Mr. Joseph married Miss 
Cora Rothschild of Omaha, and besides 
his widow is survived by three children, 
Morris, Jr., Sylvia and Barbara as well 
as his mother, Mrs. Babette Joseph, 
three sisters, Mrs. C. L. Levitt of Minne- 
apolis; Mrs. M. M. Marks of New York, 
and Mrs. Sol Sheuerman of Des Moines, 
and one brother, Burton, of Des Moines. 














M. L. Lubin will take larger quarters 
at 144 Ferry St., after Nov. 1. 

A. V. Fausel is now asséciated with 
the W. E. Edge Jewelry Co., maker of 
the woven wire jewelry, 480 Washington 
St., and starting Nov. 1, is now calling 
on the manufacturers and wholesalers 
in the eastern territory. 

The Christy Shoppe, Inc., has been 
incorporated under the laws of the State 
of New Jersey to deal in jewelry at New- 
ark. The capital is $125,000 and the 
incorporators are Carrie Johnston, New- 
ark; Frederick R. Kalning, Linden, and 
Hann Christensen, Brooklyn. 

H. A. Wilson, president of the H. A. 
Wilson Co., 105 Chestnut St., this city, 
has been confined to his residence, at 
68 W. 58th St., New York city, for the 
past two weeks as the result of a severe 
cold. He is reported well on the road to 
recovery. 

Butler’s, Inc., is the name of a con- 
cern which has taken out papers of in- 
corporation to engage in the jewelry 
business in Newark. The capital is 100 
shares, no par value. The incorpora- 
tors are Kalman Bernstein and Lillian 
Bernstein, East Orange, and Isadore V. 
Davis, Newark. 
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GRACE NATIONAL BANK 


Fills a Real Need in the Trade 


Admirably equipped to advise and 
assist jewelers in all their requirements. 


We extend a courteous and sincere welcome 
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Benjamin W. Tomar, engraver to the 
trade, has moved from Room 307, Wash- 
ing Square building, to Room 403 in 
that building. 

The fact that the firm is in its 29th 
year of refining service to the trade is 
announced in The Crucible, the official 
organ of the firm of T. B. Hagstoz & 
Son at 709 Sansom St. 

The Sansom Street Business Men’s 
Association has enlisted itself in the 
Red Cross drive and is out to enroll 
every member as a member of the Phil- 
adelphia chapter of the Red Cross. 

Among recent callers on the trade 
was J. McCord of the Star Watch Case 
Co., Ludington, Mich. Another was 
Fred Marks, representing Henry Led- 
erer & Bro., Providence. 

A handsome new front for their store 
at 2846 Kensington Ave., has been put 
in by S. J. Lyons & Co., making the 
store now one of the most attractive in 
the Kensington district of the city. 

The four-story building at 726 Chest- 
nut St., occupied for years by M. Sickles 
& Sons, was formally transferred this 
week by Abraham Sickles to Otto G. 
Haussmann. 

Arthur Aisenstein and J. A. Baltin of 
the Aisenstein & Gordon sales force 
have returned from a prosperous trip 
through South Jersey, where they report 
they found business improving among 
the retailers. 

A sneak thief who entered the jewelry 
store of Rebecca Mandy, 1326 Columbia 
Ave., succeeded in distracting her atten- 
tion on a pretext and while she was in 
the rear of the store escaped with 
jewelry valued at $470. 

Friends of S. J. Weitz, jeweler at 517 
Spruce St., are congratulating him on 
the fact that his son, “Ted” is now 
broadcasting his songs nightly over the 
radio from Stations WABQ and WCAU, 
both of this city, showing that “Ted” 
can sing as well as sell jewelry. 

The police have sent out a general 
warning to jewelers and pawnbrokers 
to be on the watch for several rings and 
bracelets stolen recently from a num- 
ber of homes of wealthy residents of 
Chestnut Hill in the Germantown sec- 
tion of the city. 

Recent callers on the wholesale trade 
here included Frederick B. Platt of New 
York, representing a number of lines; 
Mr. O’Shaughnessy and W. B. Wilson 
of the pyralin department of the du 
Pont Co., Wilmington, Del.; and M. 
Pogul representing Skaletzky Bros. of 
New York. 

John Keeler, watchmaker, for a num- 
ber of years with W. L. Gsand, jeweler 
at 45 South Eighth St., has gone into 
business for himself in the Berman & 
Cohan building, 722 Sansom St. George 
D. Malcolm, formerly with S. J. Lyons, 
has entered the wholesale jewelry busi- 
ness with an office in the same building. 
_ Charles J. Maxwell, jeweler and pres- 
ident of the Walnut Street Business 
Men’s Association, will be one of the 
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guests at the speakers table at the Busi- 
ness Progress dinner which the Cham- 
ber of Commerce is to hold at the Ben- 
jamin Franklin Hotel on Nov. 18, at 
which Secretary of Commerce Hoover 
is expected to be the principal speaker. 

“Sonny” Bachover, wholesale jeweler 
in the building at Chestnut and Ninth 
Sts., is a victim of building troubles just 
now. Recently he moved to the second 
floor front but owing to many changes 
being made in the building finds himself 
handicapped by uncompleted changes in 
his offices. However, he is doing busi- 
ness but wishes carpenters, plumbers 
and others concerned could manage to 
move a little faster. 

Max E. Gordon, of the Central Zion- 
ist executive committee for the Phila- 
delphia district was made happy last 
week by receipt of a check for $1,000 
from George H. Wilcox, a prominent 
Philadelphian, with the request that Mr. 
Gordon turn the money over to the 
United Palestine Appeal. Mr. Wilcox 
added that the work being done in Pal- 
estine was one of the greatest in the 
world today, and expressed a keen inter- 
est in the rehabilitation of the ancient 
Jewish homeland. 

A general warning has been sent out 
to the jewelers of the city, both whole- 
sale and retail, by the Better Business 
Bureau to be on the watch for a num- 
ber of fake directory canvassers who 
came here prepared to work among the 
jewelers. Whether any of the latter 
have been caught by these swindlers is 
not known but the Bureau advises that 
thousands of dollars are lost in this way 
annually and asks all jewelers ap- 
proached by these canvassers to notify it 
before signing any contracts for adver- 
tising or listing space in the so-called 
mediums. 

Although John D. Enright, well 
known retail jeweler of Kensington and 
Germantown, failed in his independent 
candidacy for City Council against the 
Vare or so-called regular Repubican or- 
ganization in the eighth district, he 
forced the regulars to work their hard- 
est to defeat him, polling more than 20,- 
000 votes, without any special campaign 
organization, although he had the back- 
ing of the Citizens Party. His popu- 
larity in the Kensington district was 
shown by his large vote in what always 
has been a hard-boiled organization sec- 
tion of the city. 

The election of Samuel P. Leeds, hotel- 
man and banker, to the presidency of 
the Char.der of Commerce of Atlantic 
City, is hailed by jewelers here and at 
the Shore as a promise that he will 
again take up the war on the fake auc- 
tion houses which continue to infest the 
Boardwalk, despite half-hearted at- 
tempts by the city authorities of the 
resort to curb them. Mr. Leeds was 
president of the Chamber for 10 years 
up to a couple of years ago and during 
that time made life as miserable as pos- 
sible for the “fakirs.” It is understood 
he plans to renew the war and insist 
that the city officials help to drive the 
auction shops of low type from the 
Boardwalk. 
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The Engineers Club of Philadelphia 
has invited members of the Sansom 
Street Business Men’s Association and 
other jewelers to a lecture and demon- 
stration at its clubhouse, 1317 Spruce 
St., on the evening of Nov. 28, the topic 
being, “How to make your show case 
sell your goods.” Officials of the club 
point out that in no line of trade is 
there more opportunity for show case 
selling and fine window displays than 
in the jewelry trade and have urged 
every jeweler in the city to be present 
at the demonstration. Snappy talks on 
effective window and show case lighting 
for jewelers are to be given by John H. 
Waterbury, illuminating engineer for 
the Benjamin Electric Co., and by Percy 
R. Holmes, illuminating engineer for 
the Philadelphia branch of the National 
Lamp Works. 











George W. Spier & Co. has ready for 
issuance an attractive holiday booklet, 


to be mailed to customers. It is illus- 
trated with photographs of articles 
offered for sale, and contains many help- 
ful suggestions. The jewelry store has 
recently been painted, and new show- 
cases installed, giving room for in- 
creased business. 

The enactment of a law similar to the 
Baumes law in New York was urged at 
a meeting of the board of governors of 
the Merchants and Manufacturers’ As- 
sociation. The law is aimed at the 
habitual criminal and would provide life 
punishment for the fourth offense. An- 
other subject discussed vigorously at the 
meeting was a proposed movement for 
increasing patronage of the industries 
of Washington by the residents of the 
District of Columbia. Arthur J. Sunder- 
lin is the head of the retail jewelers’ 
section of the association. 

The well-known firm of R. Harris & 
Co., is preparing to remove from Sev- 
enth and D Sts., N. W., to the North- 
west corner of F and 11th Sts. They 
have leased the entire six-story building 
at the latter address, and will commence 
moving just after Jan. 1. The company 
has been in existence over 51 years, and 
has enjoyed unusual success. The pur- 
pose of changing location is due to the 
ever-increasing amount of business. 
New departments will be added, and in- 
creased facilities offered patrons. In 
the meantime, the store is conducting 
a sale. 








Two unusually interesting pieces were 
recently made by Ikko Matsumoto, 
Indianapolis, Ind., jeweler. These 
pieces were hand-hammered copper fire- 
place ornaments. A large monkey is 
the principal motif in one and three yel- 
low eyed owls in the other. The pieces 
are 36 by 42 inches and are studded and 
bordered with tiny jewels. About six 
weeks’ time was employed in the making 
of these pieces. They are to be used 
in a yacht belonging to Carl Fisher. 
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This Beautiful Navarre Movie Display Will 


Increase Your Pearl Business 








No department stores, drug stores, mail order houses 
or any other channels unfair to legitimate retail 
jewelers can offer NAVARRE PEARLS at slashed 
prices and leave you “holding the bag.” NAVARRE 
PEARLS are sold direct to legitimate retail jewelers 
exclusively. 


The display consists of a polychrome finished, satin 
top display table measuring 14 by 25 inches, an ele- 
gant frame background containing beautiful bezeled 
mirrors on each side with photograph in the center 
which can be changed from time to time. Three 
nameplate-easels for window or counter display. 
12 original and authorized photographs of Clara 
Bow, May McAvoy, Esther Ralston, Gwen Lee, 
Patsy Ruth Miller, Billie Dove, Alyce Mills, Eva 
Novak, Betty Bronson, Claire Windsor, Georgia 
Hale and Dorothy MacKail, all nationally famous 


Blauer-Goldstone Company, Inc. 


5 NORTH WABASH AVE. 
CHICAGO, ILLINOIS 


NAVARRE MEANS PROTECTION | 














motion picture stars who have worn and praised 
their NAVARRE PEARLS for the past several 


years. 


There are 12 necklaces of NAVARRE PEARLS 
in the fashionable lariats, ropes, duos, triple strands 
and several original designs in novelty creations 
with silver and gold ornaments in the selection. A 
guarantee bond accompanies every NAVARRE 
necklace. The retail selling price of the 12 neck- 
laces of NAVARRE PEARLS is $150.00. Pd 
The cost to you, including all display mate- al ws 
rial is $49.50. eS 
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Chicago Notes 





William S. Frink of Charles H. 
Conant & Bro., New York city, was a 
visitor in Chicago during the past week, 
calling on the trade. 

Maynard Levy of Marks & Levy, 
auctioneers, at 35 E. Wacker Drive, left 
last week for Portland, Ore., where he 
will open an auction sale. 

“Eddie” H. Schwartz of L. H. Keller 
& Co., New York city, spent several days 
of the past week in Chicago calling on 
the trade. Mr. Schwartz is enroute to 
the Northwest. 

H. Herbert, president of the Cutler 
Jewelers’ Supply Co., Detroit, Mich., 
spent one day in Chicago last week on 
special business. This was Mr. Her- 
bert’s first trip to Chicago. 

M. A. Gold, manager of the Chicago 
office of the Marathon Co., left this week 
for Attleboro, where he will spend a 
couple of weeks at the home office and 
factory getting his new spring line. 

Art Pisahl of the Keystone Watch 
Case Co. is making a business trip to 
Detroit and points in the Middle West. 
Mr. Pisahl will be away for several 
weeks. 

Amos Blackinton, Bates & Bacon, 
Attleboro, Mass., renewed old acquaint- 
ances in Chicago during the past week. 
Mr. Blackinton spent several days here 
and called on the trade. 

Victor B. Hume, manufacturer’s rep- 
resentative with offices at 1103 Hey- 
worth building, returned last week from 
an extended business trip through his 
Middle West territory. 

George Goldberg of the Schless-Har- 
wood Co., New York, visited the trade 
in Chicago during the past week on 
his way East from the Pacific coast 
where he spent some time in visiting 
with his customers. 

Marvin Wexler of Wexler Bros., spent 
several days of the past week at his 
home, nursing an infection on his face. 
Mr. Wexler was ready to leave for his 
territory when he became ill, so had to 
postpone his trip for a week. 

Randolph Wadsworth of the Wads- 
worth Watch Case Co., Dayton, Ky., 
spent a few days of the past week in 
Chicago, visiting at the local office of 
the company in the Jewelry Mart and 
calling on friends. 
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L. A. Bergsman of the Chicago office 
of the Poole Silver Co., 5 N. Wabash 
Ave., is leaving some time this week 
for a trip to the factory at Boston, and 
a visit to their New York office. Mr. 
Bergsman will remain there for about 
two weeks assisting in getting out new 
spring items. 

Among the retail jewelers in Chicago 
during the past week, looking over the 
markets and making purchases for 
their holiday business were: Carl F. 
Tennie, Appleton, Wis.; Miss Lou 
Anderson of Dwyer & Anderson, Rock- 
ford, Ill.; Chester M. Proper, Nebraska 
City, Neb. 

In the matter of I. C. Newman, retail 
jeweler, at 183 N. Clark St., another 5 
per cent has been paid creditors. This 
makes 25 per cent in all paid to date. 
Arthur Newman, nephew of the late I. 
C. Newman and executor under his will 
is operating the business, and reports 
the business has been showing a profit 
under his management as executor. 

Max Hirsch, wholesale watch dealer 
with offices at 31 N. State St., accom- 
panied by Mrs. Hirsch, returned to Chi- 
cago last week after spending many 
months at the Pacific coast. They spent 
some time at the home of Mrs. Hirsch’s 
mother in California, and from there 
Mr. Hirsch visited the trade through 
the entire West. 

Mrs. E. Dickinson of the firm of T. 
& E. Dickinson, prominent retail jewel- 
ers at Buffalo, N. Y., spent a couple of 
weeks in Chicago, visiting with her 
grand-daughter and calling on many 
of her old friends in the trade. Mrs. 
Dickinson is a pioneer in the jewelry 
business of Buffalo, and is still active 
in the management and buying for the 
store though one of the eldest jewelers 
in the State. 

Sidney Levinson’ representing L. 
Heller & Son, is making a business trip 
this week throughout the Northwest. 
He will return to their Chicago office in 
the Heyworth building in about 10 days. 
“Jake” Levin, Chicago manager for the 
Heller concern, left Sunday night for 
St. Louis and Kansas City, where he 
will spend a few days in calling on 
the trade. Before returning to Chicago 
Mr. Levin will go to Excelsior Springs 
and spend a week resting. 

Boas Hatowski & Sons, wholesalers, 
located on the 11th floor of the Mallers 





building, announced last week that 
Lester Yarmo is now associated with 
them as a representative. He is calling 
on the Chicago retail trade, as well as 
surrounding cities. This is Mr. Yarmo’s 
first venture into the jewelry industry. 
He formerly was connected in other 
lines. Mr. Yarmo will visit the trade 
in the interest of this firm’s silverware 
department. 

Theodore J. Hoyer, retail jeweler at 
3955 Irving Park Blvd., through his 
attorney, Martin Piepenburg, filed a 
voluntary petition in bankruptcy last 
week. The liabilities are given as $3,- 
122.26 with no assets. Mr. Hoyer 
started in business for himself in April, 
1919, purchasing the retail jewelry store 
at 4009 Irving Park Blvd. He remained 
there until January, 1926, when he 
moved to his present address and into 
smaller quarters. 

Herbert O. Kemnitz, retail jeweler, at 
4533 N. Kedzie Ave., was the victim of 
holdup men on Tuesday afternoon’ of 
last week. Three men entered his store 
and ordered him into a rear room. 
When he hesitated about their order one 
of the gang hit him over the head with 
the butt end of a revolver. They then 
carried him into the rear room and while 
one of the men guarded him the others 
ransacked the safe and cases and 
escaped with about $5,000 worth of 
merchandise. The greater part of his 
loss is covered by insurance. 

Funeral services for William B. 
Drackett, vice-president of George M. 
Forman & Co., who died on Tuesday of 
last week after an illness of several 
months, were held on Friday at 2 p. m., 
from the residence at 1321 Hood Ave., 
to the Church of Atonement. Burial 
was at Rosehill cemetery. He is sur- 
vived by his widow, and two sons, 
Justin W. and Myron J. Drackett. Mr. 
Drackett was widely known in financial 
and real estate circles in Chicago, as 
well as in the jewelry business. In the 
early 1900’s Mr. Drackett was associated 
with the wholesale jewelry firm of B. F. 
Norris, Alister Co., as their credit man- 
ager. He was with them a number of 
years and left them to go to California 
where he remained for a few years. 

Benj. D. Sachs, auctioneer, returned 
recently from Billings, Mont., where he 





(Continued on page 100) 








100 
Chicago Notes 





(Continued from page 99) 








conducted his 19th consecutive sale for 
the same retail house. Mr. Sachs re- 
ports this was a reduction sale and the 
biggest sale he ever held for them. Mr. 
Sachs has offices at 5 S. Wabash Ave. 

N. S. Worth, vice-president of the 
Eclipse Fountain Pen & Pencil Corp., 
New York city, with Chicago headquar- 
ters at 31 N. State St., left on Wednes- 
day of this week for the home office 
where he will remain until after the first 
of the year, preparing his new 1928 line. 

William Juergens and William Juer- 
gens, Jr. of Juergens & Andersen Co., 
left last week for New York city, where 
they will spend about 10 days on busi- 
ness. 

“Jack” Liebowitz, celebrated the for- 
mal opening of his beautiful new store 
last Saturday. The business is to be 
operated under the name of the Liebow 
Jewelry Co., and is located in the At- 
lantic Hotel building, 314 S. Clark St. 
His mahogany wall and counter cases 
are arranged very attractively. In the 
front of the store is a small diamond 
office equipped with table and chairs 
making it inviting to customers. All 
of his trays are the most modern in 
metal and his window displays are most 
attractive. All day Saturday, Mr. Lie- 
bowitz was busy welcoming his many 
friends and receiving congratulations. 
The store was banked with flowers sent 
by friends and members of the trade and 
telegrams were received from all over 
_ the country. Mr. Liebowitz formerly 
was in business at St. Joseph, Mo. All 
visitors were presented with souvenirs 
in commemoration of the opening; ladies 
were given a silver compact and men 
were presented with a novel pencil. 

J. J. Sommer of the J. J. Sommer Co., 
manufacturing jewelers at North Attle- 
boro, Mass., spent the past week in 
Chicago completing arrangements with 
George O. Flemming, who is _ repre- 
senting this line in Chicago, through the 
Middle West and Northwest as far as 
Denver, and the South. Mr. Flemming 
will start his duties for this firm on Dec. 
1, and will have Chicago headquarters in 
the Heyworth building. Mr. Flemming 
needs no introduction to the wholesale 
jewelry trade in this territory, as he 
has called on them for more than 10 
years. For the past year he repre- 
sented the H. F. Barrows Co., and prior 
to that time and for a number of years 
was associated with the Chicago office 
of the Wadsworth Watch Case Co. J. 
J. Sommer has traveled this entire 
territory for the past 40 years. He will 
continue to call on his many friends 
through the West as far as the Pacific 
Coast. He just completed a trip over 
this territory and reports things favor- 
able. 

The Chicago office of the [Illinois 
Watch Case Co., and the Elgin-Ameri- 
can Mfg. Co., located on the 16th floor 
of the Jewelry Mart, 35 E. Wacker 
Drive, has just been rearranged and re- 
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furnished. One of the large private 
offices has been equipped with a ma- 
hogany wall case to accommodate the 
display of the Elgin-American Mfg. Co.’s 
line of sterling silver hollowware. An- 
other large private room has been fitted 
out with cabinets containing shallow 
drawers, made specially for the display 
of the Elgin-American Mfg. Co.’s, novel- 
ties such as compacts, cigarette cases, 
travelling clocks, ete. Other cabinets in 
the same room were made to display 
the Illinois Watch Case Co. line of 
cases. A small private room has been 
built off the general offices to be used 
for a shipping room. New counter cases 
have been added in the general offices, 
and this has been made more private by 
the installing of a railing and gate. The 
general offices, as well as the private dis- 
play rooms have been finished off beau- 
tifully with pictures, mirrors and 
drapes. All new desks and chairs in 
mahogany have also been added. 














The retail jewelers at Tell City, Ind., 
including Fred Heinzle, are members of 
a live Kiwanis Club, which was organ- 
ized in that live city recently. 

Ray Sisson, well known pearl buyer 
at Decker, Ind., was a business visitor 
in Evansville a few days ago and re- 
ported that there were still some mussel 
shell camps in operation along White 
river, but they are expected to close 
down with the coming of freezing 
weather. 

T. M. Bayse, one of the leading jewel- 
ers at Rockport, Ind., took a leading 
part in the Lincoln Memorial Drive in 
Spencer county, in which Rockport is lo- 
cated. Spencer county raised her quota 
in the drive, amounting to more than 
$5,000 in less than two weeks’ time. As 
stated in a previous news letter from 
this city the drive is state-wide and the 
purpose is to raise the sum of $1,250,000 
for the purpose of erecting a Shrine at 
Lincoln City, Ind., to the memory of 
Abraham Lincoln and his mother at Lin- 
coln City, where the mother is buried in 
a state park. 

With S. Selka as auctioneer and H. 
Wolpa as salesmanager, J. M. An- 
slinger & Co., retail jewelers at 717 
Main St., this city, conducted a success- 
ful auction sale starting on Saturday, 
Nov. 5. The Anslinger concern made it 
plain in all its newspaper advertisements 
that the firm is not going out of busi- 
ness, but that the object of the sale was 
to get better acquainted with the people 
of Evansville and the Tri-state territory. 
During the sale high grade watches, dia- 
monds, solid gold jewelry, sterling silver, 
Rogers and Community | silverware, 
clocks and ivory sets were sold at good 
prices. Two sales were conducted daily, 
one at 2 p. m. and the other at 7 p. m. 
Many people who attended the sale are 
said to have laid in their supply of 
Christmas presents. 





November 17, 1927 


A great deal of interest was mani- 
fested by Oakland City people and those 
living in the surrounding country in the 
Blue Bird pearl contest, which was held 
a few days ago at McConnell’s retajj 
jewelry store at Oakland City, Ind. Mrs. 
Genevieve Cochran was awarded the first 
prize, John Ford, second and George 
Deffendahl was given third prize. The 
judges were Victor Evans, high school 
principal; T. W. Brothers, merchant, and 
Isaac Schiele, mine worker. A card with 
one real pearl and many imitation pearls 
was placed in the McConnell show win- 
dow. Contestants were to select the real 
pearl and write an essay on their rea- 
sons for the selection. Sealed instruc- 
tions from the pearl company to the 
judges were received and the decisions 
were made by the judges as to the se- 
lection of the real pearl, and on the 
merits of the essay. Several hundred 
Oakland City people participated in the 
contest. 

Trade conditions in many of the south- 
ern Indiana towns have been getting 
better during the past few weeks and 
the retail jewelers here and in other 
towns in the Tri-state section are look- 
ing for a live Christmas holiday trade. 
As stated previously in these columns, 
many of the large manufacturing plants 
in Evansville now are being operated on 
steady time and there are fewer unem- 
ployed men than were here a year ago 
at this time. Reports from the rural 
communities are more encouraging than 
they have been for some time past. In 
the mining towns retail trade has picked 
up a great deal lately and dealers are 
encouraged at the outlook. Most of the 
dealers who have been interviewed re- 
cently say that the prospect is as good 
now or even better than it was this time 
last year. The Evansville jewelers are 
urging their patrons and friends te 
do their Christmas shopping early this 
year. This also is being urged by the 
merchants in many of the towns of this 
section. 








Richmond, Va. 


N. F. Jacobs & Son, jewelers, 827 E. 
Main St., announce that they are clos- 
ing out their entire stock at reduced 
prices preparatory to moving to another 
site. They have been located at their 
present site for 40 years. They state 
that they are forced to vacate because 
their lease expires soon. 

Jahnke & Co., jewelers, 200 E. Grace 
St., announce that they are retiring 
from business after over 75 years of 
honorable service to the public of Rich- 
mond and vicinity. For many years, the 
firm was located on E. Main St. near 
Ninth St. It moved to its present site 
several years ago. It announces that 
it is closing out its stock of $75,000 
worth of fine jewelry. 











The stock of Miller’s jewelry store, 
Orange, Mass., was damaged by smoke 
and fire to the extent of $1,000 in the fire 
which broke out in the Bartolomei Block 
recently. 
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G. R. Watts of the Waltham Watch 
Co., was a visitor at Milwaukee whole- 
sale houses during the past week. 

Arthur Leichtfuss with the Bozhardt- 
Possin Co., attended the homecoming 
game of the University of Wisconsin at 
Madison. 

Miss Marion Rank, 17, daughter of 
Henry Rank, of Rank & Motteram, 
retail jewelers, died Nov. 3, after an 
illness of eight months. Miss Rank was 
a student at Holy Angels academy and 
was widely known in Milwaukee. 

Among retailers who visited local 
wholesale houses during the past week 
are L. F. Stark, Chilton; J. R. Cox, 
Fort Atkinson; C. F. Eckel, Port Wash- 
ington; O. C. Boelte, Columbus; Howard 
Bruhy, West Bend and William End- 
lich, Kewaskum. 

Walter Spaeth is the new represen- 
tative for the William F. Gollberg Co. 
in Milwaukee and suburbs. Mr. Spaeth 
is thoroughly experienced in both the 
wholesale and the retail end of the 
jewelry business. He was at one time 
with the Bozhardt-Possin Co. and Rank 
& Motteram. 

Carelessness by tenants in the apart- 
ment above his store caused consider- 
able water damage in the establishment 
of E. F. Waldhier, retail jeweler at 
Beaver Dam. A faucet was left open 
one night in the apartment upstairs and 
when Mr. Waldhier came to his store 
the following morning his place was 
flooded. 

A campaign to “sell Milwaukee” to 
the surrounding territory has _ been 
started by the Milwaukee Wholesale 
Jewelers’ Association, following its meet- 
ing Wednesday, Nov. 2, at the Milwau- 
kee Elks’ Club. The association has de- 
cided that something must be done to 
remind jewelers in the territory that 
Milwaukee wholesalers have merchan- 
dise which is the equal of that in any 
other large city, so they have decided 
to send out seasonal brochures to the 
trade four times a year. Each of these 
brochures will emphasize jewelry for the 
particular season and will urge that re- 
tailers “buy in Milwaukee.” The 
brochure will be similar to that which 
was sent out advertising the National 
Jewelers’ convention, according to Gor- 
don Warnke, secretary of the organiza- 
tion. Following the dinner and _ busi- 
ness meeting last Wednesday the whole- 
salers engaged in an informal bowling 
match. 

By-laws of the Milwaukee District 
Jewelers’ Club have been amended to 
accept outside wholesalers’ representa- 
tives of allied trades residing within the 
jurisdiction of the Milwaukee District 
Jewelers’ Club, according to Sam Dalin, 
secretary of the organization. At a 
meeting held Tuesday, Nov. 8, at the 
Milwaukee Athletic Club, two new mem- 
bers were accepted into the wholesalers 
organization. They are Frank Kapfa, 
representing the Stein & Ellbogen Co., 
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Chicago, and A. F. Schulenberg of 
Schulenberg - Schmidt, manufacturing 
jewelers of Milwaukee. There was con- 
siderable discussion about the white gold 
finishes the manufacturers are using 
nowy, The next meeting of the Milwau- 
kee District Jewelers Club will be held 
in January, at the Milwaukee Athletic 
club as usual. The jewelers at that 
time will begin their preparations for 
an elaborate display at the Home Show 
which is held at the Milwaukee Audi- 
torium each year. Last year the club 
had a very beautiful booth and it is 
planned to do even better this year. The 
Home Show will te held in March. 














John Roach, of E. H. Pudrith & Co., 
passed the week-end in Chicago, where 
he was the guest of friends. 

Nathan Kahn, manufacturing jeweler 
of 246 Eddy St., Providence, R. I., was 
in Detroit last week calling on old 
friends and making new ones. 

Daniel Winestock, of the Maiden Lane 
Jewelry Co., Metropolitan building, has 
returned to his Detroit office after a trip 
of a few weeks that took him through 
Ohio. 

H. T. Monroe, of the Wallace-Monroe 
Mfg. Co., was at his office again on Mon- 
day after a four months’ trip to the Pa- 
cific coast. He left the following day 
for a short trip that will take him 
through the middle western states. 

I. Fredland, wholesale jeweler at 908 
Metropolitan building, has recently in- 
stalled a spacious new wall case and re- 
arranged to some extent the interior of 
his place. He is now all ready for the 
approaching holiday trade. 

Detroit jewelers regret to learn of the 
recent death of E. Reith, who, for a num- 
ber of years, operated a retail store at 
5847 Michigan Ave. He is succeeded by 
his son, E. C. Reith, who was associated 
with his father in the business for a 
number of years. 

A. Nehmer, Crossland, Mich., was in 
Detroit last week buying new merchan- 
dise for the Christmas trade, which he 
expects will be unusually large in his 
territory. Mr. Nehmer has just com- 
pleted installing new fixtures and other- 
wise beautifying his store. 

Solomon’s, which was recently incor- 
porated in Detroit, will engage in a gen- 
eral jewelry business and also sell musi- 
cal instruments, according to a recent 
announcement. Its capital stock is $10,- 
000. The owners are Max Solomon, 
Lillian Solomon and Julius C. Solomon, 
4089 Pingree Ave., Detroit. 

Jose Winsen, manufacturing jeweler 
in the Metropolitan building, has just 
completed his 10th consecutive year as 
a member of one of the committees 
working in the interest of the Detroit 
Community Fund. This year the organ- 
ization raised $3,000,000 in Detroit and 
suburbs as its annual contribution to 
charity. Mr. Winsen and his committee 
reported a 100 per cent quota. 
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E. C. Avery, manager of the Detroit 
branch of the W. F. Broer Co., and Eu- 
gene Grill, a member of the Broer sales 
force, were in Toledo on Saturday of 
last week, where they attended a meet- 
ing of the entire Broer forces. These 
meetings are held at different times dur- 
ing the year. The conference is pre- 
ceded by a dinner and generally becomes 
more or less of a social affair mixed with 
sales discussions. 

H. J. Luths, of Luths, Dorweld, Haller 
Co., landed two fine pheasants last week, 
while hunting on his country estate near 
Walled Lake. Russel Schaefer, of the 
concern, returned last week from a trip 
through Ohio and Indiana, He reports 
jewelry buying is on the increase all 
through this territory. Retailers are 
getting ready for the coming holiday 
trade which most of them anticipate will 
be fully as good as it was a year ago. 

Howard Hackett, manager of the 
Schaefer Jewelry Co., Pontiac, was in 
Detroit last week greeting his friends 
and making preparations for the coming 
holiday trade which he expects will be 
extensive in his territory. Pontiac, the 
seat of large manufacturing interests 
of the General Motors Co., like Flint, a 
few miles to the north, is one of the most 
prosperous cities in Michigan. The un- 
employment problem is unknown in that 
section. 

The two young men who had been 
ordered held for trial on a charge of 
holding up Solomon Freudenheim, a New 
York diamond salesman, on July 28, in 
Detroit, and who two weeks ago are al- 
leged to have jumped their bail of $5,000 
each when they learned they were to be 
tried on a robbery charge by Judge John 
V. Brennan in recorders court, have 
been arrested again. At the time 
of their disappearance, which followed 
shortly after reduction of their bail bond 
from $10,000 to $5,000 each, it was be- 
lieved they feared the heavy sentences 
being imposed by Judge Brennan. One 
of the men was arrested at East Grand 
Boulevard and John R. St. as he was 
passing in an automobile, in which his 
belongings in a traveling bag were 
found. In the traveling bag was a note 
reading, “Your friend will meet you at 
Cass and Charlotte this noon at 3 
o’clock.” The police waited at the corner 
named until the appointed time, when 
the other man drove up in a taxicab. 
As he saw the officers he ran, but was 
captured when he went into a grocery 
store after a policeman had fired at him. 
Both of the men were armed, the police 
say, when arrested. It is believed they 
were planning to leave the city. 








Thomas S. Summers, who is connected 
with H. Spahr & Son, jewelers of Or- 
angeburg, S. C., was married recently 
to Miss Kittie Way. The ceremony was 
performed by the Rev. E. Z. James at 
the home of Mrs. F. J. D. Felder, 49 
E. Glover St., Orangeburg. Owing to 
the recent death of the bride’s father, 
only the immediate families of the con- 
tracting parties witnessed the marriage. 
The ring ceremony was used. Mr. Sum- 
mers is the son of Senator and Mrs, 
Samuel J. Summers of Cameron, S. C. 











Gerhardt, manufacturing jewelers at 811 
Race St., was closed for half a day, 
Wednesday, in order that all officials 
and employees could attend the wedding 
of Norbert Mecklenborg and Loretta 
Schuebler at St. Mary’s Church in Hyde 
Park. Mecklenborg is a son of one of 
the partners of the firm and works in 
the shop. A wedding breakfast was 
served at the Hotel Alms after the cere- 
mony. 

Robert Hummel, jeweler at 3 Emery 
Arcade has returned to his home on 
Montgomery Pike, Norwood, from the 
Good Samaritan Hospital where he un- 
derwent an operation for appendicitis. 
The operation was of an emergency na- 
ture and after it was over the jeweler 
was threatened with pneumonia. The 
seizure was so severe that his life was 
despaired of for a day or so. He will 
remain at home until he has completely 
recovered from the operation. 

C. E. Richter, of the Richter & Phil- 
fips Co., made a remarkable showing as 
chairman of the campaign committee for 
Judge W. Meredith Yeatman, indepen- 
dent candidate for the City Council in the 
election Tuesday. Judge Yeatman is run- 
ning among the first nine candidates and 
in the count that is now being held he 
stands a good chance of being elected. The 
election board completed the count of first 
choices by Friday and will now work 
on the surpluses following which it will 
count the second, third and such choices 
down to the ninth candidate. 

A number of additions have been made 
to the staff of A. Sauer & Co. in the 
Glenn building in order to take care of 
the business that the firm is doing. 
Some of the craftsmen are working over- 
time to catch up with orders. Maurice 
Dorsey of Chicago is to be installed as 
assistant foreman in the shop. W. H. 
Mitchell has been taken on as another 
diamond setter while Dorothy Tobe is 
one of the new polishers. Three men 
have also been added to the leather strap 
staff of the Sauer company. This divi- 
’ sion formerly was the Robinson Brothers 
Co., but was taken over by Sauer several 
months ago. 

Walter Mayer, president of the Wal- 
lenstein-Mayer Co., takes quite an in- 
terest in real estate when he is not think- 
ing about the jewelry profession. He is 
a member of the syndicate which bought 
a block of property at the northeast cor- 
ner of Gilbert Ave. and McMillan St., 
Peebles Corner, Walnut Hills, Satur- 
day. The syndicate sold the northwest 
corner of Melrose Ave. and McMillan 
St. the day before to another syndicate 
which intends to build a huge recrea- 
tional center and on the strength of this 
improvement Mayer’s syndicate bought 
the other eorner nearby for investment 
purposes. 

The contest held by the Oskamp 
Jewelry Co. in the Dixie Terminal build- 
ing proved an attractive one as some 
2,000 persons submitted answers. The 
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winners were: C. W. Brown, first; Mrs. 
Mabel Sommerkamp, second, and Mrs. 
F, J. Oexman, third. Theirs were the 
first answers submitted. The contest 
was to determine which of a group of 
diamond rings contained a blue white 
zircon. There were 100 rings in the win- 
dow with genuine diamonds ranging 
from twelve points to three carats and 
the zircon. The answers were submitted 
within a day of the time the rings were 
put on display. The contest was con- 
ducted by David M. Davies, advertising 
manager of the firm, who formerly was 
connected with the King Sales Service 
of Minneapolis. “The contest brought 
over 2,000 people into the store who 
would not have visited the place if we 
did not put the rings on display, so we 
feel that it was worth while,” said 
Davies. 


The first meeting of the entertainment 
committee of the Cincinnati Wholesale 
Jewelers’ and Manufacturers’ Associa- 
tion was held at the Hotel Gibson, Tues- 
day, for the annual dinner dance of the 
organization. Clarence Loeb, chairman, 
called Arno Dorst, Edgar Noterman, 
Eli Gutmann and Arthur C. Jacobs, to 
meet and start laying their plans for 
the biggest event that is held every year 
by jewelers in the Queen City. It will 
be held at the Hotel Gibson as usual as 
the dinner dance has been staged at that 
place for the last decade and members 
of the committee are not inclined to 
make any change at this time. The large 
French ball room of the hotel has under- 
gone a complete renovation and will ap- 
pear a great deal different than it did 
to those who attended the affair last 
year. The ball room will be decorated 
by the Jewelers’ Association for their 
own specific use and the committee will 
as usual make every effort to spring some 
kind of a surprise for the benefit of the 
guests. It is likely that all attendance 
records of the association will be broken 
this year. 











The monthly tea and musicale for the 
pleasure of members and friends was 
given in November at the home of Mrs. 


Edith Aronson Myers, 1011 Westover 
Road. Mrs. Aronson is owner of Aron- 
son’s jewelry store at Broadway and 
Washington Sts. 

Mrs. Polly Leslie, in a personal an- 
nouncement in local papers, told her 
friends and business acquaintances that 
she is now in charge of the stationery 
department of A. & C. Feldenheimer, 
West Park and Washington Sts., and 
solicited their trade for stationery and 
Christmas cards. Mrs. Leslie is a happy 
choice for this exclusive store, as she 
was for years in charge of the stationery 
department in a specialty store here, 
and after that acted as manager of a 
stationery store for some time. She 
has also traveled for an Eastern greet- 
ing card firm. She is a member of 
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several organizations of business women 
in Portland, and has hosts of friends, 
Mrs. Leonard Lewis, a Portland 
woman who has been living for some 
time in New York city, was recently 
awarded $25,000 by a jury in that city 
for the death of her husband, who was 
run over and killed by a truck of the 
Roux Trucking Corporation. Mrs. Lewis 
was married in Washington state about 
four years ago. At that time Mr. Lewis 
was employed as a salesman in the 
Frederick Miller jewelry store, Portland. 
The young couple went to New York 
last year in November to visit his 
mother, and there Mr. Lewis took a posi- 
tion with the White Sewing Machine 
Co. in Brooklyn. He was killed April 4, 
They had planned to return to Port- 
land, where Mrs. Lewis’ parents live. 
A daughter was born to Mrs. Lewis in 
June of this-year. She expects to return 
to this city soon to make her home, 











A new jewelry store will soon be 
opened in Anderson Banking Company 


building, Anderson. Lewis and Charles 
Simon will be the owners. 

Carl Kluger is the new field repre- 
sentative of Maxwell C. Lang, manufac- 
turer of fraternity jewelry. Mr. Kluger 
will cover nearby Indiana cities. 

The Henry P. Tourner jewelry store 
at Bloomington has completed the in- 
stallation of several up-to-date new fea- 
tures, including a most attractive new 
front and fixtures. 

The Time Recorder Engineering Co, 
was recently opened at 217 S. Good St. 
The owners of this new enterprise, deal- 
ing in clocks, are: W. H. Ober, George 
M. Ober, and George M. Ober, Jr. 

Lon R. Mauzy, proprietor of the 
jewelry store at 227 Massachusetts Ave., 
is back again after a short visit with 
relatives in San Francisco and Los 
Angeles. 

Max Bardach of Bardach & Grau has 
returned from a recent trip to New York 
city. This enterprising firm is enjoy- 
ing an excellent business. Six new em- 
ployees have been added to their staff. 

Mrs. Edith Shelton has been employed 
as saleswoman in the jewelry depart- 
ment of Laurie’s. Mrs. Daisy Apple- 
gate, manager, reports a decided in- 
crease in business during the past two 
weeks. 

Mr. Markison, New York, importer 
of jewelry, spent several days in Indian- 
apolis last week. Mr. Markison was 
quite ill during part of his visit in 
Indianapolis, but was able, however, to 
continue on his trip through his ter- 
ritory. 

A recent message from Julius Dorf- 
man of the Field Jewelry and Loan Co., 
Inc., states that he and his bride are 
en route for Palestine and the Orient. 
Mr. and Mrs. Dorfman, whose marriage 
took place just before their departure 
for the continent are expected to return 
to this country about Dec. 20. 
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J. H. McCoy, retailer of Girard, Kan., 
recently motored to his home in North- 
ern Minnesota. 

C. L.-Frost, Odessa, Mo., and E. L. 


Morrison, Excelsior Springs, Mo., 
pought jewelry in Kansas City last week. 

It is reported here that J. H. Booker, 
Fairview, Okla., has just finished work 
on the remodeling and redecoration of 
his retail jewelry store there. 

Harry Martin, who has been engaged 
in the retail business in Kahoka, Mo., for 
a number of years, has moved to larger 
and more elaborate quarters, 

The Pilcher Jewelry Co., Mexico, Mo., 
has recently made some very attractive 
interior improvements, adding to the ap- 
pearance of its jewelry store there. 

L. W. Jernigan is reported to have 
entered the retail jewelry field at Por- 
tales, N. M. He is the son of E. T. 
Jernigan, retailer at Artesia, N. M. 

Leo H. Ludwig, member of the Ed- 
wards-Ludwig-Fuller Jewelry Co., spent 
last week-end with his son in St. Louis. 
Mr. Ludwig motored to St. Louis. 

Mrs. A. M. Sidwell, retailer of jewel- 
ry at Shidler, Okla., spent several days 
in the city last week buying her stock 
of Christmas jewelry. 

The Missouri Valley Sales Co. recently 
conducted a stock reduction sale for E. 
Bourquin & Son, Horton, Kan. The 
sale was in charge of Stiffleman and 
Swann of the sales company. 

Reiney Smith, it is reported here, has 
opened a new store in Paola, Kan. Mr. 
Smith, who was formerly in business at 
Perth, Kan., has been for some time 
past living in Kansas City, 

A. Winkler, formerly a retailer located 
at 1013 Central Ave., Kansas City, Kan., 
has moved to 1003 Central Ave., where 
a much larger and better equipped 
store includes an optical department. 

H. E. Inman, Stroud, Okla., spent 
some time in Kansas City last week 
buying jewelry for his holiday trade. 
Claud Boler, Madison, Kan., was another 
visitor. 

H. E. March, retailer of Bucklin, Kan., 
stopped off in Kansas City a few days 
last week on his return from a two 
weeks’ trip through Ohio where he 
visited relatives and friends. 

It was announced in Kansas City last 
week that C. E. Frank, Okemah, Okla., 
recently purchased the stock, tools, and 
fixtures of B. T. Lollis, who conducted a 
retail store in the Puritan Drug Co. 
building there. 

J. O. Stott, for many years in the re- 
tail jewelry business at Paola, Kan., 
1s reported to have moved with his fam- 
ily to California where he will probably 
make his home at Long Beach. He sold 
out his business in Paola several months 
ago. 

The Lamar Jewelry Co., Lamar, Colo., 
was recently purchased by F. M. Bogard, 
Burlington, Colo., who has had 20 odd 
years’ experience as a watchmaker and 
Jeweler. Mr. Bogard plans to devote 
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his entire time to the development of 
the business in the new store. 

Mrs. J. R. Houschildt, wife of J. R. 
Houschildt, retailer at Jonesboro, Ark., 
just recently spent several weeks with 
friends and relatives at the Houschildts’ 
old home in Eskridge, Kan., where they 
were formerly in business for a number 
of years. 

Fred Sands, secretary of the Whole- 
sale Jewelers’ Association of Kansas 
City and secretary of the Missouri Re- 
tail Jewelers’ Association, returned last 
Monday from a 10 days’ trip to Kansas 
and Oklahoma. Mr. Sands visited his 
friends in the trade and relatives. 

E. J. Poursine, formerly connected 
with the Drosten Jewelry Co., St. Louis, 
Mo., is the new manager of the Pfeifer 
Jewelry Co., Little Rock, Ark. Prior to 
the time he was connected with the 
Drosten company, he was associated with 
the Gorham Co. Mr. Poursine recently 
made a business trip to the East. 

Mike Oppenstein, a member of the 
firm of Oppenstein Bros., retail jewelers 
and diamond importers, here, and who 
has been living in Phoenix, Ariz., for 
some time, due to ill health, spent some 
time recently in Kansas City visiting 
his family, friends and business associ- 
ates. 

Reports have reached Kansas City 
that W. H. Hay and C. W. Evans, for- 
merly in business at Baton Rouge, La., 
have bought out C. W. Mills of Black- 
well, Okla. The new company is under 
the name of Hay Incorporated. C. W. 
Mills has engaged in business at Ton- 
kawa, Okla. 

A reduction of stock sale was con- 
ducted for the Rushmer jewelry store, 
Pueblo, Colo., recently by the Missouri 
Valley Sales Co., Kansas City. The 
same sales company also conducted a 
closing out auction for E. M. Hom- 
righous of Lancaster, Mo. The sale was 
made under L. P. Gerson of the sales 
company. 

Under the name of the Holmes Jewel- 
ry Co., Inc., Frank Holmes, well known 
in Corsicana, Texas, is reported to have 
engaged in the jewelry business in that 
town. After serving his apprenticeship 
in the jewelry trade with the H. Iver- 
son company, Mr. Holmes was for a 
number of years connected with the re- 
tail store of A. H. Kerr, Corsicana. 

Del Close, formerly connected with the 
Salina, Kan., retail jewelry store of 
Frank Bangs, spent several days in Kan- 
sas City last week with his bride. Mr. 
Close was just recently married, and 
announced here last week that he was 
taking over the managership of the 
new Frank Bangs store at Manhattan, 
Kan. 

At Shawnee, Okla., there was recently 
opened a branch store of the Rosenfield 
chain of jewelry stores. S. Bekenstein, 
one of the owners, is in charge; Frank 
Gumm, Oklahoma City, is the jeweler 
and engraver and Joseph Todd, formerly 
with Haltom Bros., is in charge of the 
watch repairing department. Elsie Davis, 
a former Haltom Bros. clerk, has been 
retained in the new organization at 
Shawnee. 
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R. C. Huxley, who travels for the G B. 
Norton Jewelry Co., is now.on a trip ' 
through New Mexico and Arizona, hav- 
ing completed his Iowa territory trip 
recently. Returning from his terri- 
tory in the coast States, E. J. Marcotte, 
traveling for the company, reported con- 
ditions much more favorable in his 
territory than last spring. J. V. Robin- 
son, manager of the tool and material 
department, recently made a motor trip 
to Pawnee City, Neb. 


George Goldman, who with his brother 
Fred Goldman owns and manages the 
Goldman Jewelry Co., was reelected 
president of the City Semi-Pro Associa- 
tion at a meeting of that organization 
at the Kansas City Athletic Club Nov. 2. 
Mr. Goldman, who has been president 
of the organization during the past year, 
was given a vote of confidence by the 
club owners. Mr. Goldman has been a 
retail jeweler in Kansas City for a num- 
ber of years. 


J. C. Filholm, recently appointed west- 
ern sales representative of the S. O. 
Bigney Co., Attleboro, Mass., with head- 
quarters in Chicago, has had a number 
of years’ experience with the trade in 
the Middle West. About 15 years ago 
he came to Kansas City where he was 
employed by the Meyer Jewelry Co. as 
salesman. Later he represented the 
Riggs Optical Co., also of Kansas City, 
Mo. Besides his Kansas City experience 
he has been connected with various firms 
farther east. He is well known through- 
out the trade in this section. 


The Meyer Jewelry Co. has a new 
employee in the watch repairing de- 
partment, R. W. Pitts, who accepted the 
position recently. Another new em- 
ployee of Meyer Jewelry Co. is Agnes 
Ashford, who recently accepted a position 
in the manufacturing department. The 
Meyer company is continuing its pro- 
gram of office rearrangement and im- 
provement. The company recently added 
some new furniture and equipment. A 
new arrangement makes it even more 
convenient than formerly for custom- 
ers to come into contact with the 
managers of the various departments. 


Ross D. Rainsburg, manager of the 
jewelry department of the C. A. Kiger 
Co., and H. H. Kiger, of the same firm, 
made a short business trip to Lincoln, 
Neb., last week-end. A gain in business 
this month over last is reported by the 
collection department of the company. 
Mr. Hoeffer, who is manager of the de- 
partment, stated that collections were 
unusually good at the present time. In 
the jewelry department, a steady and 
satisfactory activity is seen by Ross D. 
Rainsburg, manager, especially in nov- 
elty jewelry, in pendants, lighters, and 
novelties of such nature. The largest 
September, from the standpoint of busi- 
ness done, was that of this year, accord- 
ing to Mr. Rainsburg. During that 
month more business was transacted 
than in any previous September and 
more than any one other month outside 
of December. Business has been holding 
its own well during the last two months, 
reports Mr. Rainsburg. 
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The travelers of S. J. Hammond are 
making short trips at present. 

Harry Weeghman and Jack Joy are 
beth out, traveling for the Alfred H. 
Bullion Co., 717 Market St. 

Lucien Cerf, factory representative, 
is in the Northwest calling on his cus- 
tomers. r 

Frank Cresalia of Levy & Cresalia, 
called at the home office here early in 
November and reported business very 
good on the road. 

Walter B. Marble, factory represen- 
tative, has just returned to San Fran- 
cisco from the South where he reports 
good business. 

Sydney Weinshenk of Mayer & Wein- 
sLenk, has completed a trip in the 
Northwest and through Utah and 
Nevada. He reports that the trade in 
general is looking forward to a very 
good holiday business. 

William J. Warnitz is calling on the 
trade here, representing Eduard Van 
Dam, New York. Norbert Hoffman, 
representing Eichberg & Co., New York, 
is also here, and so is Adolph Goldsmith 
of Goldsmith & Loopuit, New York. 

E. Sultan Bros. have opened an office 
on the seventh floor of the Kamm build- 
ing, 717 Market St., almost directly 
over the establishment of the R. & L. 
Myers Co., where the Sultans had San 
Francisco representation until some 
months ago. 

Notice has been received by the trade 
in San Francisco of the retiring from 
business of the Fox Bros. Co., Cincin- 
nati, Ohio. This came as a complete sur- 
prise, as the concern had been in the 
diamond importing business for a num- 
ber of years and Alvin Fox was a regu- 
lar visitor to the trade here. 

Mr. and Mrs. W. H. Bishop, Ely, 
Nev., have been calling on the trade 
here on a buying trip. Other Nevada 
visitors here recently were I. Tosem, 
Tonopah and L. J. Wintermantle, Elko. 
A visitor from Utah was George L. 
Jensen of Boyd-Park Jewelry Co., Salt 
Lake City. 

Out of town California jewelers call- 
ing on the trade recently were: W. P. 
Maddux, Oakdale; E. L. Bothwell, San 
Jose and William Jung of the W. C. 
Lean Co., San Jose; Mr. and Mrs. 
Adolph Wuerker, Los Angeles; Joe 
Cohn, Marysville; Carl Noack of the 
C. J. Noack Co., Sacramento; D. Good- 
friend, Salinas; L. A. Peck, Merced, and 
E. A. Cochran, Palo Alto. 

Frederick Watson, advertising man- 
ager for A. I. Hall & Son, is completing 
‘the building of a model ship, practically 
all made by hand except the figure-head 
-which is an eagle taken from the orna- 
mentation at the top of a Willard clock. 
The craft will be named The Golden 
Eagle. This is not Mr. Watson’s first 
galleon, but it is said to be even more 
perfect in every detail than the one he 
made a year ago. 

The U. C. football game in Southern 
California proved too strong an attrac- 
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tion for some members of the trade to 
resist. Among those who went South 
for the occasion were P. A. Rowe, vice- 
president of A. I. Hall & Son and other 
members of that organization, Sam 
Kierski and Dick Abrahams, who drove 
down, M. A. Tufo of the Tufo Co. and 
others. Fritz Barkan was the first 
there, having gone South on business. 

Twenty years of civic service is the 
record of the Down Town Association 
which lives up to its slogan “For the 
Good of San Francisco.” Founded soon 
after the great fire, it has just published 
its 20th anniversary booklet. Jewelers 
and optical men have been active in its 
ranks. One of the cuts shows the as- 
sociation’s “‘Post-in-Socket” safety sta- 
tion, installed at its own expense to show 
how safe for motorists and pedestrians 
such a station can be made. The presi- 
dent, Constant J. Auger, a leading down 
town jeweler, is seen inspecting the 
station with a traffic officer and A. R. 
Fennimore of the California Optical Co., 
chairman of the traffic committee. A 


recent past president is Horace H. 
Allen, Oneida Community, Ltd., and 
James A. Sorensen is another very 


active member. The association was in- 
strumental ‘in passing the ordinance 
which abolishes “fake” jewelry auctions 
in San Francisco. 











Denver weather continues summerlike 


and that tends to better business. The 
JEWELERS’ CIRCULAR’S correspondent has 
observed many of the jewelers’ stores 
with prospective customers at all times 
of the day. 

During the night, recently, the show 
window of the Beckhard Jewelry Co., 
1035 17th ‘St., was broken by a brick and 
14 watches valued at $400 taken. This 
is the second robbery of that kind per- 
petrated on local jewelers within a few 
weeks. 

H. H. Frumess, 605 16th St., has 
signed up with the Denver Post-Zain 
Advertising Co.’s plan to permit the 
laity to write their advertisements for a 
few weeks and offers a $35 jar-proof 
watch to the one writing the best adver- 
tisement. 

Raymond Keane, movie star, whose 
real name is Kortz, a son of Harry 
Kortz, the local jeweler, was home to 
visit his parents on Armistice Day. He 
says that it’s work, hard work, in the 
movies, but it pays well and that helps, 
but “it’s not all that some folks think it 
is.’ He has high hopes and is willing 
to work hard enough to reach them. 

Joseph Buckwald, Colorado Springs 
jeweler, filed an attachment suit Nov. 
10, attaching the property of Mr. and 
Mrs. Ray Terrell, alias “George Dyer.” 
Some of Terrell’s associates it is claimed 
attempted to rob Buckwald’s store and 
did carry off some articles before the 
police caught them, some escaping in a 
gun battle. The store was badly shot 
up and Buckwald claims that the jewelry 
found belongs to him even though it 
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was found in Terrell’s house. He also 
asks reimbursement for the damage 
done to his place of business. 


Salt Lake City 


G. L. Llewelyn, Hubbard-Denn Co., is 
on a trip in southern Utah. 

Victor Jenson of Jenson & Sons Co,, 
Main St., has returned from a Pacific 
coast trip. 

Boyd Park, head of the Boyd Park 
jewelry store, has returned from an 
eastern buying trip. 

Miss Vera Grey with David Stein, 
jeweler, was married recently, but is to 
continue with the store. Her name is 
now Mrs. Paul. 

C. R. Pearsall of the Leyson-Pearsal] 
Co., has returned from a buying trip 
in the East which occupied six weeks 
or more. 

John Harrington, Hubbard-Denn (Co., 
is at his home at this writing where 
he is recovering from the effects of a 
minor operation. 

William J. Smith, S. Main St., has a 
new watchmaker in the person of Mr. 
Shapiro. He is from New York where 
he has operated a shop of his own for 
five years or more. 

Robert Lavenberg, who has operated 
a jewelry and trinket store on S. Main 
St., near the Home Fire building for 
some years past, is conducting a removal 
sale. 

The license on a local pawnshop has 
been revoked by the City Commission on 
the ground that the city ordinance had 
been violated by keeping the shop open 
after legal hours and on other grounds. 

Leo Grossman, one of the owners of 
the two loan offices in Salt Lake City, 
known as the Capitol Loan & Jewelry 
Co. and the Eagle Loan Office, has re- 
turned from a five months’ trip to Eu- 
rope. While away he visited many of 
the principal cities abroad. 

Local visitors include P. L. Espy, 
Edson Adams Co., San Francisco, Cal.; 
L. Rasmussen, Stein & Ellbogen Co., 
Chicago; Harry C. Cohen, Lorraine 
Watch Co., Inc., New York; Norbert 
Hofman, Eichberg & Co., New York; 
Sig. Thein, Chicago; H. B. Sproles, Knox 
& Kaye, San Francisco, Cal.; Joe Op- 
tican, Michael Levy Co., New York; 
George Epstein, Bernard West & Son, 
New York; Arthur L. Sinclair, S. & M. 
Ostrin, New York; Sidney Weinshenk, 
Mayer & Weinshenk, San Francisco, 
Cal.; Sergius J. Becker, Seth Thomas 
Clock Co., San Francisco, Cal. 

















Ben Kingoff, a jeweler at Wilmington, 
N. C., and a member of the firm of King- 
off Bros., who operate a chain of jewelry 
stores in the Carolinas, has been at 
Greenville, S. C., to participate in the 
opening of another elaborate jewelry 
store in that city. The first store of 
the Kingoff chain was established in 
Greenville about 25 years ago and was 
the beginning of a chain of stores in 
North and South Carolina, organiza- 
tions that now include many of the most 
important cities in both North and 
South Carolina. 
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Minneapolis and St. Paul 





H. Batcheller, representing Krementz 
& Co., Newark, N. J., was in Minne- 
apolis on Nov. 12. 

Paul Branyen, head of the watch de- 
partment of J. M. Bennett Co., whole- 
sale jewelers, 627 First Ave. N., Min- 
neapolis, and two friends are understood 
to have shot 36 ducks on their trip early 
this month. 

Nick Zellar, retail jeweler, Lisbon, N. 
D., and a member of the Fargo, N. D., 
Shrine band, was in Minneapolis the 
evening of Nov. 7, when he attended the 
festivities of the Shrine in that city. 
The Fargo band took part in the pro- 


gram. 

Fred Meyer, traveling representative 
of Thos. B. Wilson & Co., wholesale 
jewelers, 100 N. Seventh St., Minne- 
apolis, visited headquarters on Oct. 28, 
for a stay of a day or so at home. He 
took advantage of the favorable hunting 
weather during part of that period. 

A. J. Rost, St. Peter. Minn.; W. J. 
Hager, Hector, Minn.; E. P. Peterson, 
retail jeweler, Sleepyeye, Minn.; H. J. 
Hulberg, retail jeweler, Northfield, 
Minn., and Hugo O. Schleuder of Schleu- 
der’s retail jewelry store, New Ulm, 
Minn., were in Minneapolis last week 
on business. 

Miss Celia Bauman, who is with the 
American Jewelry Co., Inc., Minneap- 
olis, retailer, expects to leave the first 
of December for Los Angeles, Cal., 
where she intends to make her home. 
Miss Bauman has been with the Ameri- 
can Jewelry Co., Inc., about two years. 
She has accepted a new position. 

H. O. Sheldon, retail jeweler, Alexan- 
dria, Minn., was a Minneapolis visitor 
recently. He is engaged in moving his 
store to a new site, which will bring him 
nearer to the center of business activity. 
Mr. Sheldon has been ordering new lines 
of stock in preparation for an “open- 
ing” event. 

James D. Dougherty, manager of J. 
B. Hudson & Son, Ince., retail jewelers, 
33-35 S. Seventh St., Minneapolis, has 
gone among the merchants on Seventh 
St., and has secured their support in a 
program to employ a new and unique 
system of decoration of that street dur- 
ing the several weeks just preceding 
Christmas. This is an annual under- 
taking sponsored by Mr. Dougherty. 

Carl Siewart, retail jeweler, Hopkins, 
Minn., called on the wholesale trade 
when he was in Minneapolis on Nov. 11. 
Mr. Siewart is an enthusiastic sports- 
man, and he finds time to take advan- 
tage of the hunting grounds of Minne- 
sota. He relates that he has been out 
a dozen times this fall, and that he got 
some ducks every time with one excep- 
tion. He also believes that jewelers 
should read their trade journals, and 
says, “They’re not good business men 
unless they do.” 

The American Jewelry Co., Inc., 38 S. 
Seventh St., Minneapolis, is making 
preparations for an unusually active 
Christmas season. A. S. Fatells, mem- 
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ber of the firm, can see a decided im- 
provement in business this year, as com- 
pared to that of 1926. The firm is mak- 
ing arrangements to secure additional 
help in the store. Walter Hanson is as- 
sisting with the watch work on Satur- 
days, and it is expected that during the 
Christmas period he will devote his en- 
tire time to the work. 


‘ J. E. Mork, retail jeweler, Dawson, 
Minn., was in Minneapolis on Nov. 9, 
when he called on the wholesale trade. 
He drove in. The crop situation in the 
vicinity of Dawson was described by 
Mr. Mork as being very favorable, with 
an exceptionally good corn crop. Mr. 
Mork said that he anticipated a favor- 
able business during the months of No- 
vember and December. This fall he has 
been making a number of improvements 
in his store, including the addition of 
some fixtures. 

J. M. Bennett Co., wholesale jewelry 
firm, 627 First Ave., N., Minneapoitis, is 
represented on one of the football teams 
playing in the municipal league of Min- 
neapolis, under the supervision of the 
Board of Park Commissioners. Ramon 
D. Bernier, who is in the jewelry depart- 
ment of the firm, plays at left end, and 
L. E. Larson, Minneapolis and St. Paul 
salesman, is at the left tackle position. 
They are members of the Maple Hill 
team, which was scheduled to play on 
the week-end of Nov. 12 for the cham- 
pionship of the intermediate division. 

“Ben” Mueller, who at one time was 
a traveling salesman for the H. E. Mur- 
dock Jewelry Co., wholesalers, 100 N. 
Seventh St., Minneapolis, is reported te 
be in the employ of Larious & Co., a 
manufacturing tobacco firm in Chicago. 
Mr. Mueller was engaged in the jewelry 
business for some time in this part of 
the country, and was with the H. E. 
Murdock Jewelry Co. about six years. 
Since leaving Minneapolis, he has been 
with a number of jewelry firms, and he 
is understood to have become identified 
with Larious & Co. just recently, with 
his headquarters in Chicago. Mr. Muel- 
ler formerly made his home in Decorah, 
Iowa. 

J. B. Hudson & Son, Inc., retail jewel- 
ers, 33-35 S. Seventh St., Minneapolis, 
report a very decided improvement in 
business in all departments during the 
past two or three weeks. The design 


and reconstruction departments have’ 


been working nights to get the work 
out, and in fact they are regularly work- 
ing nights at the present time. Through 
a buying connection with Miss Margaret 
Jordan of Philadelphia, who goes to 
Europe each year, J. B. Hudson & Son, 
Inc., are able to get a number of lines 
of novelties which are unusual in this 
part of the country. There are a num- 
ber of additions to the staff of the firm. 
Mrs. Howard Scott just recently joined 
the organization, and is in the novelty 
department. Miss Marjorie Thompson, 
who was with the firm last year, is now 
in the china department. Miss Ada 
Davis, who has been ill for several 
weeks, is back in the silver department. 
Mrs. Robinson was taken ill shortly 
after her return from her last New 
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York trip several weeks ago and she is 
still confined to her home. Mrs. Robin- 
son is in charge of the novelty depart- 
ment. 
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L. L. Yaseen, Niagara Falls retail 
jeweler, visited the wholesale trade here 
last week. 

Frank Rogers has started a number of 
alterations to his store at 22 Bleecker 
St., Gloversville, N. Y., which include 
its entire renovation and redecoration, 
which when completed will make an at- 
tractive establishment. 

Lewin Bros., installment jewelers, 305 
Main St., opened their 19th anniversary 
sale in a unique manner. From an air- 
plane flown over the downtown section 
of the city at noon last Saturday, tickets 
good for cash and merchandise prizes 
were dropped, redeemable at the jewelry 
store. 

The jewelry store of the late Mose 
Cohen at 539 Main St., which has been 
operated by his estate since his death 
last spring, under the management of 
his brother, Simon Cohen, well -known 
retired retail jeweler, started on Satur- 
day a closing out sale. The stock has 
been marked down with the idea of con- 
verting it into cash by the first of the 
year. 

Buffalo’s. voters routed the foes of 
daylight saving at the recent elections. 
By a majority of more than 26,000 votes 
the electors turned down the proposal 
which would have permitted the council 
to curtail the normal period of “fast” 
time. As this is the third or fourth 
referendum taken on this topic it seems 
fairly safe to assume that Buffalo will 
continue to save time each year from 
the last Sunday in April to the last 
Sunday in September. 

Sales people of T. C. Tanke, Inc., have 
been enrolled in the salesmanship course 
prepared by the Silversmith’s Guild, de- 
signed to increase sterling turnover by 
more fully acquainting clerks with the 
product. The class. which is under the 
direction of Harry C. McCormack, man- 
ager of the uptown Tanke store, meets 
every two weeks in the Buffalo Athletic 
Club, following a 6 o’clock dinner. Four 
of these sessions will have been com- 
pleted before Christmas and two more 
in January. Practical demonstrations of 
displaying and selling sterling silver- 
ware, it is believed, will stimulate this 
firm’s sales. 








Formal transfer of the stock of Ar- 
thur L. Cole, Orlando, Fla., jeweler, 
from 13 E. Pine St., to his new store 
at 110 N. Orange Ave., was completed 
in late October, and Mr. Cole is now 
ready to serve his customers at the new 
location. Mr. Cole observes his 15th an- 
niversary in Orlando this year. He came 
to that city in 1912 as watchmaker and 
engraver for T. H. Evans, jeweler, and 
continued in this capacity until 1917 
when he branched out into business for 
himself. 
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Brainard Lemon of Lemon & Son, and 
Mrs. Lemon, recently returned from a 
visit to St. Louis. 

T. M. Howe of T. J. Howe & Son, 
local optometrists, has been impaneled 
as a member of the November grand 
jury. 
A sneak thief recently grabbed a tray 
of fountain pens and ran from the store 
of W. P. Brandenburg & Co., 632 W. 
Market St., Louisville. The contents 
was valued at $60. 

A man was recently arrested on a 
charge of giving the Gleeson Jewelry 
Co., a worthless check. It developed 
that he had previously been arrested on 
a similar charge within the same week. 

Brainard Lemon of Lemon & Son, 
Louisville, who moved to a fine new su- 
burban home, has sold his old place in 
Castlewood at a reported price of 
$55,000. 

Burglars recently bored holes around 
a lock and removed one of the two locks 
from a door at the stores of Richard G. 
Tafel & Son, 122 W. Market St., but 
apparently were frightened away. The 
store has a burglar alarm system which 
would have sounded if the door had been 
opened. 

Two men recently visited the O. A. 
Cotton & Co., jewelry store, at 312 W. 
Chestnut St., looked at some watches, 
and then asked to see scarf pins. They 
didn’t make a purchase and left. Ten 
minutes later it was discovered that a 
tray of diamonds valued at about $500 
was gone. T. D. Foley, manager, stated 
that he went to the safe at the back 
of the store for the pins, and that the 
men probably reached over and opened a 
case. 

Following a fair summer and fall and 
about an average year as a whole busi- 
ness with the Louisville jewelry trade 
is showing a little improvement now, 
and the general outlook is for very good 
business over the latter part of Novem- 
ber and until Christmas. Louisville as 
a whole is in very good general condi- 
tion, as shown by increased bank clear- 
ings and larger building operations than 
those of last year. There is some un- 
employment, but not a great deal, and 
the amount is small in comparison with 
the remarkable growth of the city over 
the past 10 years. 

Although the local jewelry store of 
Lewis & Mitchell has only been operated 
by that firm since 1924, it represents an 
organization in constant operation since 
1884, when it was established by Adam 
Vogt, then at 130 W. Market St. In 
1896 Vogt sold out to the late C. M. 
Wiseman, who operated as C. M. Wise- 
man & Son, until his death, when the 
business was sold to Lewis and Mitchell 
Roth, who also operate the jewelry 
house of David Roth’s Sons. In 1914 
the business was moved from 130 to 320 
W. Market St. Ernest Seiler, watch- 
maker, has been continuously with the 
concern for a quarter of a century. 


THE JEWELERS’ CIRCULAR 


The Louisville Retail Jewelers’ As- 
sociation, which has not held a meeting 
in many, many months, met on Wednes- 
day night, Nov. 9, for the purpose of 
launching a movement for cooperation 
with the Better Business Bureau. Caryl 
Spiller, manager of the bureau, talked 
to the jewelers on the advantages of the 
bureau, and how it could and would 
support the jewelers. G. F. Geiger of 
G. F. Geiger & Sons was named as a 
director of the Better Business Bureau, 
and jewelry representative of the organ- 
ization, or contact man. Discussion was 
heard regarding a plan for working up 
a standard of advertising, or foot rule 
to regulate advertising of the jewelers, 
and a committee will be named to work 
out the details. Among the concerns 
represented at the meeting were Matt 
Irion & Sons, William Kendrick’s Sons, 
Lemon & Son, Rich G. Tafel & Son, 
Moore & Hartenstein, C. C. Wright & 
Co., Haeffner Brothers, John Strubel, 
Edward Krekel, R. Baude, and G. F. 
Geiger & Sons. 

Among recent visitors to Louisville 
were William Latimer of Weidlich 
Brothers, Bridgeport; George W. Beard- 
sley, Kohn & Co., Newark; O. J. Somers, 
O. J. Somers Co., New York; Al G. 
Pape, Bassett Jewelry Co., Providence; 
T. J. Tracy, Juergens & Andersen Co., 
Chicago; Charles Dougherty of Charles 
T. Dougherty Co., New York; S. B. 
Freeman of Charles M. Levy & Son, 
New York; Henry Michelson, I. Michel- 
son & Sons, New York; Ralph M. 
Sawyer of Leys, Christie & Co., New 
York; A. R. Engelmann, Cooperative 
Flint Glass Co., Beaver Falls, Pa.; 
Philip H. Nathan, Trachtenberg & 
Pritzker, Chicago; Dave Cohen of 
Granat Bros., San Francisco; H. B. 
Bliss of Alsopp Bros., Newark; H. Som- 
born of George Borgfeldt & Co., New 
York; J. Engle, Poole Silver Co., Taun- 
ton, Mass.; M. L. Braun of A. Jeffe & 
Son, New York; Joseph Friedman, 
Joseph Friedman Metal Wares, Inc., 
New York; J. A. Gorman, Frank Smith 
& Co., Gardner, Mass.; Charles F. Moore 
of Litwin & Sons, Cincinnati, and Morris 
Weisberg of the Henshel Co., New York. 











Brackin’s gave away a carload of fine 
turkeys to their customers during the 


past week. To every one making a 
purchase of $20 or more a turkey was 
given free of charge. The entire car- 
load was disposed of within a very short 
time. As a result several hundred Bir- 
mingham people will feast on turkey 
Thanksgiving at Brackin’s expense. It 
proved a good advertisement, as many 
new customers were added to the firm’s 
large list of customers. 

Birmingham retail jewelers are co- 
operating with other merchants and the 
Birmingham News in a “Santa Claus 
Sack Contest” advertising campaign. 
Two full page advertisements are used. 





November 17, 1927 


Santa Claus is shown riding in a large 
sleigh. The sleigh is loaded down with 
packages, which are falling out of the 
sleigh. On each package is the name 
of some jewelry firm or other store. In 
the same newspaper are published ad- 
vertisements of these merchants. In 
each of these advertisements is printed 
under some one article of merchandise 
“This is the item for Santa’s sack,” 
“Santa Claus Special,” “Santa’s Item,” 
or some similar wording. These words 
are to be copied on the package con- 
taining the store name. These advertise- 
ments are to run in Nov. 11, 18, 25 and 
Dec. 2, of the News.’ The News will 
give $1,000 in various prizes for the 
ones sending in the best and most neatly 
filled out advertising pages. 








Atlanta 





Mr. Payne of L. Gutmann & Sons, 
Cincinnati, Ohio, spent several days in 
Atlanta during the week, calling on the 
local trade. 

Mr. Bibb of Dunlap & Bibb, well- 
known retail jewelers of Griffin, Ga., 
spent a day in the city during the week 
on a buying trip for his store. 

Billy Moore, salesman with the Dixon 
Mfg. Co. of New York, was in the city 
during the week in the interest of his 
concern. 

H. S. Banta, well-known Newnan 
jeweler and past president of the 
Georgia Retail Jewelers’ Association, 
was in Atlanta for a day during the 
week. 

Arthur W. Johnson, formerly sales- 
man with Ewing’ Bros., wholesale 
jewelers, has joined the Wight & Hen- 
riksen Co. as salesman for their many 
lines of goods. 

Christmas sales have begun in earnest, 
with most of the stores selling presents 
on the basis of a small deposit down 
and the balance when the jewelry is 
actually taken before Christmas. In 
this way local stores are better able to 
determine their needs, have time to do 
the necessary éngraving and are less 
rushed during the few weeks before the 
holiday. Each year sees earlier buying 
of jewelry for Christmas, and while the 
stores are still crowded with late buyers, 
much of the work of engraving can be 
done in advance at a saving of time and 
energy. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U. 8S. Gov’t New York 

Date Official Assay Bars Official 
Nov. 8... 26% Holiday Holiday 
Nov. 9... 26% 591% 57% 
Nov. 10... 26% 5956 57% 
Nov. 11... 26% 597% 57% 
Nov. 12... 26} 59% 57% 
Nov. 14... 264% 60% 57% 








Gaining entrance to the jewelry store 
conducted by William F. Herbst on the 
second floor of the Bay State Building, 
Lawrence, Mass, robbers recently carried 
away brooches, bar pins, stick pins and 
cuff links valued at more than $300. 
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Timely Trade Topics 








Dealers’ Helps in Window Displays and Merchandising. 
Notes on New Products and Gossip of the Trade 




















Trade Gossip 





Cooperation That Pays Dividends 


Jewelers generally realize the advan- 
tage of cooperation, but in most in- 
tances this means some sacrifice on their 
part. In one case it does not, namely, 
in connection with the support of the 
National Jewelers’ Mutual Fire Insur- 
ance Co. Here, instead of financial sup- 
port being required, the company is will- 
ing to pay for the cooperation given. 
Jewelers taking out policies in this com- 
pany save 40 per cent of the premium 
paid. In addition, they are giving a 
share of this to the American National 
Retail Jewelers’ Association, because the 
insurance company always gives some- 
thing for the advertising that it gets at 
the various conventions. As the presi- 
dent of the association, W. H. Upmeyer, 
recently pointed out, jewelers take no 
risk whatever in having a policy and 
receive a 40 per cent benefit in addition. 
The company, he states, is in good finan- 
cial condition today and able to meet 
all risks and obligations. The manage- 
ment has been careful in accepting risks, 
so that now the company cannot have 
two fires at the same time in the same 
city unless there is a conflagation, which 
is not likely to happen. Even if a dozen 
stores should burn at the same time, the 
company is ready to pay the losses as 
soon as adjusted. The dividend paid to 
policyholders is something that no close- 
figuring merchant should overlook, espe- 
cially now when overhead expenses are 
continually growing larger. 

* * * 


Charles M. Levy & Son, New York, Open 
Downtown Branch Office 


One of the first downtown branch of- 
fices opened by an uptown jewelry manu- 
facturing concern has been announced 
by Charles M. Levy & Son, makers of 
wedding rings and known throughout 
the country for their Plus Top Process 
of covering over and modernizing yellow 
gold wedding rings. This firm has 
opened a branch office at 49 Maiden 
Lane, on the sixth floor, Room 601, so 
that jewelers in New York, Brooklyn, 
and suburban territory can now leave 
wedding rings to be overlayed either at 
the new downtown branch office or at 
_ main office uptown, at 40 W. 48th 


No stock will be carried at the down- 
town branch, but the new office at 49 
Maiden Lane will serve only as a receiv- 
ing depot where the retailers may leave 


their overlays instead of making a spe- 
cial trip uptown for them. 
* * * 


Chas. H. Whiting Offers Traffic Signal 


to Plainville 


Traffic lights for the center of the 
town at Plainville, Mass., are practical- 
ly assured. For several years the select- 
men of the town have tried to come to 
some agreement with the state as to 
what kind of a traffic signal could be 
placed there. Some time ago Charles A. 
Whiting of the Whiting & Davis Co., 
advised the selectmen that if they could 
come to any decision as to what would 
be suitable at this point he would 
present such a signal to the town. An- 
nouncement has now been made that such 
a decision has been made by the select- 
men and new traffic signals are assured 
within a month. 

* * * 


Pottery Exhibit at Pittsburgh 


The date for the opening of the an- 
nyal Glass and Pottery Exhibit in Pitts- 
burgh, Pa., has been set for Monday, 
Jan. 9, 1928, by the Associated Glass 
and Pottery Manufacturers. This asso- 
ciation will continue to make its head- 
quarters at the Fort Pitt Hotel and it is 
understood that the exhibit at that hotel 
will be restricted more to manufactur- 
ers of domestic china and glassware 
than has been the case for a number of 
years. The William Penn Hotel will, as 
usual, house the exhibits of many other 
concerns in closely allied lines and pos- 
sibly those of certain of the members of 
the association. 

* * * 


Stimulating Sales of White Gold 


Several months ago I. Stern & Co. 
bought out the white gold business of 
Bolles & Hansen. Considerable adver- 
tising of the B. & H. white golds in the 
trade newspapers has resulted in a 
stimulation of sales. “B. & H.” white 
gold is one of the few white golds on the 
market which is guaranteed never to dis- 
color or tarnish. Mr. Bolles of the 
former Bolles & Hansen concern is con- 
nected with the selling organization of 
I. Stern & Co. 


* * * 
¢ 
Christmas Orders for Watch Attachments 


Christmas orders for Gemex wrist 
watch attachments are keeping the 
Gemex factory in Newark operating at 
full speed. The Gemex Co. manufactures 
a complete line of women’s and men’s 
separable, expanding link wrist watch 
straps. The company recently brought 


out a new flexible mesh strap for men. 
Several other wrist watch attachments 
are in the process of manufacture at the 
present time and the Gemex Co. reports 
that they will be introduced to the mar- 
ket at an early date. The Gemex Co. 
finds business conditions throughout the 
country in a very satisfactory condition 
and looks forward to a big year to come. 
ok * * 


Reversible Rings Popular 


Stern & Stern who manufacture the 
reversible “Romany” rings report busi- 
ness conditions to be healthy and brisk. 
William Davis of the company has re- 
cently completed a trip through the mid- 
dle west and has booked a considerable 
amount of business for Christmas and 
New Year delivery. Reversible “Ro- 
many” rings are going over bigger and 
better than ever. 

ok * * 
Reports Revival in Demands for Waldemar 
Chains 


Despite elaborate preparations for a 
big Christmas business, the Forstner 
Corporation finds its factory taxed to the 
limit to turn out the volume of orders it 
has now on nand. All indications point 
to a big revival in the wearing of Walde- 
mar chains. Photographic publicity 
through screen stars and other actors 
has all shown them wearing Waldemar 
chains. 

* * * 
Big Demand for Colored Precious Stones 


Latest advices from Parisian fashion 
experts foreshadow large business being 
done this year in precious stone jewelry. 
Color and brilliance in stones are be- 
coming the popular vogue. S. Nathan & 
Co., 71 Nassau St., New York, report an 
increased business on colored stones of 
all kinds and qualities and also in the 
precious and semi-precious lines. 

* * * 
A Service to Help Retailers 


The Ostby & Barton Co., manufac- 
turers of rings and also other jewelry, 
at 118 Richmond St., Providence, R. I., 
has inaugurated a campaign to help the 
retail jeweler build up his business 
through the cooperation of the com- 
pany’s factories and branch Offices with 
the wholesale jeweler who serves him. 
Any jeweler can have an attractive glass 
sign featuring “O-B” rings as well as 
a handy, practical celluloid finger gauge 
if he will write to the company, tell him 
the name of the wholesale jeweler from 
whom he buys his rings and say that he 
wishes the sign or the gauge or both. 
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REVOLUTIONIZING THE ALARM CLOCK BUSINESS 


ARTLARMS are the jeweler’s alarm 
line—the line for’ jewelers! 


EVER before have clocks of this character 
been created. Never before have clocks 
been mounted in Havenite cases. Never 

before have clocks of such charming and dis- 
tinctive beauty been made with alarms. Never be- 
fore have clocks with all these refinements sold 
from $2.00 to $5.00. New Haven ARTLARMS are 
the jeweler’s alarm line—the line for jewelers! 


They are achievements of clock craftsmanship 


—in the new Havenite cases—in artistic mahog- 
any or walnut finishes. The dials are gold, 
silver, plain or radium; with non-breakable 
Krack-Proof Krystals. They are all True Time 
Tellers, with 40-hour movement, possessing fine 
timekeeping qualities. 


Now ARTLARMS are offered to you in a most 
practical, saleable, profitable selection. Twenty 
clocks, retailing from $2.00 to $5.00 and allow- 








that will considerably 
broaden your market. 
True Time Teller 
ARTLARMS are suita- 
ble for library, studio, 
boudoir, guest room, 
finishing school, stu- 
dent’s room, maid’s 
room, and milady’s 
writing desk. Desira- 
ble as well tor bridge 
prizes and gifts. 


The ARTLARMS are 
new patented designs 





NO. 5300 ARTLARM CLOCK SELECTION 
cAll True Time Tellers 
with Havenite Cases, mahogany and walnut finish 
Consumers’ 


— 
rice 
1—PEER HAVEN, with alarm, mahogany......scsecceeeesesecccees $4.00 
1—PRIM HAVEN, with alarm, radium, mahogany. ................ 5.00 
1—POMP HAVEN, with alarm, walnut ...............ccccceces cose 4.00 
1—PRINCE HA VEN, with alarm, radium, walnut ...... ...ceceee. 5.00 
1—DEN HAVEN, with alarm, mahogany. ue Seeaeonau sucess 4.00 
1—KEN HAVEN. with alarm, radium, mahogany i ok Han ene oeooees, 5.00 
1—WREN HAVEN, with alarm, os seine baieh'es 4.00 
1—GLEN HAVEN, with alarm, radium, walnut ......-.-----....... 5.00 
1—DOT HAVEN, with alarm, mahogany RE ORE ee ey ee 3.50 
1—TOT HAVEN, with alarm, radium, mahogany.................. 4.50 
1I—REX HAVEN, with alarm, walnut ...............ccc.ccee cecoes 3.50 
1—TEX pape with alarm, radium, walnut....................4: 4.50 
1—BON HAVEN, with alarm, mahogany CER ieee eer Sey oe 5.00 
1—ART HAVEN. with —. ME oP sok G oc Senaneoenseacane cane 5.00 
3—IOTA, T. P. assorted colors........-.-----:++reerereee at3.00— 9.00 
3_NIETY » T. P. assorted colors ............. patwenesaks at 2.00— _6.00 
EMI: 52505 ch canis scans xbue ss ecasuwsetasoss $77.00 


Three Merchandising Placards, No Charge, packed in shipping case with 
each selection. 
Each selection is packed in one case {single shipping unit}, weight, 18 lbs. 








ing youa liberal profit 
and easy turnover. 
These Havenite 
clocks are sensational 
values and they have 
the distinction that 
entitles them to a per- 
manent place in keep- 
ing with the quality 
of your store. Order 
from your jobber today 
—then let them sell! 
The ARTLARMS are 
friendly business- build- 
ers that pave the way 
for other bigger sales. 


NEW HAVEN CLOCKS 


Copr. 19:7. N. H. C. CO. 


THE NEW HAVEN CLOCK COMPANY, NEW HAVEN, CONN. 
Made by the makers of Good Clocks for more than five generations 
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bers of the trade ee communicate with THE 
JEWELERS’ CrircutaR regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 














Cashing In on Christmas Savings 


Written Expressly for The Jewelers’ Cireular 

















HERE are many ways of getting an 

early start on the sale of jewelry and 
silverware for Christmas gifts, and 
cashing in on Christmas savings checks 
is one of them. At a time when people 
have extra money to spend is a good 
time to push the sale of your merchan- 
dise, at least so believes one jeweler who 
took ‘his cue from the newspaper adver- 
tisements of other stores and got busy 
and worked up several neat display 
cards for his show windows and others 
he distributed at logical points about 
the store. He also sent out notices to 
his mailing list to the effect that he 
would cash Christmas Savings Checks, 
and at the same time incorporated in the 
circular a list of gift items ranging in 
price from $1 up to $25 and $50 coming 
well within the range of all savings 
checks issued and thus getting a nice 
slice of the melon. 

The Christmas season is always 
ushered in as Thanksgiving makes its 
exit bow, and the aggressive jeweler 
who is awake to his opportunities will 
not let this occasion slip by to cash in 
on some of the Christmas money floating 
around town. Getting the early Christ- 
mas shopper to bring in his shekels is 
merely a matter of getting more cus- 
tomers into your store instead of allow- 
ing them to stroll into the store of your 
nearest competitor, through inaction and 
the lack of aggressive business-getting 
methods on your part. 

This jeweler had a hunch and he fol- 
lowed it through, with successful re- 
sults. He figured that if other stores 
found it good business to cash these 
checks, there was no longer any good 
reason why he should not take a fling 
at it himself and pocket the profits 
which other stores were cashing in on. 

He figured—and figured wisely—that 
those who came to him with their checks 
to be cashed would buy something either 
at the time or later on during the 
Christmas season, and that those who 
owed him money might also take ad- 


vantage of the opportunity to pay up 
their bills. He found that not only did 
this method attract a lot of extra busi- 
ness, but many customers came in who 
might not otherwise have come into his 
store, and those seeking this accommo- 
dation of having their checks cashed not 
only looked around but they came there 
in fact for the express purpose of spend- 
ing some of their money. 

This jeweler also figured that if these 
people took their checks to the bank or 
to another store, very little of the pro- 
ceeds would ever reach his cash register. 
At the same time he felt that this ac- 
commodation would be appreciated by 
his patrons and be talked about, which 
would not only give him plenty of free 
advertising but additional business as 
well and boost his sales volume. 

And so he placed his display cards. 
“Christmas Savings Checks Cashed 
Here” in strategical places about the 
store and in the window, and he also 
used a neat display sign: “Timely Sug- 
gestions for Christmas Buying” at 
places where he arranged well defined 
groupings of attractive gifts. 

And by arranging his Christmas dis- 
plays earlier, featuring articles appro- 
priate for Christmas gifts in logical 
array, he got started on his selling pro- 
gram in plenty of time to catch the 
early shopper on the wing. And in this 
way he sold many articles well in ad- 
vance of the regular shovpine period 
and the final Christmas rush. The plan 
not only provoked friendly feeling among: 
his regular customers, but the ensuing 
gossip about the plan helped him to swell 
his receipts for the month through 
valuable word of mouth advertising. 

“The results of this enterprise were 
very gratifying,” he said “My display 
advertising in the windows was timed 
simultaneously with the issuing of 
Christmas savings checks by the various 
banks in the city. The object was to 
bring people here to cash their checks, 
and we made special preparations for 


the event. The psychology of the thing 
was that they would not only pay their 
bills if they owed us some money, but 
they would naturally look around the 
store. We made no particular attempt 
to sell them merchandise when they 
came in, but we figured that we had 
the type of merchandise on display and 
the necessary Christmas atmosphere in 
the store, which would naturally interest 
and attract them, and that sales would 
follow as a necessary consequence. And 
they did! Most of those coming in 
looked around and many of them bought 
such items as watch chains, watches, 
silver shoe buckles, rings, percolator 
sets, clocks, toilet sets, candlesticks, 
toasters, waffle irons, tableware, neck- 
laces, vanities, manicure sets, etc. All 
these suggestions were made in our cir- 
cular and hooked up with effective coun- 
ter displays in the store. As a result our 
sales increased during the month just 
about 157 per cent over the same period 
last year, when we hadn’t used any such 
scheme. 

“And all that this advertising cost us 
was the display card and the circular 
which we sent out to the trade. In this 
circular we algo featured the desirability 
of ‘shopping early’ and ‘mailing early’ 
for better service and suggested ‘now 
that you have received your Christmas 
savings check you will be interested in 
securing the best possible gifts for those 
on your list,’ and in this way we paved 
the way for a nice string of sales.” 

All of which aptly demonstrates that 
at a time when people have extra money 
to spend is the logical time to push the 
sale of your Christmas merchandise, by 
appealing to the customer to invest his 
savings wisely and prudently, and to 
do it early before the cream is picked, 
at a time when assortments are full and 
fresh. Going after the Christmas gift 
checks is not only good sales strategy, 
but it also catches many early Christ- 
mas shoppers on the wing and so bags 
their dollars.—F. E. K. 
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No. 5110 

Mahogany 

Height, 9%"’ . . Width, 21’’ 
$65; with strike, $80. 








No. 4001 
Mahogany. . Height, 10” 
Width, 104"’.. $60, 





No. 5050 
Solid Cast Bronze 
Height, 84". . Width, 15%” 
$110; with strike, $125. 























No. 5002 
Mahogany or Walnut 
Height, 12°4"’. . Width, 934” 
$70; with strike, $85. 
No. 5005 
Mahogany 


R the person who wants to be ahead, for the 
A house that “has everything,” for the person 
who loves originality, the Sangamo Clock is 1927’s 
great Christmas gift. 

Electric wind! Electric strike! Railroad accuracy 
guaranteed! Authentic period cases by Erskine- 
Danforth! Bronzes by Gorham! And modern styles 


in every wanted form. 





ROXBURY 
CUBAN AND SAN DOMINGO MAHOGAN'ES 
30” high. . 10’ wide. 








No. 5009 
Mahogany with Grey Panel 


Height, 11%'’. . Width, 10%"’ 
$80; with strike, $95. 
Height, 10%" 
. we - 
Width, 12'%"’.. $70. Adega pitees 
are recommended 
resale prices 


What other clock...in fact, what other gift... 
offers so much that captures the Christmas gift 
buyer? 

Be the Sangamo Clock store in your com- 
munity this Christmas. Write for new catalog illus- 
trated in full color, and list of our jobbers. Or 
have a representative call. SANGAMO ELECTRIC 
COMPANY, Springfield, Illinois. 


The SANGAMO CLOCK 


NEW YORK: 50 Church Street CHICAGO: 1590 Old Colony Building 
BIRMINGHAM: 8 South 18th Street 


SAN FRANCISCO: 1061 Howard Street 
For Canada: SANGAMO ELECTRIC CO. OF CANADA, LTD., 183 George Street, Toronto, Ontario 


LOSTON: 19 Pearl Street LOS ANGELES: 750 Subway Terminal Building 
JACKSON, MICH: Consumers Power Building 


. 7835-8 
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Study Your Patrons 


HE jeweler should study the reasons why 
poate buy an article, and why they buy 
from a particular store in preference to 
another, and then make his advertisements 
appeal to these reasons. 

The advertisement filled with scientific 
detail and statistical information, with facts 
about the manufacture of the articles ad- 
vertised, and with the processing of the 
materials with which they are constructed 
will hardly be read by a large enough num- 
ber to make advertising pay. 

The newspaper editor knows what people 
want to read, and he goes to great lengths 
to supply his public with their desires. The 
jeweler will have to do the same if his 
advertisements are to compete successfully 
with the sensational accounts of murders, 
hold-ups, sports, comic features and other 
editorial presentations. 

The “dry-as-dust” advertisement is not 
read. There are too many interesting fea- 
tures in the modern local newspaper to per- 
mit of time being taken by the reader to 
bother with uninteresting reading. 

The ertiotional appeal need not be sensa- 
tional, but it must be interesting. If the 
appeal can be tied-up with a local news 
event all the better. 

Advertising must do more than reason 
out why the customer should come and buy. 
It must appeal to a latent human emotion. 
It isn’t the value of the argument that 
counts in advertising but the strength of the 
impression the jeweler makes upon his 
readers. While his advertising should be 
of a selling nature it is not always the 
sales that come direct from the advertise- 
ment that bring the largest profits, but the 


impressions the reader carries in his mind * 


about the jeweler and his merchandise. 
These impressions are augmented from time 
to time through reading the jeweler’s sub- 
sequent advertisements and eventually builds 
up a prestige that compels attention when 
the time comes to make a purchase of 
jewelry. 

Price is too strongly stressed in much of 
our present day advertising. Prices may be 
quoted as a matter of information, but when 
price is made the principal appeal it is in- 
effective because of much other price adver- 
tising. Styles of the moment, even fads 
should be played up much more strongly 
than price. 

Sell the store and the merchandise through 
the impressions made by the advertisement, 
but be sure the merchandise lives up to 
the advertising. 


THE JEWELERS’ CIRCULAR 


111 








Linz Bros., Dallas, Tex., Celebrate 
20th Anniversary 








Written Expressly for The Jewelers’ Circular 

















inter attractive window displays re- 
cently shown by Linz Bros. of Dallas, 
Tex., appear below, also a reproduction 
of the interior of the store as it ap- 
peared on the occasion of the celebra- 


Bureaus and other associations for the 
protection of the public against fraud. 
The employees, many of whom have been 
with the firm for many years, are as 
one big family. 





INTERIOR OF THE BEAUTIFUL STORE OF LINZ BROS., DALLAS, TEX. 


tion of the firm’s 50th year in business. 
This business has steadily increased 
since 1877 when the firm was established 
in the name of Joseph Linz & Bro., at 
Denison, Tex. The business later moved 
to Sherman, Tex., and to Dallas in 1892. 
The Linz building was constructed 25 
years ago when it was the tallest and 
most beautiful building in the City of 
Dallas. At the death of Joseph Linz 
17 years ago the three brothers, Simon, 
Albert and Ben formed the partnership 
of Linz Bros., the name which has won 
prestige owing to the concern’s strict 
code of business ethics and to its co- 
operation with the Better Business 


One window display (below), shows a 
replica of the Linz firm in 1877. There 
is also represented a -Fashion Parade 
illustrating the style of dress in each 
period. The parade leads to a reproduc- 
tion of the present Linz building. The 
sky line of Dallas in 1877, showing the 
one story building of that time, along 
Main St., was used for a background. 
In front of this was displayed an old 
model tea set, with flat table silver to 
match this silver of the repousse style. 
The illustration of the interior shows 
many flowers sent by friends and cus- 





(Continued on page 112) 





TWO ORIGINAL DISPLAYS MADE BY LINZ BROS. COMMEMORATING THEIR 50TH ANNIVERSARY 
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Beautiful New Store Marks This 


Firm’s 75th Business Year 


Written Expressly for The Jewelers’ Circular 














ITH a half million dollars’ worth 

of platinum jewelry on display in 
a new and modern store, Sylvester Engle, 
Jr., Hazleton, Pa., celebrated the 75th 
anniversary of the business. 

This firm has seen the jewelry busi- 
ness of the United States change from 
little, insignificant watch repairing plants 
to impressive merchandising emporiums 
throughout the entire country. The Engle 
business prospered and changed with the 
times. The original store was a room 
14 by 18 feet. The new store, recently 
opened, is the latest note in construc- 
tion and equipment. A glance at the 
photographs of the exterior and interior 
will give an idea of the beauty and 
artistic arrangement of the stocks. 

One of the opening announcements 
fittingly gives a résumé of the firm’s 
progress in the following words: 

“When hitching posts stood where 
‘No Parking’ signs stand today, the 
name Sylvester Engle was added to 
Hazleton’s then rather limited registry. 

“Having its beginning in a little room 


* 14 feet wide and 18 feet long, one watch- 


maker’s bench, one home-made _ show- 
case, a capital of $300, and a stock that 


included mouth organs and a violin, the 
Sylvester Engle establishment has grown 
to a leading place among the jewelry 
shops of this part of the State. 




















NEW FRONT OF THE ENGLE STORE, 
HAZLETON, PA. 











THE 


INTERIOR 


IS CHARACTERIZED BY SIMPLICITY 
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“We are justly proud of our success 
and realize that it has come as a result 
of zealously followed standards. For 
seventy-five years our policy has beep 
to have but one price, which would 
apply to all customers alike, and an 
added policy to absolutely satisfy every 
customer. 

“The celebration of our Diamond Jubi- 
lee with the formal opening of our new 
shop, 137 West Broad Street, is now in 
progress, and we anticipate the pleasure 
of being honored with your presence on 
this occasion, which will continue through 
today and tomorrow. 

“For this occasion we have been for- 
tunate in obtaining a remarkable collec- 
tion of fine platinum diamond jewelry.” 

Mr. Engle decided that the anniversary 
should not take the form of a sale, but 
rather a celebration of the fulfillment 
of an ideal long striven for by the firm. 
The opening was the occasion for many 
beautiful offerings of flowers and a host 
of pleasing greetings. 

The JEWELERS’ CIRCULAR extends its 
congratulations to Mr. Engle, Jr., on this 
happy occasion. 








Linz Bros. Celebrate 50th 
Anniversary 
(Continued from page 111) 








tomers. Among the presentations was a 
huge basket of goldenrod, a gift from 
the 50th Year Club, an organization 
of Dallas business men, standing for 
half a century of successful business. 
Linz Bros. were admitted into the club 
Oct. 3, 1927, on the firm’s 50th birthday. 
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Christmas Windows 


The Christmas 
display should be 
distinctly symbolic 
of Christmas if the 
articles offered as 
gifts are to be con- 
sidered by the public 
as appropriate for 
the occasion. 


Red and green are | 


the Christmas col- 
ors. Use holly 
wreaths and festoon- 
ing. Brightness in 
the display, and in 
the store will count 
for much. 


Winter in the Win- 
dow 

A large part of 
the jeweler’s mer- 
chandise will show 
up well against a 
white background. 
Cotton batting sprin- 
kled with artificial 
snow will give the 
effect of a frosty 
morning. White 


crépe paper has a. 


soft and pleasing 


finish. Silk is rich in | 


effect—but don’t 
forget the snow. 


Showcards 


Christmas sh 0 w- 
cards should be dis- 
tinetly Christmas 
ecards. Christmas 
decorations should 
be prominent on the 
cards suggesting 
Christmas Gift pur- 
chases. 

Christmas Circulars 

Jewelers who have 
mailing lists find 
that a letter sug- 
gesting that gifts be 
bought at the jew- 
elry store and ac- 
companied with a 
booklet or leaflet 
listing suggestions 
accomplish much in 


_ turning the minds of 


customers toward 
the advertiser. 
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Anniversaries and Holidays 
21. Forefathers’ Day (New England). 


Jewelers’ Merchandising OW 
Calendar for December || (3S 


Written Expressly for The Jewelers’ Circular by A. E. Edgar 
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Appropriate Selling Events 
Birthstone Campaign. 


25. Christmas. Symbols: Christmas Christmas Gifts that Last. 
trees, evergreens, holly wreath, red and Watches—As Gifts. 
green festooning, poinsettias, pine Jewelry—As Gifts. 


cones, star, candles, bells, snow and ice, 
Santa Claus, old time Christmas scenes, 


etc. 


30. Rizal Day (Philippines). 


Symbols 


Birthstone—Turquoise. 

Talismanic Gem—Sapphire. 
Guardian Angel—Verchiel. 
Special Apostle—Matthew. 
Zodiacal Sign—Capricornus. 


Astral Color—Gray. 
Flower—Holly. 





Silver—As Gifts. 

Christmas Novelties. 

Toilet and Manicure Sets, Military 
Brushes, Vanities, etc. 

Gifts for Men—Smokers’ Sets, Ciga- 
rette Cases, Cigar Cases, Lighters, 
Match Safes, Ash Trays, etc. 

Leather Novelties. 

Electrical Novelties and Accessories. 

Gifts for Homes—Lamps, Pictures, 
Book Ends, Frames, Trays, Glassware, 
China, Vases, etc. 

Return Gifts Sale. 





DECEMBER—THE HARVEST MONTH 


December is the harvest month for the jeweler. 

The jewelry store is the gift center of all stores. 

But—competition is crowding the jeweler as it has never crowded him before. 
Every line of retail business is making an outstanding effort to get the Christmas 


gift business. 


If the jeweler is to retain December as a harvest month he must 


be more energetic and aggressive than ever to retain his trade and to enlarge it. 
The following is suggested for the December Christmas Selling Campaign: 


Dec. 1. Increase advertising space, by doubling it, until Christmas. 
intensive featuring of appropriate articles for gifts. 


Begin an 
Introduce the Christmas at- 


mosphere in the window and interior by the use of Christmas decorations. 
Dec. 5. Feature gifts for men, for women, for sweethearts, for mother, for 


father, etc., with prices. 
Feature gifts at specified prices, such as “Gifts for Men at $5,” | 


Dec. 12. 


“Gifts for Women at $10,” ete. 


Dec. 19. Feature lower priced articles, playing up the prices prominently. : | 





Home Gifts 


Full of Yuletide Cheer 
That expectant hush that comes before gifts 






this list will suggest a splendid gift for 


some 
loved one. . 
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Smoking | 

Cabinets and | 

Stands,5.95 | 1.00 
up to $905, | 


Metal 


A PP I lee le a 


h Smoking 
Serving Stands, 1.00 
Trays, 189 Metal stands, in 
Pla and ‘onze and green finish. 
Pane with glass top with glass ash tray 
and) waterproof = tray: metal heider 
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) ready for Christmas 

|] errordinary ye 
| display of By of exquisite new 
diamond jewelry 


diamond jewelry is now 
on display at our store. 





OVERS of fine jewels of 

jewelry and -dia- greater beauty 
fie] monds are par- and impe:tance 
= ticular! 


have never before been 
shown in this city. 
They represent a por- 
'] tion of the large stock 
purchased in anticipa- 





tion of what promises 
‘| to be the greatest holi- 
|f day crade we have ever 
aa — known 
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3 
BAS doubt as to what to 


ive, we'll solvé your problem | 
or you. We have jewelry for 
every member of the family— 
exquisite diarnonds aed other 


Special : A E a a | 
eg { Gifts for Tiny Folks 
RN 














Offer here * 


what else. A 





| i ! 
best quality; all are marked at | Such prety things! Such 





479 reasonable prices } useful things! Such a world 
af them. And all so reuson- 

y ably priced. It will be a 

F j positive delight to play San- 

! rm N AME ta Claus to the little folks in 


your home this year. See } 
these— 
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Window Pricing 


Price cards on the 
merchandise dis- 
played in the win- 
dow of the jeweler 
when offered as gifts 
will surely increase 
sales. The card in- 
dicates to the pros- 
pective purchaser 
the exact price. The 
Christmas shopper 
usually apportions 
her Christmas ex- 
penditures, so much 


| for a gift for this 


| 





one, so much’for an- 
other gift, etc. «The 
price ticket helps 
the shopper . budget 
her purchases of 
gifts. 

A fair price never 
yet lost a sale. 
Where no prices are 
quoted the natural 
assumption is that 
the price is high. 


Extra Help 


Jewelers are cau- 
tioned to be careful 
in hiring extra sales- * 
men for the rush in 
December. Only men 
and women of known 
integrity should be 
engaged. Better a 
shortage of help 
than a shortage of 
profits, represented 
by misappropriated 
funds and merchan- 
dise. 

Plain price tickets 
on every article in 
the store will help 
to prevent losses, 
and save a lot of 
valuable time. 


Christmas Selling 


The jeweler who 
wishes to increase 
Christmas selling 
should facilitate 
Christmas _ buying. 
Make it easy for the 
people to buy. Ar- 
range stocks to fa- 
cilitate selections. 
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Practical Publicity for the Retailer 











Written Expressly for The Jewelers’ Circular by Robert Francis Nattan 














END out a good Christmas letter at 

once if you have not already done so 
and follow it up in a couple of weeks. 
Keep constantly reminding the public of 
the suitability, lasting value and appro- 
priateness of your wares. A few sug- 
gestions that will start your mind work- 
ing are the following: 


Choose Your Christmas Gifts Now. 

The Time is none too early, the 
place is rigidly reliable, and we can 
be of service by helping you select 
a gift that will be appreciated and 
at a price that will conform to your 
budget. Jot down right now in 
‘your notebook the names of those 
to whom you want to give, together 
with the amount which you wish 
to spend on each gift, then come 
to our store, and allow us to aid 
you in selecting something that will 
be cherished for many years. 

A rich large stock of gold and 
silver gifts awaits you. 


Another idea that might be helpful is 
this: 





Just the Gift That Was 
Desired 


How satisfying and important it 
is to be able to give something to 
elicit the ejaculation—‘Why, that 
is just what I was longing for!” 
And such a gift need not be ex- 
pensive. Many appreciated gifts 
are quite inexpensive. 

The art of proper selection 
counts for a great deal and the 
task of selecting the gift best 
suited to the taste of the recipient 
often requires some thinking and 
investigating. In this we can be 
of service to you. 

Our aim is to make it easy for 
you to purchase that which will 
please and which will make you 
favorably remembered. 

We use extreme care ourselves 
in making our selections so that 
everything we sell is strictly re- 
liable. 

Drop in at once. Our stocks are 
large and time is ample. 











Do not delay further to send out your 
Christmas booklets. Send these out 
early and follow up with letters at regu- 


lar intervals. Manufacturers supply 
booklets which are very helpful. Many 
jewelers for years have been issuing 


GifFTs WHICH 
om aime 


-— 
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some one do so. It should, by all means, 
contain some information or feature 
that will make the recipient want to 
keep it. An impressive booklet need not 
necessarily be issued at large print- 
ing expense. This is where the in- 
genuity and resourcefulness of the book- 
let man will show itself. The booklet 
should give the impression of up-to-date. 
ness and reliability. If you illustrate 
merchandise, let it be timely, useful and 
attractive. 

The booklet might suggest such gifts 
for the man as pipes, combs, mirrors, 
clothes brush, cigar lighter, watch, rings, 

For the home—clocks, cigarette boxes, 
ash trays, silver vase, compotes. 

For the woman—wrist watches and 
rings, bar pins, necklaces, bracelets. 

For the baby—napkin ring, child’s 


Bunde & 
4 
jer Uo, 





ATTRACTIVE FULL PAGE AD SO ARRANGED THAT IT MIGHT BE USED LATER IN 
BOOKLET FORM 


their own little booklets with much satis- 
faction. Make the booklet distinctive 
and if you cannot prepare a distinctive 
booklet yourself, it will pay you to have 


comb, baby cup, baby comb, baby hair- 
brush. 

Other gifts for the girl, featured by 
some large jewelers include—ladies’ silk 
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Retail Advertising Department 


umbrella, attractively priced at $5, 
leather purses, moire silk purses with 
rhinestone decoration, bobbed hair set 
enameled in green floral design in a 
silk moire case, combination powder and 
rouge compact case with enameled cover, 
a new combination vanity set, enameled 
bobbed hair brush and comb, combina- 
tion rouge and powder case to fit into 
silk brocaded case. 

Bridge sets generally sell well and 
might be featured, full dress sets make 
a desirable gift for the man, also green 
gold pocket knife. 

These are only a few suggestions given 
to prompt your merchandising and ad- 
vertising instinct to get busy. 

An idea for a letter is this: 


“Christmas is the time to do 
something which will prove to 
others how thoughtfully and how 
kindly we think of them. Jewelry 
is now and has always been the 
most suitable expression of friend- 
ship and affection. A jewelry gift 
need not be expensive in order to 
make the recipient think well of the 
giver. 

We have made our gift purchases 
this year with a view to satisfying 
many diversified needs and you will 
enjoy your visit to our store so that 
we can help you select a suitable 
remembrance for the girl, young 
man, or a beloved relative. Even 
his Royal Highness, the Baby, has 
not been forgotten, for we have pro- 
cured many dainty little articles 
that will delight both the youngster 
and the oldster. 

Our aim has been to obtain suit- 
able gifts for all occasions. Drop 
in now and let us help you make a 
selection, while there is still plenty 
of time.” 








* * * 


“The anniversary of Lincoln’s wed- 
ding day, Nov. 4, may not mean much 
to the average jeweler,” writes a corre- 
spondent of Milwaukee, “but to George 
W. Chatterton, retail jeweler at 130 
Wisconsin Ave. here, it was an occasion 
which called for extensive advertising. 

“The reason is this. Abraham Lin- 
coln, it is related in Carl Sandburg’s 
book, ‘The Unfathomable Lincoln,’ 
bought Mary Todd’s wedding ring at 
the Chatterton jewelry store, then lo- 
cated at Springfield, Ill., and the Presi- 
dent himself requested that the ‘inscrip- 
tion, ‘Love is Eternal,’ be engraved on 
the inside. 

“Mr. Chatterton of Milwaukee, who is 
at all times a believer in extensive hu- 
man interest advertising copy, seized 
this occasion to advertise his store, and 
on Nov. 4 a half-page advertisement ap- 
peared in local newspapers. which 
hooked up ‘The Greatest Day in Lin- 
coln’s Life—just 85 years ago today!’ 
with the general idea of buying rings 
at the local jewelry store. 

“Appropriate illustrations, showing 
the G. W. Chatterton store at Spring- 
field, Ill, Mary Todd’s wedding ring 
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compared with the ‘wedding ring of to- 
day’ and Lincoln and Mary Todd before 
the altar, were contained in the ad, 
which stood out like a short story in the 
pages of the newspaper.” 

* * * 


A very attractive booklet “Gifts 
Which Carry the Prestige of a Famous 
Store” is being distributed by Bunde & 
Upmeyer, enterprising retail jewelers of 
Milwaukee, Wis. This booklet is inter- 
esting not only for its original layout 
and beautiful illustrations but because 
of the double purpose which the layout 
serves. As W. H. Upmeyer said in a 


(—==SsaaSs2225 = 


The Greatest Day in 


Lincoln’s Life— 


just 85 years 
ago today! 


Early in the morning of November 4th, 
1842, a solitary figure entered the door of the 
Jewelry Store at Springfield. He was about 















fo make the most impertaay purchase of tre entire life. 
No doubt the features that Were afterward to become 
papa ey en ape trace of embarrassment, 
irven M secret. It was Abraham 
Lincoln's wedding day! ig 


The night before they had made a swift 
decision, he and Mary Todd, and they dared not 
sement t 


“Lincoln watched carefully a plain And now the great purchase was made 
gold ring that he carried, on the in- and Lincoln was about ncaa Om to tend to the 
side band of which the jeweler many arrangements that must be made. But Mr Chat- 
Chatterton had engraved the words terton remunded him of the custom of having an inscrip= 
‘Love Is Eternal.” tion engraved on the «ner part of the plain gold band. 


Lincoln ran his long fingers through his 

unkempt hair He was perplexed Then a smile 

ie out ce—that smile chat endeared bum to 

wall who knew him “Make it Love Is Evernal,’ * he ordered. 
And little did the jeweler in the little town 

of Springfield imagine, as he personally engraved 

pe rphcenpep dans ype tappee b ¢ thes 

an was to emmorts ered 
+ pts os the Semeur of tee Country snd that Se te Cnet 


and that as f 
Emancipator he was to baome an outstanding figure 
the history of the world, sais 





Mary Todd Wore a Watch Like This 
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BOUND TO INTEREST 


recent communication to the writer— 
“On Oct. 22 we had a full page adver- 
tisement in the rotogravure section of 
the Milwaukee Journal. We used the 
same plate that was used in this adver- 
tisement for the booklet, the make-up 
of the ad having been such as to admit 
of this. We laid out the merchandise so 
that we could make a booklet but it is 
hardly noticeable unless one’s attention 
is called to it. The whole plan worked 
out very nicely.” 

The advertisement is reproduced as it 
appeared in the newspaper. This is a 
very ingenious plan and one that might 
be followed by other jewelers most ad- 
vantageously. 
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Buffalo jewelers have begun to do 
some early cooperative advertising. 

An announcement which appeared in 
a local paper Oct. 22, is illustrated. 
The caption is one which will make the 
public think favorably and advanta- 
geously of purchasing a gift at a respon- 
sible retail jeweler establishment, and 
is signed by 28 representative retail 
jewelers. 

* * * 
Selling Events to Be Considered Now 


Thanksgiving is the appropriate occa- 
sion in which to feature silverware and 
prizes for the party, whether it be 
bridge or something else. Feature 
Thanksgiving merchandise by all means 
and on that occasion remind your pa- 
trons of the advantage of making their 
Christmas purchases early. Prepare 
your advertising well in advance. Do 
not think that Christmas is the only sea- 
son that requires attention now. You 
should prepare now for your, January 
and February advertising, for there will 
naturally be left-overs after the holiday 
rush which-will require some advertising 
to clean out. 





A gift from a reputable 
Jeweler is a gift more 
graciously received 


IAMONDS—aflame with romance, the 

most cherished of gems— wrought into 
gifts that will forever link the fondest 
memories of the giver to the gift. Of course 
you will purchase such precious gifts from a 
responsible jeweler only. His name behind 
the gift you give bears testimony of your good 
judgment and bespeaks a pretty compliment 
to the discrimination and character of the 
wearer. At your jeweler'’s you can buy wih 
security—with the conviction that you are & 
securing sound dollarfor-dollar value that is 
further enbanced and guaranteed by a good 
name and reputation. When there isa giftto f 
give, consult your jeweler. Choose him from 
this list. 











(SILVER), 599 Mae St, T. & E. DICKINSON & CO. 
INC, 618 Mave St, JOHN J. DIEBOLD, 1325 Jefier- 


oo . FRI N, 4 €or. Ellicou, 
WILLIAM ENMANN & SON, 316 Elk St, EHREN. 
FRIED & STAFF, 1070 Broadway, FRISCH BROS, 
‘1 Genesee St, EUCENE L. CRAEBER, 1270 Abbort 
Road, AL. CRAMZA, 1118 Broadway. A. H. HOYLER, 
287 Genesee St, FRANK A. KETTER, 34 ie 
out Su, LEININCER-OELHEIM CO, INC, 15 West 
Genesee St, HENRY NISE, 517 Witliem St, ROBERT 
M. OBENHAUER, 616 Walden Ave. JOHN M O'DEA, 

Se at Cor JOSEPH F. O'GRADY, 4 
Trangle St. JEROME A. SCHERER, 1382 Fillmore 
Ave, GEORCE J SCIILEUR, 2910 Delaware Ave, 
SCHUTT & HAFFA, 137 Genesee St. ALBERT J. 
STRIKER, 1289 Jefferson Ave.. A. GC. STRIKER, 1525 


WALZ, 853 Tonawanda St, ALBERT ZILLIOX, 413 
William St, RM. Gevesee St. 


PIG IETS THAT LAST 


Consult your Jeweler 











BUFFALO JEWELERS BEGIN COOPERA- 
TIVE ADVERTISING EARLY 


Here are some suggestions for show 
cards or advertising captions: 


Jewelry Will Best 
Express Your Love 


She’ll Be Delighted 
With a Wrist Watch 


The Gift That Lasts 
Makes Lasting Friends 
A Gift of Silver 
Is Bound to Please 


HAPPINESS! 


’Twas the Boy’s Birthday 

And as He Slept His Mother 

Slipped a Birthstone Ring Upon 
His Finger. 
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Increase your Holiday business 
with these “WADSWORTH QUALITY” gifts! 
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ADVERTISED RETAIL PRICES 
White or Green Gold Filled 


Buckles .:....... $9.00 to $12.00 
eee. 15.00 to 20.00 
Sterling Silver 
Buckles ........:2 $2.50 to $7.00 
RB ear tht tant 5.00 to 12.00 











Wadsworth Watch Band 


Improved Ben Hur Model 


Designed for men. Fits any modern strap 
watch. The “Improved Ben Hur” Model 
opens in the center, is easily adjusted to con- 
form to the wrist, and is fastened with a 
special safety lock. 

The “Amazon” Model, for women, is the 
same as the “Improved Ben Hur”, only nar- 
rower and with watch attachments to fit the 
lugs of a woman’s wrist watch. 


ATCH Bands, Belt Buckles—two gifts of 

the kind always in heavy demand over the 
Holiday Season, and bearing the mark “Wads- 
worth”! 

A mark well known to the jeweler, and for 
many years associated in the public mind with 
all that is finest in watch case materials and 
craftsmanship. 

Indeed, these two “Wadsworth Quality” gifts 
are made of the same materials, designed, en- 
graved, and constructed by the same artists and 
craftsmen as are celebrated Wadsworth Watch 
Cases! 

Below are advertised retail price lists, show- 
ing how Wadsworth Watch Bands and Belt 
Buckles have been carefully priced to insure you 
a ready sale at an exceptional profit. 

Make this the most successful holiday business 
you’ve ever enjoyed. Order Wadsworth Watch 
sare and Belt Buckles from your wholesaler— 
now. 


Write us for free window display! 
THE WADSWORTH WATCH CASE CO. 


“Case Makers for the Leading Watch Movements” 
Dayton, Kentucky 
Offices: 


New York, 20 W. 47th St. San Francisco, 150 Post St. 
Chicago, 35 E. Wacker Drive (Jewelers’ Building) 








Wadsworth Watch Band 
Athena Model 


Designed for women. The watch attachments 
fit the lugs of any woman’s wrist watch of 
modern design. The “Athena” Model expands 
to slip over the hand. After being properly 
adjusted to the wrist, it is held securely by a 
snap lock. 

The “Olympian” Model, for men, is the 
same as the ‘‘Athena’” Model, only wider, and 
oo attachments to fit a man’s strap 
watch. 














ADVERTISED RETAIL PRICES 


Pat Avcheewanee $7.50 $8.50 $28.00 $30.00 


‘Te Were eeyee YY 


{ The “Olympian” Model (for men) 
The “Athena” Model (for women) 
The “Improved Ben Hur” Model (for men) 
The “Amazon” Model (for women) 


14 kt. white or Solid white, green 
green gold filled or yellow gold 
Plain Decorated Plain Decorated | 





7.50 8.50 20.00 25.00 
rere 6.50 7.50 25.00 27.00 
6.50 7.50 18.00 23.00 








WORKERS 


IN PRECIOUS METALS 
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Short Span Anchor Lever- 


Escapement 


Written expressly for THE JEWELERS’ CIRCULAR, by Major Paul M. Chamberlain 

















WO years ago M. Loeske, editor 
of the Deutsche Uhrmacher-Zeitung, 
showed me in Berlin a lever-escapement 








Fig. 1 


The balance D has been given impulse in 
the direction of the arrow through impulse 
finger C, pallet R, and tooth E 


watch which had the smallest span of 
pallets and the shortest lever I had ever 
seen. Mr. Loeske kindly promised to 
make sketches of it for me when he 
could find the time for it. Just recently 
has he found the leisure and sends me 
a sketch from which I have made the 
tracing Fig. 1. The age of the watch 
Is uncertain but its general appearance 
Suggested the first quarter of the last 





century. Mr. Loeske has not been able 
to get any particulars of the maker, 
J. H. Baltzer, Frankfurt, a. O., other 








Fig. 2 
Center distances taken from Figure 1. Angles 
W and Z made equal to angle D, the total 
swing of fork: angle X is the turn of the 
escape wheel during lift of pallet L by tooth 
G; the angle Y is slightly greater than angle 
X, to include a slight drop for clearance, 
about the same amount shown between R 
and E: as impulse finger C returns, it lifts 
pa'let L through the small angle of lock and 
is in turn impulsed by tooth G through re- 
mainder of angle V 


than that he was an ancestor of Adolf 
Baltzer, a friend of the late German 
poet, Ernest von Wildenbruch. 

The center distances as given are 5.6 


and 2.4 mm. The sketch is self explana- 
tory as to action and it may be added 
that the arbor pallets and fork are all 
made of one piece. The pallets with 
their relation to the notch of the fork 
as drawn throw the notch entirely tvo 
far to the right when the L pallet is im- 
pulsed by the tooth G. I have made an- 
other drawing, Fig. 2, keeping the same 
center distances and the forms of the 
fork and impulse finger, giving a work- 
able arrangement though with inferior 
relation of pallet left to tooth left to 
those of the watch which function well. 
It will be observed, in Fig. 2, that the 
tooth G gives part of its left on the 
outer corner of the pallet L before the 
left, due to the pallet’s incline, comes into 
play, quite the opposite from the usual 
action. 

There is no draw in this example, the 
lockings being circular. James Ferguson 
Cole employed a somewhat similar es- 
capement also without draw in some 
clocks where draw is unnecessary, and it 
is a question whether the absence of it 
would be objectionable in a watch with 
such a short lever. A very early example 
of the short span anchor but with long 
lever and draw was that of John Le- 
roux, hall marked 1785, in the Guildhall 
collection. 








New Edition of Swiss Watch 


Directory 


L’Exportateur (The Exporter) is the 
title of a very helpful directory pub- 
lished in French by E. Magron, Bienne, 
Switzerland. The book consists of 226 
pages and gives the addresses of whole- 
sale watch and jewelry concerns, also 
dealers of findings. in Europe. Mr. 
Magron also publishes a collection of 
trade marks of watch manufacturers in 
Switzerland and other countries. The 
second volume which is in the course of 
preparation will contain addresses of 
similar concerns in other countries. The 
same publisher issues a handy little vol- 
ume entitled “Agenda Horloger.” This 
contains a list of horological journals in 
different countries, laboratories, schools, 
museums, tariff rates and horological so- 
cieties and an abundance of other in- 
formation, highly valuable to all those 
interested in horology. In the back of 
the book is an interesting article en- 
titled. “A Brief Review of Inventions,” 
published in Switzerland from Sept. 1, 
1925, to Aug. 1, 1926. 
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TRADE MARK REG. S 


UNBREAKABLE CRYSTALS 


\ 


Jewelers are going to close the sale of many an additional Christmas watch 
by offering to insert a clear, white G-S unbreakable crystal. “The finer the 
watch,” they will explain, “the more it needs the protection of a genuine G-S 
unbreakable. G-S Crystals arch high above the hands, preventing damage 
to the delicate movement.’”’ Customers will be influenced because they know 
G-S Crystals through regular advertising in The Saturday Evening Post. 20 


° 
oy 
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Profitable and Convenient 


| A small investment is required for a complete stock of G-S Crystals which costs less 
| than a fifth as much as glass. No losses through breakage or dead numbers. We ex- 
° change any crystals or unpopular sizes free. We guarantee G-S Crystals to both jeweler 
t and consumer. This guarantee applies only to crystals that come in G-S envelopes, but 
not to any imitation. 

1 Round G-S Crystals are inserted by machine; even an untrained girl can do the work 
Tt in 30 or 40 seconds. Fancy shapes quickly inserted by hand. You can advertise “G-S 
Unbreakable Watch Crystals Inserted While You Wait” if you want to . . . and 
| guarantee them. 

t Write for interesting proposition 





Prices of Complete Outfits 
















Fancy G-S Crystals 
No. 1 Outfit—$25. Consists of 1 gross 
fancy G-S Crystals (57 shapes)——-4 crys- 
tals per shape for all ladies’ watches, 2 
crystals per shape for men’s watches; par- 
titioned wood cabinet, mahogany-finish. 


No. 2 Outfit—$13.50. Consists of % 


partitioned wood cabinet, mahogany-finish. 


Round G-S Crystals 


No. 3 Outfit—$48. Consists of inserting 
machine with mahogany-finish cabinet 
containing 4 gross of G-S Crystals (6 of 
each size) for fitting each size watch. A 
set of special thin crystals is furnished 
for hunting cases, if desired. 


No. 4 Outfit—$36. Consists of inserting 
machine with mahogany-finish cabinet 


Additional crystals $7 per gross, 
75¢. per dozen. 


All prices f.o.b. Rochester 


Do not confuse G-S with celluloid imitations. 


Germanow-Simon Machine Co., Rochester, N. Y. 
G-S—The Only Nationally Advertised Watch Crystal 


© 1927, G.-S. M. Co. 


G-S Crystals protect . . . both the watch and your 
reputation for satisfactory service 
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An Open Letter to Watchmakers 
By F. J. Weppie 


AM glad that I am a watchmaker. I 
I have worked at the bench for years 
and get the same thrill and satisfaction 
from taking a dirty broken watch and 
restoring it to its original condition as 
I did during the days of my apprentice- 
ship. I love to watch the beautiful mo- 
tion, and hear the light clear instantane- 
ous tick without a trace of discordant 
sound, in the finished job. Although the 
watchmaker in general may not make as 
much money as he could at some other 
trade, I doubt if there is a trade in ex- 
istence that carries as much. satisfac- 
tion in the finished job, as does watch- 
making. . 

Patchwork 


Patchwork is the greatest obstacle 
that the watchmaker has to overcome. 
The most skilled mechanic of today can- 
not make a watch run with any degree 
of accuracy by cleaning only, when that 
particular watch also has a cracked bal- 
ance jewel and the staff almost ground 
to a point. A man came to me just a 
short time ago with his watch, which he 
said needed cleaning. After taking the 
watch down, I informed him that his 
time piece needed everything but clean- 
ing; a cracked jewel had almost cut the 
staff off. 

After convincing him with the aid of 
a double strength magnifier, I was per- 
mitted to proceed with the work, as 
well as clean the watch also. Had I 
. accepted his word for the trouble and 
only cleaned his watch I would have 
been unable to have made the watch 
keep time, and my mechanical skill 
would have been rated very low by this 
particular man. 

The watchmaker, if he is to enjoy 
success in his calling—must make 
watches keep time; that is the para- 
mount point in successful watch repair- 
ing. That is what the customer is pay- 
ing for, and what he expects to get, 
regardless of the price you made the 
customer to do the job. I have yet to 
meet the mechanic who can take a 
gummed up dirty watch, and make it 
keep satisfactory time by putting in a 
new mainspring, and leaving everything 
else undone. How often have we watch- 
makers found watches, that after we 
have given them a thorough overhauling, 
find that through patchwork, someone 
had tried to regulate, and did all sorts 
of things to the balance. Some times 
we find several pairs of ill-fitting timing 
washers which have to be taken off, then 
again we find some of the balance 
Screws badly undercut, in some cases 
filed to reduce weight, the balance out 
of poise, and oh, everything to take the 
joy out of an otherwise peaceful exist- 
ence. There is no way around it—patch- 
work was the cause of it all. Right 
here is where the watchmaker falls down 
—in letting the customer make the diag- 
nosis, and specify what is to be done 
to his watch. Such a system is wrong 
im principle, and will not work in prac- 
tice. There is an old saw in language 
like this, “The man who makes a better 
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mouse trap than his neighbor will have 
a beaten path to his door.” I know of 
no place that this axiom would fit better 
than with the watchmaker. Although 
your customer may think your estimate 
a little high, that part of the transac- 
tion will soon wear off if his watch keeps 
time. A thorough examination, a fair 
charge and honest workmanship, is the 
answer to successful watch repairing. 
I do not believe any mechanic can deny 
this. 








A Simplified Pendulum 


PLAINFIELD, N. J., Nov. 11, 1927. 
Editor, THE JEWELERS’. CIRCULAR: 

I have read with interest the article 
appearing in THE JEWELERS’ CIRCULAR, 
Aug. 31, describing a new clock move- 
ment finished by J. P. Stevens of At- 
lanta, Ga., and especially the description 
of the pendulum. 

During the past seven years the 
writer has done considerable research 
work looking to the simplification of 
pendulum regulated clocks and has built 
a number of working models to demon- 
strate the ideas. 

In this connection a very simple com- 
pensating pendulum was built somewhat 
on the same principle as the one de- 
scribed in the article cited. The rod was 
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COMPENSATING PENDULUM BY 
T. S. CASNER 


made of perfectly clear, straight grained 
spruce, thoroughly seasoned and well 
shellacked. The bob was made of cast 
brass, with an eye on the rear side, as 
shown in the accompanying sketch. 
The pendulum rod passed through this 
eye and projected slightly below the 
lower edge of the bob. Through this 
projection was passed an L shaped piece 
of metal, with the horizontal portion 
drilled and tapped to take the long ad- 
justing screw which lay against the 
rear side of the rod and engaged the 
lower side of the eye. The lower side 
of the eye was placed in the center of 
the bob vertically so that the bob was 
supported at its center. 

The slight expansion of the rod due 
to temperature rise was offset by the 
expansion of the adjusting screw, and 
very satisfactory results were obtained. 
This design makes a pendulum easily 
built and one that gives a pleasing ap- 
pearance. 

Respectfully, 
T. S. CASNER, 
Mechanical Engineer. 
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Serious Words from a Railroad 


President 
By J. P. STEVENS, 

President, Horological Institute of America 
N a public speech made by the president 
of one of our great railway systems he 

used the following words: 

“Never in the history of our country has 
there been a greater demand for serious- 
minded young men who have equipped them- 
selves to take the place of those who are 
becoming superannuated.” 

“Great corporations are finding it exceed- 
ingly difficult to obtain young men who have 
had the tenacity of purpose to prepare them- 
selves to take the positions that become open 
to them by the march of time.” 

These very weighty words are a challenge 
to the young men of today and should be a 
great stimulus to effort and self-sacrifice in 
obtaining the training which will enable them 
to fill the places of those who “pass on.” 

This is no less true in the field of horo- 
logica] activities than in other branches of 
industrial life and there are prizes for those 
who possess initiative and capacity to do 
things which require study and originality. 
A thoroughly qualified watchmaker is as 
much needed as men in other lines of work. 
Such a man commands now three times as 
much salary as a man in the same capacity 
did 20 years ago and his importance is many 
times magnified because of the scarcity of 
competent workmen. 

This being true, it would seem that the 
Horological Institute of America is offer- 
ing valuable opportunities to ambitious 
young men to improve themselves so as to 
occupy these high places by taking advan- 
tage of the certificate plan that the Institute 
furnishes. 

When the young American watchmaker 
compares what is required of him with the 
conditions demanded by the Swiss authori- 
ties he should consider that he has an easy 
task. In the Swiss schools the student dur- 
ing the first four months learns how to 
make tools and after this, plates and bridges. 

During the second year he makes winding 
parts and trains and during this period he 
must also study trigonometry and other 
mathematics. 

During the third year he finishes the trains 
and commences escapement work and also 
learns to draw. 

The fourth year he learns adjusting and 
the fifth year he must make a complete 
watch from drawings which he lays out him- 
self. It will be observed that few American 
watchmakers go through such training. 
However, if the American student succeeds 
in getting a diploma of “Certified Watch- 
maker” from the Horological Institute he 
must pass such examinations that will clearly 
prove that he is capable of doing difficult 
watch repairing. Such a certificate estab- 
lishes to the public his claim for patronage 
and the higher paid positions. Ambitious 
watchmakers should write to Paul Moore, 
National Research Council, 2lst and B 
Sts. N. W., Washington, D. C., for all 
the particulars necessary for obtaining these 
certificates. 








“And what did she say when you 
brought her home?” 
“‘Thanks for the huggy ride.’ ” 
—Pomona Sagehen. 
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HOOVER & STRONG. Inc. 
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PEULVER | Qrice anpWorks, 119 West Tupper Street | SMELTERS | /¢ 
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White That Stays White 


Your customer knows whether he is 
pleased or not. You know it, too, in 
time. Time always reflects your cus- 
tomer’s satisfaction. You'll enjoy 
continued profits from pleased cus- 
tomers by using 


Hoover White. Gold 


Scraps and sweeps now accumulated 
may be an extra source of profit to 
you. Try our prompt, efficient and 
reliable refining service. Ship to us 
today. 
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Golden Rule Refiners- Since [9/2 





ASK ANY OLD TIME JEWELER 
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Established 1889 
And Stepping Right in Line 
THOMAS J. 

} 0) D) OM COO 
Gold—Silver— Platinum 


5 SO. WABASH AVE. 
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Gold, 


Platinum 
Refiners and Assayers 


Silver 


709 Sansom St., Philadelphia 


HAGSTOZ @ SON 

















CONFIDENCE 


After serving the trade for more than 
sixty years our most valuable asset is 
the confidence and good-will of our 
many customers who send us their 


wastes year after year. 








HANDY @ HARMAN 





Refiners of Precious Metals 


Fulton @ Gold Sts., Bridgeport, 
New York City Conn. 


425 Richmend St., Providence, R. I. 
SHIP TO ANY ONE OF OUR THREE PLANTS 

























NYES OIL 


Buy of Your Jobber 






for 50 years the Standard Lubricant 
for Watches and Clocks 
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(Patents Granted by the United States and 
the Registered Trade-Marks| 








UNITED STATES PATENTS 





— 


Issue of November 1, 1927 


1,647,531. FINGER ‘RING AND THE LIKE. 
” Lovis Leur, Brighton Heights, N. Y. 
assignor to Simon Bruner, Far Rock- 
away, N. Y. Filed Nov. 24, 1926. Serial 
150,393. 5 Claims. 
An ornamental article comprising a body 
portion having a cavity, a metallic insert in 
said cavity, said cavity having a depth sub- 





stantially the same as the thickness of said 
insert and a fanciful design on said body to 
ornament the same and conceal the line of 
demarcation between said body and _ said 


insert. 
DESIGNS 


73,735. SPOON OR ANALOGOUS ARTICLE. 
ARTHUR LE Roy BARNEY, New York, as- 














% 


signor to Tiffany & Co., New York. Filed 
Feb. 7, 1927. Serial 20,638. Term of 
patent 14 years. 





73,747. FRAME FOR A HAND MIRROR 


OR SIMILAR ARTICLE. ALFRED G. 











KINTz, Wallingford, Conn., 


assignor to 
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International Silver Co., Meriden, Conn. 
Filed July 7, 1927. Serial 22,678. Term 
of patent 7 years. 


73,748. MIRROR FRAME OR SIMILAR 
ARTICLE. ALFRED G. KINTZ, Walling- 
ford, Conn., assignor to International 





\ 
Y 


Filed July 7, 


Term of patent 4 


Silver Co., Meriden, Conn. 
1927. Serial 22,679. 
years 

73,749. HAND-MIRROR FRAME OR SIM- 


ILAR ARTICLE. ALFRED G. KINTzZ, 
Wallingford, Conn., assignor to Inter- 
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national Silver Co., Meriden, Conn. Filed 
July 7, 1927. Serial 22, 680. Term of 
patent 7 years. 


UNITED STATES TRADE-MARKS 


Issue of November 1, 1927 





The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for “under the ten-year 
proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 253,619. S. Bruner, INc., New York. 
Filed Aug. 17, 1927. 


Particular description of goods.— Wrist 


Watches. 
Claims use since about July 30, 1927. 
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Ser. 237,948. CHROMIUM CORPORATION OF 
AMERICA, New York. Filed Sept. 30, 
1926. 

Particular description of goods.—Brace- 
lets, Breastpins, Necklaces, Watch Chains, 
Clasps, Finger Rings, Lavalieres, Pendants, 
Earrings, Watch Fobs, Cigar and Cigarette 
Cases, Match Boxes; Jewel Settings for 
Rings, Brooches, Cuft Buitons and Links, 


CRODON 


Shirt Studs; Artificial Gems, Stick Pins, Shoe 
Buckles, Belt Buckles, PocketkKnife Handles, 
3uttonhook and Shoehorn Handles, Mirror 
Frames and Handles, Hairbrush Backs and 
Handles, Card Trays and Trays for Toilet 
Articles, Metal-Incrusted Plaques, Dishes, 
Vases, Glasses, Bottles, Ornamental Plaques 
Having Embedded Metal Therein, All Made 
sr te of a Precious Metal and Coated with 
Metal. 
Claims use since April 29, 1925. 


Trade Marks Published 
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234,554. CLOCKS. THE Socitt& ANONYME 
DES ETABLISSEMENTS LEON Hator, Paris, 


France. 
Filed May 23, 1927. Serial 249,445. PUB- 
BADGES, 


LISHED AUGUST 23, 1927. 

234,605. FRATERNITY PINS, 

LAPEL BUTTONS, CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
AND BELT BUCKLES, ALL MADE 
OF OR PLATED WITH PRECIOUS 
METAL. PuHr Cui, Nicholasville, Ky. 

Filed May 20, 1927. Serial 249,290. PUB- 
LISHED AUGUST 16, 1927. 

234,641. WATCHES AND WATCHCASES 
BuLOovA WatcH CoMPANY, INc., New 
York. 

Filed June 17, 1927. Serial 250,675. PUB- 
LISHED AUGUST 16, 1927. 
234,724. NECKLACES AND ROSARIES 

PART OF PRECIOUS 
METALS. YouNG & MINK, INc., Spring- 
field, Mass. 


Filed May 27, 1926. Serial 232,370. PUB- 
LISHED AUGUST 23, 1927. 


PRINTS 


Issue of November 1, 1927 


10,332.—Title: PEARLS THAT COME DI- 
RECT FROM EASTERN SEAS. ‘For 
Jewelry. $LACK, STARR & Frost, New 
York. Published August 15, 1927. 

10,333.— Title: THE JEWELED BRACELET 
WATCH BY BLACK, STARR & FROST. 
For Jewelry. BuLack, Starr & Frost, 
New York. Published July 15, 1927. 

10,336.—Title: JULGAR SCIENTIFIC OR- 
DER GUIDE, FOR SWISS WRIST 
WATCH MATERIAL. For Swiss Wrist- 
Watch Material. JuLiIus Garon, Duluth, 
Minn. Published September 1, 1927. 


Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Nov. 12, 1927 

The U. S. Assay Office reports: 


Gold bars exchanged for gold 








CUNNIRE S 55 aids cca oigne alkvan Riecdewite tare ona $974,168.06 
Gold bars paid depositors..... 58,204.57 
EOE arse anata. dais a) ataenav ata eee $1,032,372.63 


Of this the gold bars exchanged for 
gold coins are reported as follows: 


Date Exchanges 
Nov. RE eR ee Pe RO Ee $433, 25 56. 60 
Nov. al 6 Wievdelw! dinio-al si biend eieiet a aeane 205,723.09 
NON Re wis o'scul aia at aol Wh bs waded alan wy agheae 196, oa: 92 
INARI Ble 6 oid aXR bd OG Re ois Wee” 66,799.58 
DRGBN Way arc aria wyeh lard a. etek lave oleceae 71,791.87 

"EGU Celis diene Ries eee ee $974,168.06 








A. F. Smith, head of the A. F. Smith 
Co., Omaha, Neb., and Mrs. Smith, re- 
cently celebrated their 25th wedding 
anniversary at their home with a large 
gatherings of friends present. Twenty- 
five wild ducks were shipped in from 
the Metz ranch for the occasion. Mr. 
Smith announced that he hed not taken 
many vacations during the last 25 years, 
but, now that he has both his sons in the 
business with him, he fully expects to 
take a trip or two during the next year. 
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THE 
FULCRUM 
FAMILY 


The Finest Oils 
Produced 


Anywhere at 
Any Price 








If you are not 
using Fulcrum 
Oils, vou are not 
using the best oils. 





| FULCRUM Ss 
| OIL CO. 


Franklin, Pa. 
U. S.A. 


il 


Make More Money ‘xe Hoke-J ewel! 


Whether you do special order work—or 
simple repairs—whether your shop is large 
or small, the wonderful Hoke-Jewel solder- 
ing outfit will save time, money, labor, and 
material on every job. 

The Hoke-Jewel makes better jewelry, in 
less time, it uses oxygen and ordinary city 
gas, and no blower is needed. 


Ask for free Circular C. S. 


idan 


22 Albany St., New York, N. Y. 


Co-operating with Jewelers’ Technical 
Advice Co. 











Combination Drill and Grinder Universal Current 






Save Time 
yy” drill 
Maximum 














From your dealer or direct. F idelity Electric Co., Lancaster, Pa. 














Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. — 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
ber disks. 

ia) Quality goods last longer. 
Send for Catalog B-J 





Buffalo Dental Miedtectusian Co. 
Box 979. BUFFALO, N. Y. 








Established 1845 


10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 


44 GOLD STREET NEW YORK 


1927-28 Edition 


The 
Jewelers’ Circular 


BUYERS’ 
DIRECTORY 


PRICE ONE DOLLAR 








Jewelers Publishing Corporation 
11 John Street, New York 














Green’s Electro-Plating Machines 
AND “SAL-HYDE” ELECTRO-PLATING SALTS 


Send for Bulletin J-E 95 
Complete small professional plating outfits from $35.00 
For Gold, Silver, Platinum, Nickel and Copper Plating, Stripping, Etc. 
Manufactured b 


y 
The W. Green Electric Co. 192,37 nx * 











ews PITKIN 


INC. 

ANALYSES OF 
PLATINUM METALS, WHITE GOLD 
GREEN GOLD, SOLDERS, WASTES 
47 Fulton St. New York 




















